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WILL  TEST  NEW  LAW. 


News  Print  Paper  Exports  Increase. 

American  paper  makers  are  shipping 
news  print  paper  out  of  the  country  at 
a  more  rapid  rate  than  it  is  being 
sliipped  in  from  Canada.  Exports  of 
this  paper  in  July  aggregated  .‘>..'*76  tons, 
against  imports  amounting  to  5.7')6  tons. 
Raw  materials  imported  during  the  year 


WASHINGTON  TOPICS. 


BUSINESS  MANAGERS  MEET. 


Members  of  Associated  Newspapers 
Hold  a  Conference  in  Des  Moines. 

.\nother  ‘'get-together”  meeting  of 
the  business  managers  of  the  Associ¬ 
ated  Newspapers  was  hehl  on  .Xfonday 
and  Tuesday  of  this  week  at  the  Des 


AMERICAN  NEWSPAPER  PUB 
LISHERS’  ASSOCIATION  TO 
SEEK  COURT  RULING. 


IMPORTANT  NEWSPAPER  CASE 
TO  BE  ARGUED  IN  U.  S. 
SUPREME  COURT. 


President  Taft  Asks  Attorney  Gen¬ 
eral  Wickersham  for  an  Opinion 
on  the  Authority  of  Congress  to 
Regulate  Newspaper  Business — 
James  M.  Beck  Maintains  That 
Statute  Is  Unconstitutional. 

The  constitutionality  of  the  recently 
enacted  newsi)ai)er  law,  which  becomes 
effective  Oct.  1  and  which  virtually  pro¬ 
vides  for  the  Federal  regulation  of 
newspapers  and  periodicals,  will  be  tested 
in  the  United  States  courts  by  the 
Amsrican  Newspaper  Publishers’  Asso¬ 
ciation.  Immediate  action  was  de¬ 
termined  on  following  a  meeting  of  the 
directors  of  the  organization  held  in  this 
city  on  h'riday  and  Saturday  of  last 
week.  The  Freie  Press  of  Brooklyn  will 
be  the  defendant  in  the  test  case. 

Notices  were  also  sent  to  niemiiers  of 
the  association  suggesting  that  injunc¬ 
tion  proceedings  be  brought  to  prevent 
the  enforcement  of  the  law.  A  legal 
opinion  by  James  M.  Beck,  former 
United  States  Attorney-General,  and 
counsel  of  the  association,  declaring  the 
measure  uncon'-titutional  accompanied 
the  notices. 

Following  the  protest  of  the  publish¬ 
ers.  President  T.'ift  has  aske<l  Attorney- 
(ieneral  Wickersham  to  give  an  opinion 
as  to  the  constitutional  authority  of 
Congre.ss  to  r.gulate  the  newspaper 
Imsiness  of  the  country. 

The  measure  which  slipped  through  as 
a  rider  to  the  Post  Office  Appropriatioti 
bill,  provides  that  annually,  on  .April  I 
and  Oct.  1,  a  sworn  statement  must  he 
bled  giving  the  names  and  postoltice  ad¬ 
dresses  of  the  editor,  managing  editor, 
intblisher.  managers,  owners  and  the 
stockholders  if  the  publication  is  owned 
I  by  a  corporation.  Also  the  names  ot 
bondholders  in  so  far  as  known,  mort- 
agees  and  other  security  holders.  Daily 
newspapers  must  include  in  such  state¬ 
ment,  the  average  numl)er  of  copies  of 
each  issue  .sold  and  distributed  to  sub¬ 
scribers  during  the  preceding  six  months. 
.\  copy  of  the  statement  must  also  be 
published  by  the  newspaper  or  other 
periodical. 

The  act  further  provides : 

That  all  tslitorial  or  other  reading  mat¬ 
ter  publi.<li<sl  in  any  siieh  newspaper, 
magazine  or  iMWimlical.  for  the  piibiha- 
tion  of  whieli  money  or  ether  valuable 
<-ons‘i. deration  is  paid  or  ae<'e|rt.Hl  or  piann- 
i.sed.  shall  he  plainl.v  marked  ‘‘adverrise- 
ment.”  Any  e<li.or  or  imhiisher  printing 
editorial  or  other  reading  matter'  for 
wliich  eoni|M-nsation  is  paid.  a<-eept<sl  or 
promiseil  witlnmt  so  marking  the  same 
shall,  uisni  eonvietion  in  any  court  hav¬ 
ing  juri8<lietion.  he  fined  not  h^ss  than 
nor  more  than  Jjt.'itk). 

F.ailurc  to  comply  with  any  provisions 
of  the  act,  after  ten  day.s’  notice,  bars 
the  publication  from  the  mails. 

It  is  believed  that  both  Postmaster- 
General  Hifthcock.  who  opposed  the 
measure  before  committees  in  Congress, 
and  President  Taft  are  convinced  of  its 
unconstitutionality. 

That  a  test  of  the  law  in  the  District 
Court  or  the  United  States  Supr.me 
Court  would  result  in  its  defeat  is  the 
belief  of  James  M.  Beck,  counsel  of  the 
.American  Newspaper  Publishers’  Asso¬ 
ciation.  In  his  opinion  he  says  in  part : 

THE  QUESTION'  AT  ISSUE. 

“This  legislation,  therefore,  involves 
two  questions; 

“1.  Can  the  Federal  Government  pro 
hibit  under  the  threat  of  impri>onment 


Dr.  Kebler  Condemns  Newspapers 
That  Accept  Patent  Medicine  and 
Dope  Ads  —  The  Championship 
Basehall  Series  —  W.  E.  Curtis’ 
Grave  Now  Marked  hy  a  Boulder, 
in  Accordance  with  His  Wish. 

(Special  Correspondence.) 

Washington,  D.  C.,  Sept.  2o. — A  case 
of  general  interest  to  publishers  will 
shortly  be  argued  in  the  Supreme  Court 
of  the  United  States  which  convenes 
Oct.  14. 

A  suT  in  equity  was  brought  in  the 
Supreme  Court  of  the  District  of  Col¬ 
umbia  by  the  applicants,  publishers  of 
Tip  Top  Weekly  and  Work  and  W  in, 
doing  business  at  New  York  City, 
against  the  Postmaster  General  of  the 
United  States  to  enjoin  him  from  re¬ 
voking  the  order  previously  made  ad- 
mitt'ng  to  the  mails  the  said  publica¬ 
tions  and  to  reiiuire  him  to  receive  the 
publications  and  transmit  them  through 
the  mails  as  second  class  matter. 

The  question  involved  in  the  suit  is 
whether  the  Post  Office  Department 
granted  the  parties  interested  the 
proper  hearing  before  the  publications 
were  denied  the  second  class  mail  priv¬ 
ileges  and  whether  the  publications 
properly  come  under  the  second  class  re¬ 
quirements.  The  department’s  brief  in 
the  cases  filed  contends  that  the  publica¬ 
tions  should  come  under  third  class  mail 
matter,  as  they  are  hooks  published  in 
serial  form  and  not  entitled  to  the  mails 
as  periodicals  coming  under  the  second 
class  specifications. 

The  Interstate  Commerce  Commission 
will  resume  its  sittings  on  Oct.  8  and 
one  of  the  first  questions  to  engage  the 
attention  of  the  commission  will  he  that 
of  requiring  the  express  companies  to 
lower  their  rates  to  conform  to  the 
package  rate  of  the  parcels  post  law 
that  will  go  into  effect  Jan.  1. 

The  Munsey  building,  the  home  of  the 
Washington  Times,  which  has  recently 
been  undergoing  some  changes,  is  now 
completed.  A  new  Italian  marble  front 
has  been  put  on  the  building  and  it  is 
now  as  handsome  an  office  building  as 
can  be  found  in  the  city. 

.  Delegates  of  the  .American  -Associa¬ 
tion  of  Commercial  E.xeciitives  took  a 
night  off  Tuesday  from  the  strenuous 
duties  of  their  annual  convention  and 
had  an  evening  at  the  Press  Club.  The 
reception  was  arranged  as  an  informal 
affair  by  some  of  the  associate  members, 
who  are  also  members  of  the  associa¬ 
tion.  Dr.  W’oods  Hutchinson  was  an 
invited  guest  and  after  being  introduced 
as  the  greatest  living  exponent  of  the 
popularizing  of  the  medical  science  and 
making  it  understandable  to  the  man  of 
affairs,  gave  a  half  serious,  half  humor¬ 
ous  talk  which  sparkled  with  wit  and 
some  appropriate  tales. 

The  .Ad  Club,  of  this  city,  has  been 
invited  by  the  Cihamher  of  Commerce  to 
join  that  organization  in  a  body. 

The  new  navy  wireless  station,  cost¬ 
ing  $2.')0.000,  and  with  a  communicating 
radius  of  .1,000  miles,  which  is  stationed 
at  Arlington,  Va.,  just  a  few  miles  from 
Washington,  is  shortly  to  he  put  in 
operation.  This  station,  which  will  he 
able  to  communicate  with  Liverpool 
Hngland,  the  coast  of  P'rance.  Spain,  the 
■west  coast  of  Africa  and  to  be  in  direc* 
connection  with  San  Francisco  and 
many  other  distant  p<iint.s,  may  he  serv¬ 
iceable  for  sending  press  d'spatches 
(Continued  on  t'oftc  16. J 
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by  .American  paper  manufacturers  were 
valued  at  $2.-|,!l72.lu8,  most  of  which 
came  from  Canada. 

Campaign  Quarrel  Lead*  to  Libel. 

Papers  were  fried  at  Janesville.  Wis., 
on  last  Tuesday  in  a  suit  brought  by 
Wallace  Ingalls,  of  Racine,  against  the 
Beloit  (Wis.)  Daily  News  for  $50,(KMJ 
for  alleged  libel  and  defamation  of 
character.  The  alleged  libel  is  said  to 
have  occurred  during  the  11*10  political 
campaign. 

Pulitzer  in  New  Motor  Company. 

Ralph  Pulitzer,  of  the  New  York 
World,  is  reported  to  he  interested  in  a 
$l.'i.'>0,000  corporation  called  the  Motor 
&  Gear  Improvement  Co.  of  Manhattan, 
which  was  mcorporated  last  week. 


Mo'nes  Club,  Des  .Moines,  Iowa,  where 
the  visiting  newspapermen  were  the 
guests  of  I.afayette  S’oiing,  Jr.,  of  the 
Dos  Moines  Capital. 

.Among  those  prc.sent  were  the  fol¬ 
lowing:  Jason  Rogers,  pulilishcr  of  the 
New  York  Globe;  Hopewell  L.  Rogers, 
business  manager  of  I'hicago  Daily 
News;  C.  H.  I’oole,  hu.sincss  manager 
Denver  Times;  W’.  L.  Hal.sted,  business 
manager  Houston  Chronicle;  J.  T.  Bar- 
rows.  advertising  manager  Kansas  City 
Star;  W'.  C.  R.  Harrs,  business  man¬ 
ager  Toronto  Star;  W.  .\.  Thompson, 
assistant  publisher  New  York  Globe;  .A. 
L.  Fish,  of  the  Portland  (Ore.)  Journal. 

The  purpose  of  the  meeting,  aside 
fn)m  a  general  exchange  of  ideas,  was 
to  consider  the  feature  matter  in  its  re 
lation  to  circulation  building. 
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the  inserti<'n  in  a  newspaper  of  paid 
matter  unless  it  is  plainly  marked  as  an 
a«lvertisemcnt  ? 

"2.  I'an  the  1-oderal  Government  ex¬ 
clude  from  the  mail-  any  newspaper  or 
<ithcr  puhlication  which  tails  to  file  with 
the  postmaster-general  semi-annually  a 
sworn  statement  as  to  its  business  and 
editorial  management  and  its  circulation? 

■'The  first  question  admits  of  an  easy 
answer.  That  portion  of  the  law  does 
not  pretend  to  exclude  from  the  mails 
imhlications  which  contain  advertise¬ 
ments  which  are  not  marked  as  adver¬ 
tisement'.  If  it  did.  it  would  suggest  a 
question  which  will  hereafter  b?  dis¬ 
cussed  in  connection  with  the  second 
question,  how  far  the  power  of  Congress 
to  determine  what  shall  and  what  shall 
not  be  carried  in  the  mails  includes  the 
right  to  exclude  otherwise  innocent  mail 
matter,  unless  it  conforms  to  the  con¬ 
ditions  prescribed  by  Congress.  Mut 
that  portion  of  the  law  which  forl)i<ls  the 
(■uhlication  of  advertisements  as  reading 
matter  does  in>t  jtretend  to  regulate  mail 
matter.  W  hether  such  publications  are 
carried  in  the  mails  or  not,  the  mer,' 
insertion  by  any  editor  or  publisher  of 
reading  matter  for  which  compensation 
IS  paid,  accepted  or  promised,  without 
'o  marking  the  same,  is  prohibited  and 
punished  with  imprisonment. 

.\PPI.1ES  TO  .M.L  P.M'EKS. 

"Under  this  section  of  the  law,  a 
newspaper  which  made  no  use  what¬ 
ever  of  the  mails  and  did  not  avail  itself 
of  any  other  Federal  instrumentality 
like  the  channels  01  inter-State  trade, 
would  yet  be  prohibited  from  publishing 
paid  matter  exceiit  as  an  advertisement. 

“Freely  admitting  that  the  practice  of 
publishing  paid  matter  as  ordinary  read¬ 
ing  matter  is  in  most  cases  bad  journal¬ 
istic  ethics,  and  assuming  for  the  pur¬ 
poses  of  the  argument  that  under  all 
circumstances  it'  is  for  the  public  wel¬ 
fare  that  no  contribution,  for  which  ad¬ 
vertising  rights  are  paid,  shall  be  pub¬ 
lished  as  ordinary  reading  matter,  never¬ 
theless,  even  under  the  legislative  powers 
of  a  sovereign  State,  which  are  far  more 
comprehensive  and  less  delegated  than 
those  of  the  Federal  Government,  it  is  at 
least  debatable  whether  such  a  pro¬ 
vision  would  not  infringe  on  the  liberty 
of  the  press. 

“In  any  aspect  of  the  case  it  is  a 
matter  of  police  regulation,  which  is  in 
the  reserved  powers  of  the  State.  No 
decision  of  the  Supreme  Court  can  be 
cited  which  lends  the  slightest  justifica¬ 
tion  to  this  bald  attempt  of  Congress 
to  regulate  what  shall  and  what  shall 
not  appear  in  the  newspapers  of  the 
country. 

“The  difference  between  regulating  an 
exercise  of  a  Federal  power,  such  as 
conveyance  by  the  mails  or  int.r-State 
commerce,  and  punishing  generally  a 
given  evil  without  relerence  to  its  exer¬ 
cise  of  Federal  functions,  can  he  illus¬ 
trated  l.y  the  fact  that,  while  Congress 
has  the  iwwcr  to  exclude  from  the 
mails  any  newspaper  which  contains  lot¬ 
tery  advertisements,  it  has  no  power 
except  in  the  Territories  to  prohibit  a 
newspaper  from  inserting  a  lottery  ad- 
vertisAient. 

PROVINCE  OF  THE  GOVERNMENT. 

Tt  is  not  the  insertion  of  the  lottery 
advertisement  that  the  F'ederal  Govern¬ 
ment  has  the  power  to  prohibit,  but  it 
is  its  carriage  in  the  mails.  Similarly 
the  Federal  Government  has  the  power 
under  its  plenary  authority  over  foreign 
commerce  to  prohibit  the  importation 
of  immoral  matter,  but  it  has  no  power 
except  in  the  Territories  to  punish  the 
publication  of  immoral  matter  without 
reference  to  its  carriage  either  in  the 
mails  or  in  foreign  or  inter-State  com¬ 
merce.  TTie  line  of  demarcation  has  al¬ 
ways  been  drawn  and  admits  of  no  dis¬ 
pute. 

“The  present  question  pointedly  raises 
this  question.  Looking  bej-ond  the  form 
and  to  the  substance,  it  is  obvious  that 
Congress  by  this  rider  to  the  Post  Of¬ 
fice  Appropriation  bill  sought  to  regu¬ 
late  journalism.  The  carriage  in  the 
mails  is  a  mere  pretense.  Tt  cannot 
and  does  not  matter  to  the  Federal 
Government  whether  the  newspapers 


which  it  carrie>  contain  sworn  -tatc- 
ments  of  circulation  and  the  names  o. 
the  publisher.  In  either  event  th.v 
weigh  either  more  nor  less  and  it  in  th 
collection  of  postal  <lues  it  is  neces.sarv 
for  the  Post  ( tffice  nepartment  to  know 
the  responsible  owner  of  a  publication 
or  what  its  circulation  is.  there  arv  other 
and  uiorc  proper  methods  for  making 
such  imiuiry. 

INTENUED  To  KEGUL.VTE  JOCK N  VI.IS  Vt . 

“So  far  as  the  Federal  Government  is 
eoncerneil.  there  is  no  reason  why  a 
newspaper  should  be  obliged  to  make 
public  the  details  of  its  business  office. 
It  is,  therefore,  obvious  that  thi-  act  is 
intended  to  regulate  journalism,  and  not 
the  mails.  Its  obvious  purpose  is  to  ac¬ 
quaint  the  public  with  the  owiurship  ol 
every  puhlication  and  the  extent  of  its 
circulation,  and,  while  these  may  be  de¬ 
sirable  objects,  their  attainment  was 
clearly  not  delegated  either  expressly  or 
by  necessary  implication  to  the  Federal 
Government,  and,  not  being  thus  dcl.''- 
gated,  such  right  of  regulation  was 
under  the  tenth  amendment  expressly 
reserved  to  the  States. 

"Even  though  the  executive  depart 
ment  of  the  Government  should  here¬ 
after  construe  this  law  only  to  have 
reference  to  such  newspapers  as  arc 
given  to  the  Post  Office  Department  for 
circulation,  the  fact  remains  that  the 
conditions  upon  which  such  circulation 
are  offered  by  the  statute  have  no 
proper  relation  either  to  the  carriage 
of  the  mails  or  to  any  other  J'ederal 
function. 

“For  the  reasons  given,  I  am  of  opin¬ 
ion  that  the  law  as  a  vvhoh  is  uncon¬ 
stitutional  and  void,  and  am  confident 
that  if  the  question  were  tested,  the 
District  Court  of  the  United  States,  or 
in  any  event  the  Supreme  Court  of  the 
United  States,  would  so  decide.” 

ItEFENUS  NEVVSP.Vl'ER  L.\W. 

In  defense  of  his  part  of  the  new  law. 
Representative  -A.  W .  Rarnhardt,  ot 
Rochester.  Ind..  is  quoted  in  the  New 
York  Times,  in  part  as  follow  s : 

“It  originally  meant  that  the  names  of 
owners,  editors  and  security  holders,  to 
the  amount  of  more  than  $o00,  of  news¬ 
papers  and  magazines  should  publish 
their  name'  on  a  conspicuous  page  01 
each  issue,  except  that  daily  publica¬ 
tions  publish  such  names  only  once  :• 
week  and  excepting  fraternal,  religious 
and  labor  publications.  It  was  amended 
to  require  all  paid-for  editorial  and  news 
matter  to  be  marked  ‘Advertisement.' 
and  then  the  same  was  changed  so  as  to 
require  publication  of  names  only  once 
in  every  six  months,  that  affidavit  ot 
ownership,  etc.,  lie  filed  with  the  Post 
Office  Department  and  the  post  office 
where  such  publication  is  mailed.  It 
was  also  amended  to  require  affidavits 
of  circulation,  all  of  which  changes 
were  made  over  my  protest. 

“The  sole  purpose  of  the  bill,  as  orig¬ 
inally  framed,  was  to  Ft  the  public 
know  who  owns,  edits  and  controls 
the  periodicals  which  the  public  reads 
— to  ‘smoke  out’  the  secret  owners  and 
publishers  of  the  publications  owned 
and  controlled  for  selfish  or  evil  pur¬ 
poses,  and  to  free  legitimate  and  meri¬ 
torious  publishers  from  the  unfair 
charges  frequently  made  against  their 
publications  that  they  arc  under  this  or 
that  baneful  financial  influence." 

(For  Attorucy-Geiicrol  Jl'iclccrsluiin’s 
opinion  see  ptu/e  1-1.) 


Cut  in  German  Press  Rates  Likely. 

Conference-,  which  have  taken  place 
in  Merlin  and  Cologne  this  wsek  between 
Court  von  Rernstorff,  (iennan  .\mbas- 
sador  to  the  United  States ;  Melville 
F.  .Stone '  of  the  .Associated  Press,  and 
Herr  Moll,  managing  director  of  the 
German  Transatlantic  Cable  Co.,  have 
made  certain  that  a  reduction  in  Ger- 
nian-.\merican  press  cable  rates  will 
be  in  effect  soon.  The  present  rate  is 
12’ •!  cents,  and  the  probability  is  that 
this  vvill  be  cut  to  7  cents,  meeting  the 
recent  cut  of  the  Western  Union  for 
press  despatches  between  England  and 
this  country. 


DEMAND  PROHIBITIVE  DUTY. 

Canadian  Paper  and  Pulp  .  Manuf ac> 
turers  Would  Thus  Stop  Grow¬ 
ing  Exports  to  United  States. 

It  is  reported  from  Ottawa  that  the 
,^'anadian  Government  is  giving  seri¬ 
ous  consideration  to  a  proposal  from 
ihe  Canadian  paper  and  pulp  manufac¬ 
turers  that  a  prohibitive  export  duty  be 
placed  upon  pulp  wood  cut  from  fret- 
iiold  lands  in  the  various  Provinces  of 
the  Dominion. 

The  Provinces  of  Ontario,  New 
Rrunswick  and  Quebec  have  already 
jirohibited  the  export  of  pulp  wood  cut 
from  crown  lands,  but  this  does  not 
apply  to  wood  cut  from  freehold  lands 
over  which  the  Provinces  can  exercise 
no  control.  Such  control  rests  only  in 
the  Federal  Government,  which  is  now 
asked  to  exercise  it  and  put  a  stop  to 
the  growing  export  to  the  United  States 
of  pulp  wood,  which  last  year  amounted 
to  847,9.‘19  cords,  valued  at  $o.340.592. 
-All  of  this  came  from  freehold  lands. 
.'A  statement  issued  in  this  connection 
for  the  Government  says : 

“If  the  pulp  wood  exported  from 
freehold  lands  in  1911  had  been  reduced 
to  pulp  in  Canada  it  would  have  sup¬ 
plied  si.xty-eight  mills  of  average  size 
of  those  in  Canada.  Thus  120  mills  in¬ 
stead  of  fifty-four  would  have  been 
operating  in  Canada,  employing  Cana¬ 
dian  labor  and  advancing  Canadian  in¬ 
dustry." 

Publishers  Inspect  New  Paper  Mill. 

Herbert  L.  Rridgnian,  busin.:ss  man¬ 
ager  of  the  Rrooklyn  Standard  Union, 
entertained  the  members  of  tbe  Pub¬ 
lisher-’  -Association  of  New  A'ork  at  a 
luncheon  Wednesday  afternoon.  .-After 
the  luncheon  the  guests  to  the  number 
of  forty  visited  the  Tide  Water  Paper 
Mill  at  th?  Rush  Terminal  in  South 
RriKiklyn.  The  journey  was  made  in 
automobiles.  The  mill  is  the  first  of  its 
kind  in  New  York.  The  pulp  is  brought 
here  from  Maine,  and  converted  into 
paper.  The  party  inspected  the  plant 
and  saw  the  papermaking  machinery  in 
operation. 

Herald  Election  Forecast  Number. 

The  Election  I'orecast  Number  of  the 
New  York  Herald,  which  is  always 
eagerly  awaited,  will  appear  next  Sun¬ 
day.  The  three-cornered  fight  for  the 
Presidenev  has  aruii-ed  intense  interest 
and  the  Herald  has  made  what  ‘s  prob¬ 
ably  the  most  elaborate  canvass  of  the 
Country  ever  attemiited  by  a  newspaper 
to  ascertain  the  probable  result  of  the 
November  election.  The  Herald  fore¬ 
casts  have  always  been  regarded  as 
nearly  authoritative  as  an'-  that  are  is¬ 
sued. 

NEW  PUBLICATIONS. 

Si’oK.vNE,  Wash. — The  Democrat,  a 
five  Column,  c'ght  page  weekly,  has  been 
launched  this  week  with  R.  E.  AA’hite  as 
editor  and  J.  R.  Dunphy  as  business 
manager. 

Horton.  Kan.— C.  C.  Rethmeyer  be¬ 
gan  this  week  the  publication  of  the 
News,  a  Democratic  weekly. 

Sc'R.WTON.  Pa. — The  Pennsylvania 
Miner  is  the  name  of  a  new  Polish 
newspaper  that  made  its  first  appearance 
last  week.  It  is  published  by  the  Poly¬ 
glot  Pulilish'ng  Co.,  with  Nat  H.  Strauss 
as  the  managing  editor. 

Coi-i'Miius,  O. — The  Ohio  Socialist,  a 
weekly  newsiiaper.  is  expected  to  make 
its  first  appearance  about  Oct.  10. 

Ch.vmf.mg.n.  111. — The  Noise  is  the 
name  of  a  colored  man’s  paper  that  ap¬ 
pears  this  week. 

AA'est  Che.ster,  Pa. — The  Star  will 
aiipear  soon.  .\  charter  was  recently- 
granted  to  the  publishing  company  and 
quarters  are  being  fitted  up. 


Want  Lower  Press  Rates. 

The  newspapers  of  the  Maritime 
Provinces  have  begun  a  fight  for  lower 
press  rates  from  the  telegraph  com¬ 
panies. 


HEARST  WELCOMES  MUNSEY. 


Prints  a  Signed  Editorial  on  His  Pur¬ 
chase  of  the  New  York  Press. 

In  a  signed  editorial,  which  was  ca¬ 
bled  from  Paris  and  jirinted  in  the  New 
York  -American  on  Tuesday,  AVilliam 
Randolph  Hearst  congratulates  the  New 
York  public  upon  the  purchase  of  the 
New  York  Press  by  Frank  Munsey,  and 
cordially  welcomes  the  latter  into  tbe 
local  field. 

The  -American  on  the  same  date  al.so 
printed  on  its  editorial  page  the  signed 
statement  made  by  Mr.  ^lunsey  upon 
his  acquisition  of  the  Press.  This  com¬ 
plement,  so  unusual  between  competing 
publishers  in  the  .same  city,  has  caused 
extended  and  favorable  comment. 

Mr.  Hearst  said,  in  part: 

The  purcliase  of  the  New  A’ork  Pre-s 
by  Mr.  Munsey  is  a  matter  ui>on  whk-h 
the  eoinmunity  can  lie  congratnlattMl.  Mr. 
Munsey  is  one  of  -America’s  greatest  pub¬ 
lishers,  with  the  highest  ideas  of  the 
ethics  and  obligations  of  his  professiou. 

He  is  always  lionorablc  in  his  rela¬ 
tions  with  the  public  and  in  his  dealings 
with  his  fellow  publi.«hers.  lie  is  always 
conscientious  in  his  work,  always  ad¬ 
mirable  in  his  inirpiwes  and  in  his 
inetliods. 

-Mr.  Munsey  comes  courageously  to  ex- 
[iress  his  convictions  and  to  .support  tin* 
cause  of  Mr.  Roosevelt  in  this  campaign. 
The  mssl  and  the  value  of  this  contribu¬ 
tion  of  -Mr.  Munsey  to  full  and  fair 
l>oIitical  <li.s<-n.ssion  will  1k‘  universally 
recognized  by  all  libeml-mindcd  men. 

In  a  letter  expressing  his  appreciation 
of  the  welcome  extended  to  him  by  a 
brother  publisher,  which  was  printed  on 
the  editorial  page  of  the  .-American  on 
Thursday,  Mr.  Munsey  said,  in  part : 

I  deeply  appreciate  this  generous  per¬ 
sonal  tribute  from  Mr.  Hearst.  Only  a 
very  big  man  can  be  so  big.  It  is  incom- 
|)arably  the  finest  tribute  from  one  news- 
IRiiHU-  man  to  another,  owning  a  compet¬ 
ing  publication.  I  have  ever  seen. 

This  extvptioual  act  means  all  the 
more  in  view  of  the  fact  that  Mr.  Hearst, 
who  is  now  in  ParLs,  cabled  it  to  his 
newspaiter,  the  New  A’ork  .American,  and 
simttl.aneotisly  witli  its  publication  repro- 
dttcetl  in  aimther  column  my  statement 
to  the  public  when  I  assumed  control  of 
this  nexyspaper  a  week  ago  last  Monday. 

This  is  a  very  simple  acknowledgment 
of  a  very  splendid  innovation  in  the  iiews- 
IMipcr  worl<l. 

COST  CONGRESS  IN  NEW  YORR 


Printer*  to  Discus*  Important  Topics 
at  Carnegie  Lyceum,  Oct.  1  and  2. 

rile  Middle  .-Atlantic  Cost  Congress 
xvill  liold  its  second  session  at  Carnegie 
Lyceum,  Seventh  avenue  and  F'ifty-sev- 
enth  street.  New  A’ork,  Oct.  1  and  2  J. 
\A’.  Rothvxell,  chairman  of  the  general 
committee,  is  confident  that  the  meeting 
xvill  he  one  of  unusual  importance  and 
xvill  be  largely  attended. 

.Among  those  to  address  the  conven¬ 
tion  are  -A.  M.  Glossbrenner,  president 
■of  the  United  Typothetae  of  .America; 
C.  Frank  Craxvford.  president  of  the 
-Nevx-  A’ork  Master  Printers’  Associa¬ 
tion  ;  J.  F.  Imrie,  editor  of  the  Printer 
and  Publisher.  Toronto:  Charles 
Francis,  Isaac  H.  Blanchard,  Robert 
Frothingham,  J.  J.  Little.  Willis  0. 
Robt,  Henry  W.  Cozzens,  of  New  York. 

May  Goes  to  Detroit  Times. 

'rom  -May,  one  of  the  best  known  car¬ 
toonists  in  the  country,  becomes  a  mem¬ 
ber  of  the  Detroit  Times  staff  on  ()ct.  1, 
the  twelfth  anniversary  of  that  paper 
Mr.  May  has  been  connected  with  the 
Detroit  Journal  for  the  past  twenty 
years,  and  the  inducement  which  led 
him  to  make  the  change  is  said  to  be 
the  largest  salary  ever  offered  to  a  car¬ 
toonist  in  the  Middle  West.  He  is  an 
artist  of  brilliant  attainments,  and  his 
xvork  has  been  accorded  xvide  recogni¬ 
tion. 


Publisher  Commits  Suicide. 

J.  B.  Myers,  publisher  of  the  Max- 
bass  (N.  Dak.)  Monitor,  committed 
suicide  by  shooting  himself  at  New- 
burg  last  week.  His  business  affairs 
were  in  the  best  possible  shape  and  no 
cause  can  be  imagined  for  his  commit 
ing  the  deed. 
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SECRET  OF  ONE  AD  AGENCY’S  SUCCESS.  Jir  ’ 

Concentration  Upon  the  AdyertUen’  Intereita  AccounU  for  the  verHsers''‘tt”  emploj'no  tUficiwi  on 
Three>Million  Dollar  Business  of  the  Frank  Presbrey  Co.,  the  road  If  we  have  an  inquiry  a  man 
Last  Year — The  American  Tobacco  Co.’s  Account —  ‘s  sent  out  from  the  main  office  to  at- 

Mr.  Presbrey  an  Advocate  of  Newspaper  Publicity.  '  haven’t  a  smgle  out- 

^  ^  gjjg  representative.  Nearly  all  .of  our 

Up  near  the  end  of  the  canyon  of  sky-,  comforts  in  order  to  secure  data  that  business  has  come  to  us  unsolicited.  I 
scraper  office  and  loft  buildings  in  would  help  him  in  preparing  the  kind  do  not  say  that  our  agency  is  any  better 
Fourth  avenue  are  located  the  exten-  of  advertising  matter  that  would  sell  the  than  those  employing  solicitors,  but  sim- 

sive  and  w'ell  arranged  offices  of  the  I  -  .  -  - - .  .  —  — _ 

Frank  Presbrey  Company,  the  advertis-  j 
ing  agency  which  has  just  added  the  i 
.\merican  Tobacco  Company  to  its  list  j 
of  clients. 

During  the  past  few  weeks  advertis-  j 
ing  men  have  been  speculating  as  to  the  | 
terms  upon  which  Mr.  Presbrey  secured  ; 
the  .American  Tobacco  Company's  ac- 1 
count.  W  hile  the  terms  of  the  contract 
have  not  been  made  public,  Mr.  Pres-  I 
brey  has  taken  several  advertising  men  I 
into  his  confidence  to  the  extent  of  j 
showing  them  the  written  contract  with  | 
whose  terms  Mr.  Presbrey  is  very  well  ; 
pleased.  | 

In  speaking  to  me  about  the  matter  1 
this  week  Mr.  Presbrey  said:  ' 

“The  impression  seems  to  he  current  • 
that  this  agency  cut  rates  in  order  to  j 
secure  the  .Ainerican  Tobacco  account,  j 
This  is  absolutely  not  so.  If  there  | 
is  any  one  thing  that  1  have  stood  1 
for  during  my  career  as  an  advertis-  | 
ing  agent  it  has  been  the  maintenance  , 
of  rates,  and  1  think  1  am  too  well  ! 
known  to  the  advertising  public  to  have  | 
anyone  believe  that  1  would  take  this  ! 
account  at  a  lower  figure  than  any  other  j 
first-class  agency  would  have  taken  it.  1 
when  the  size  and  character  of  the  con¬ 
tract  is  taken  into  consideration.  .Ml  the  I 
talk  which  has  been  going  around  among  j 
the  old  women  gossips  of  the  advertis¬ 
ing  circles  about  my  having  to  employ  j 
this  man  or  that  man.  or  having  to  | 
do  this  thing  or  that  thing  as  considera¬ 
tions  to  my  receiving  the  contract  arc' 
absolute  lies  inspired  by  jealousy  and 
spite.  The  contract  was  given  to  me 
without  conditions  of  any  sort  or  kind 
and  I  have  never  dealt  with  a  finer.  | 
squarer  or  more  straightforward  set  of  ' 
men  than  the  officials  of  the  .\merican 
Tobacco  Company. 

AI)VOC.\TES  NEWSPAPER  ADS. 

"I  have  been  considerably  interested 
in  reading  some  of  the  articles  recently- 
published  in  the  trade  press,  in  which 
allusions  have  been  made  to  the  alleged 
fact  that  this  agency  has  steadfastly  ad¬ 
vocated  the  use  of  magazines  to  the  ex¬ 
clusion  of  the  newspapers.  If  the  writers 
of  these  articles  had  taken  pains  to  in¬ 
vestigate  the  subject  they  could  easily 
have  ascertained  that  there  was  no 
ground  for  such  an  assertion. 

“Forty-live  per  cent,  of  the  business 
handled  by  this  agency  goes  to  the  news, 
papers.  I  am  a  thorough  believer  in 
newspaper  advertising,  and  1  have  per¬ 
suaded  many  of  my  clients  who  were  FRANK  PRESBREiV, 

confirmed  magazine  advertisers  to  enter  '  president ’'of  the  frank  presbrey  co..  of  new  vokk. 

the  newspaper  field,  because  I  felt  that  it  ' - ^ —  ,  -  —  "  - — 

to  their  advantage  to  do  so.”  goods.  He  wanted  to  get  the  views  of  ply  say  that  our  policy  has  proved  re- 
Mr.  Presbrey  named  half  a  dozen  of  j  thg  ^^^1  who  used  them  or  the  objec-  munerative  and  thoroughly  satisfactory. 
Ins  largest  clients  who  are  now  usiUj^  :  tions  raised  by  those  who  f.-’vored  the  We  have  never  published  a  house  organ 

newspapers  in  their  advertising  cam-  |  products  of  other  manufacturers.  containing  advertisements  nor  a  news- 

paigns,  some  of  thern  to  the  extent  of  |  “l  sent  a  second  copy  writer  into  an- '  paper  directory,  b:cause  1  do  not  believe 
two  thousand.  Continuing,  he  said:  other  field,  and  a  third  man  to  the  fac-  i  an  agency  can  give  honest,  unprejudiced 

“Our  .-‘gency  has  always  been  a  serv-  tory  to  study  the  conditions  of  manu-  i  advice  to  a  client  regarding  the  selec- 
ice  agency.  If  there  is  any  one  thing  to  facture.  and  he  stayed  there  for  more  i  tion  of  mediums  if  it  owns  a  lot  of 
which  our  success  may  be  attributed  it  than  three  months.  In  other  words,  we  !  space  which  must  be  turned  into  money. 
IS  concentration  in  the  interest  of  the  ad-  desired  to  secure  every  bit  of  knowl-  Sooner  or  later  the  clients  of  any 
yertiser.  I  realized  at  the  beginning  that  edge  that  would  assist  us  in  preparing  agency  publishing  these  sort  of  schemes 
if  we  were  to  build  up  an  important  an  intelligent  advertising  campaign  for  ,  have  got  to  be  worked  to  take  space 
business  in  the  advertising  field  we  must  j  this  client.  Unless  we  understood  the  ■  in  mediums  which  for  the  most  part 
get  away  entirely  from  the  usual  way  ‘  sales  and  distribution  problems  of  the  are  second-raters,  so  that  the  agent  can 
of  conducting  an  advertising  agency.  !  company,  we  could  not  hope  to  write  make  his  money  out  of  the  stuff  he  has 

WHAT  REAL  SERVICE  INVOLVES.  |  tile  kind  of  advertising  that  would  taken  in  trade. 

“As  an  illustration  of  what  we  do  I  create  business  for  it.  .\gf.ncy  commissions. 


business  in  the  advertising  field  we  must  j  this  client.  Unless  we  understood  the  ■  in  mediums  which  for  the  most  part 
get  away  entirely  from  the  usual  way  ‘  sales  and  distribution  problems  of  the  are  second-raters,  so  that  the  agent  can 

of  conducting  an  advertising  agency.  !  company,  we  could  not  hope  to  write  make  his  money  out  of  the  stuff  he  has 

WHAT  REAL  SERVICE  INVOLVES.  |  tile  kind  of  advertising  that  would  taken  in  trade. 

“As  an  illustration  of  what  we  do  I  create  business  for  it.  .\gf.ncy  commissions. 

might  say  that  when  we  were  recently'  growth  of  the  .xge.n'Cy.  “What.’  I  asked  Mr.  Presbrey.  “is 

engaged  to  handle  the  account  of  one  |  “That  I  had  adopted  the  right  policy  yotf  '‘lea  aliout  the  abolishing  of  ad- 
;'f  the  largest  manufacturing  concerns  1  in  regard  to  the  agency  is  shown  by  its  vertising  agents’  commissions,  as  has 

in  the  United  States  I  sent  one  man  who  I  somewhat  remarkable  growth.  When  I  been  proposed  in  some  quarters?” 

lyas  to  prepare  the  copy  into  West  Vir- ;  started  in  busine.ss  eighteen  years  ago'  “H  the  agent’s  commission  is  cut,”  he 
ginia  with  a  salesman  who  was  making  ;  the  gross  amount  of  business  handled  I  replied,  “nearly  all  of  the  important  ad- 
a  regular  trip  through  the  mountainous  |  the  first  year  was  $37,000.  Last  year,  vertising  agencies  of  the  country  would 
region  of  that  State  among  the  com-  !  1911,  the  gross  receipts  were  over  $3  -  have  to  go  out  of  business  because  of 
pany  s  customers-  He  was  'obliged  to  ;  (KK).(Kin.  Of  the  seven  accounts  with  j  their  inability  to  make  a  living. 

buckboards,  to  sleep  in  miser-  '  which  we  began  business  six  are  still  j  “Moreover,  the  abolishing  of  the  corn- 
able  hotels  and  endure  all  sorts  of  dis-  •  with  us.  The  seventh  was  discontinued  '  missions  would  throw  the  handling  of  all 


of  these  advertising  accounts  back  upon 
the  advertising  managers  of  the  separate 
concerns  or  upon  the  principals  them¬ 
selves.  Now,  while  many  of  the  man¬ 
agers  are  able  men,  they  would  not  be 
able  to  handle  the  accounts  as  economi¬ 
cally  or  as  effectively  as  advertising 
agents.  Experience  enables  the  agent,  by 
studying  the  many  problems  submitted 
to  him.  to  give  advice  which  will  save 
the  individual  clients  many  thousands 
of  dollars.  .\  man  handling  one  account 
alone  could  not  be  expected  to  acquire 
so  much  specific  and  valuable  knowledge 
as  the  agent  who  handles  many. 

"There  is.  of  course,  two  sides  to 
this  question  of  the  abolition  of  com¬ 
missions,  as  there  is  to  any  other,  but 
the  preponderance  of  testimony,  as  law¬ 
yers  say.  is  on  the  side  of  the  present 
system,  despite  the  clamor  of  those 
whose  personal  vanity  and  present  sal¬ 
aries  would  he  largely  augmented  if 
they  could  wipe  the  advertising  agen¬ 
cies  off  the  map.  It  isn’t  so  much  the 
improvement  of  advertising  that  inter¬ 
ests  many  of  the  most  blatant  advocates 
of  the  plan  as  it  is  their  desire  to  re¬ 
move  the  man  to  whose  judgment  their 
principal  or  firm  defer  in  preference  to 
theirs.” 

F'ran'k  Leroy  Hlanchard. 

ASSOCIATED  PRESS  SERVICE. 

Handling  More  News  and  Member¬ 
ship  Is  Growing  Fast,  Says 
T raveling  Inspector. 

Reporting  the  news-gathering  organi¬ 
zation  to  be  in  the  best  shape  it  has  ever 
been,  C.  I).  Hagerty,  traveling  inspector 
for  the  Associated  Press,  who  has  been 
visiting  nearly  all  the  association  news¬ 
papers  in  the  northern  part  of  the 
United  States,  left  Tacoma,  Wash.,  last 
week  on  his  way  back  East  via  the 
Southern  cities. 

“The  organization.”  he  said,  “never 
was  in  better  shape.  Our  wires  are  han- 
.dling  more  news  and  more  rapidly  than 
’ever  before,  and  we  are  adding  many 
'papers  to  the  already  large  list  of  more 
•  than  800  papers. 

"These  represent  all  shades  of  politi¬ 
cal  opinions,  from  the  most  radical  to 
the  most  conservative,  yet  so  carefully 
has  the  Associated  Press  handled  politi¬ 
cal  matters  that  I  have  yet  to  hear  a 
complain  from  any  subscriber  that  any 
party  ,  or  candidate  has  been  too  well 
treated  or  not  treated  well  enough  by 
the  as.sociation. 

"It  used  to  he  something  of  a  habit 
to  say  lhat  the  .Associated  Press  was 
leaning  this  way  or  that,  or  favoring 
this  candidate  or  that  one.  It  will  be 
remembered  that  in  the  first  Bryan  cam¬ 
paign  the  charge  was  made  that  the 
organization  was  opposing  Bryan.  But 
Mr.  Bryan,  in  a  public  speech  in  New 
tork  afterward,  praised  the  extreme 
fairness  with  which  the  Associated 
Press  treated  him. 

“This  must  of  necessity  be  true.  The 
organization  could  not  last  a  month  if 
it  were  not  true,  and  it  has  been  in  ex¬ 
istence  now  more  than  fifty  years.” 

League  to  Have  a  Field  Day. 

I'he  New  York  Advertising  League 
will  hold  an  old-fashioned  “get-ac¬ 
quainted”  field  day  on  the  afternoon 
and  evening  of  Friday,  Oct.  4.  A  spe¬ 
cial  train  on  the  Lackawanna  Railroad 
will  take  the  party  to  the  South  Orange 
Field  Club,  where  the  festivities  will 
take  place.  The  afternoon  will  include 
a  five-inning  ball  game,  a  tennis  tourna¬ 
ment.  a  golf  contest,  some  old-style 
outdoor  sports;  then  supper  at  the  club 
house,  and  in  the  evening  a  bowling 
match,  a  billiard  and  pool  tourney,  danc¬ 
ing.  singing  and  cards.  Three  dollars 
for  everything,  including  transportation 
and  supper. 

Were  Lipton’a  GueaU. 

Captain  Thomas  Fleming  Day.  of  The 
Rudder.  New  York,  and  the  crew  of  the 
American  auto  boat  Detroit,  were  en¬ 
tertained  bv  Sir  Thomas  Lipton  in  Lon¬ 
don  on  Thursday. 
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Louis  Wiley,  of  the  Times,  and  Jason 

Rogers,  of  the  Globe,  Believe  It 
Would  Help  the  Cause  of 
Advertising. 

l.<)uis  Wiley,  busines'  manager  of 
the  New  York  Times  and  president  of 
the  Daily  Newspaper  Club,  was  seen  by 
a  reprtsentative  of  The  EniToK  and 
PfBi.isHEK  in  regard  to  the  proposed 
Association  of  Daily  Newspapers,  the 
organization  of  which  was  announced  in 
our  issue  of  last  week.  The  Times  is 
one  of  the  four  New  York  papers  in¬ 
vited  to  join  th.-  new  organization. 

Mr.  Wiley  said  that  the  Daily  News¬ 
paper  Club  had  for  several  years  pur¬ 
sued  an  educational  campaign  in  its  en¬ 
deavor  to  spread  the  gospel  of  daily 
newspaper  advertising  and  had  prepared 
many  plans  for  national  advertising  in 
the  daily  press.  Its  work  had  stopped 
there,  however,  and  it  had  not  attempted 
to  take  direct  orders  for  the  daily  news¬ 
papers  of  the  country. 

IN  SYMPATHY  WITH  PLAN. 

“The  proposal  of  the  .Association  of 
Daily  Newspapers.”  said  Mr.  \\  iley,  “is 
to  make  definite  and  direct  solicitation 
of  advertising  for  newspai)ers.  not  only 
to  get  up  campaigns,  but  to  receive  th, 
orders  an<l  to  turn  them  over  to  the 
new  spajK-rs  that  are  members  of  the  as¬ 
sociation.  In  this  effort  it  will  not  an¬ 
tagonize  either  sp.cial  or  general  adver¬ 
tising  agents.  Imt  will  co-operate  with 
them,  and  endeavor  to  make  their  work 
more  profitable  and  effective. 

“1  am  in  symi>athy  with  the  plan  and 
hope  it  will  b.'  carried  into  effect.  Dur¬ 
ing  the  past  year  the  Daily  Newspaper 
Club  has  performed  its  best  service  to 
the  iiewspapcrs  of  the  country.  Under 
the  management  of  J.  W.  .Adams  the 
work  has  gone  steadily  forward.  The 
exh’bit  of  daily  newspaper  advertising 
at  the  Dallas  convention  of  the  .Asso¬ 
ciation  of  .Advertising  Clubs  attracted 
national  attention.  It  was  a  remark¬ 
able  demonstration  of  the  efficacy  of 
dailv  newspaper  advertising. 

“The  Daily  Newspaper  Club  recently 
organized  a  Sales  Promotion  Bureau 
under  the  direction  of  J.  P.  Fallon,  of 
Buffalo,  and  this  innovation  has  met 
with  hearty  welcome  from  national  ad¬ 
vertisers  and  agencies.” 

It  has  been  suggested  that  after  the 
new  association  gets  into  working  order 
it  will  no  doubt  co-operate  with  the 
Daily  New  spaper  Club. 

MR.  ROGERS’  CRITICISM. 

Jason  Rogers,  publisher  of  the  New 
A'ork  Cilobe.  takes  this  view  of  the  new 
organization ; 

“The  formation  of ‘The  .\ssociation  of 
Daily  Newspapers’  is  an  evidence  that 
the  stronger  newspapers  of  the  country 
are  determined  to  get  together  and  mean 
to  secure  the  adverti'ing  that  has  been 
diverted  to  the  magazines  and  other  me¬ 
diums  of  general  circulation  during  the 
past  few  years.  There  is  no  possible 
que^ion  in  regard  to  the  fact  that  the 
careful  and  intelligent  use  of  newspaper 
space  in  accortlance  with  the  distribu¬ 
tion  of  goods  is  much  nuire  effective 
and  economical  than  ‘throw  ing  money  at 
the  map.’  so  to  speak,  in  magazines  or 
fither  mediums  of  general  circulation 
that  only  hit  the  high  spots. 


The  Boston  Herald 

now  over  100,000 

The  Boston  Traveler 
and  Evening  Herald 
over  130,000 

Higher  ntes  become  effective  October  1st. 
Now  is  the  time  to  get  benefit  of  present 
low  prices. 

Biggest  value  in  New  England  ! 

A  Quality  and  Quantity  Combination 
that  cannot  be  excelled 

Sole  Foreign  Representatives 
The  S.  C.  BECKWITH  SPECIAL  AGENCY 
New  York  Chicago  St.  Louis 


“The  leading  newspapers  of  any  com¬ 
munity  cover  it  much  more  completely 
than  all  the  national  mediums  collective¬ 
ly  sold  in  the  same  territory.  The  news¬ 
papers  reach  all  the  ‘quality’  people  in 
their  towns  in  addition  to  the  thousands 
who  carefully  scan  them  for  bargains 
ill  all  grades  of  goods.  Advertisers  can 
use  newspapers  to  reach  the  public  with 
their  announcements  within  twenty-four 
hours,  while  copy  must  reach  the  na¬ 
tional  mediums  weeks  or  a  month  in 
advance  of  publication. 

“In  connection  with  the  organization 
of  the  Associated  Ncwsi»apers.  com¬ 
posed  of  twenty-six  strong  evening 
newspapers  for  the  purpose  of  providing 
feature  matter,  we  ha\e  for  months  been 
carrying  on  a  camiiaign  to  show  na¬ 
tional  advertisers  the  superiority  of  the 
newspaper  over  the  magazine  as  an  ad¬ 
vertising  medium.  Our  efforts  have  been 
limited  to  purely  promotional  and  edu¬ 
cational  work  without  resort  to  solici¬ 
tation  for  any  business,  but  endeavoring 
to  show  a  national  market  place  that 
can  be  used  exactly  in  accordance  with 
distribution. 

“The  new  organization,  ‘The  Associa¬ 
tion  of  Daily  Newspapers,’  first  dis¬ 
cussed  during  last  April,  and  in  which 
the  New  A’ork  Globe  accepted  the  oppor¬ 
tunity  to  become  further  affiliated  with 
the  other  strong  papers  of  the  country, 
is  slightly  different  from  what  I  ex¬ 
pected  it  to  be.  I  based  my  acceptance 
on  the  representation  that  only  news¬ 
papers  which  stated  and  proved  their 
circulations  should  become  members  and 
that  advertising  should  be  solicited  for 
any  or  all’  of  the  papers  on  the  list 
and  not  for  ‘all  or  none.’ 

“After  talking  with  publishers  all 
over  the  country  I  am  convinced  that 
the  flat  charge  of  $o00  per  year  per 
paper,  with  pro  rata  assessment  based 
on  advertising  rates,  will  tend  to  prevent 
the  fulfillment  of  the  desired  represen¬ 
tation.  .A  $500  membership  fee  for  a 
town  like  Houston  or  Salt  Lake  is  en¬ 
tirely  out  of  proportion  with  a  similar 
charge  from  New  A’ork  or  Chicago. 

“I  do  not  believe  that  the  idea  of  only 
selling  the  advertiser  space  in  ‘all  or 
none’  of  the  list  will  be  found  any  more 
attractive  to  them  than  buying  advertis¬ 
ing  space  in  magazines.  Of  course,  the 
new’spapers  in  the  list  will  be  able  to 
offer  space  for  about  one-third  the  rate 
per  line  per  thousand,  as  compared  wdth 
magazines,  but  the  modern  theory  of 
successful  advertising,  and  the  one  that 
can  be  most  effectively  urged  on  the  part 
of  newspapers,  is  their  ability  to  cover 
territory  in  accordance  with  distribution. 

“The  manufacturer  having  his  goods 
on  sale  in  five  cities  w'astes  the  larger 
part  of  the  money  he  spends  in  maga¬ 
zines.  national  mediums  or  a  list  cov¬ 
ering  the  whole  country.  Experience 
along  this  line  is  gradually  causing 
many  national  advertisers  to  quit  wast¬ 
ing  money  in  ‘high  spot’  national  me¬ 
diums  and  utilize  newspaper  space  in 
combination  w’ith  their  distribution.  The 
advertising  agency  which  recently  took 
two  accounts  from  a  certain  national 
medium  and  from  which  recognition 
was  withdrawn  is  but  an  indication  of 
what  is  going  on  all  over  the  country 
and  what  is  causing  the  great  shrinkage 
in  the  advertising  sections  of  most  of 
the  magazines.” 

The  Recall  for  Newspaper  Editors. 

(From  the  St.  Louis  Star.) 

Why  not  apply  the  recall  to  newspa¬ 
per  editors  ? 

Do  you  suppose  that  if  it  were  put 
to  a  vote  f)f  the  pe<)plc,  four  of  the  St. 
Louis  newspapers  would  be  edited  as 
they  are  now? 

The  factory  owner  who  permits  chem¬ 
icals  to  drain  into  rivers  is  punishable 
by  fine  and  imprisonment. 

The  dealer  w'ho  puts  formaldehyde  in 
milk  is  punished  under  our  laws. 

The  man  who  is  caught  polluting  the 
city’s  .source  of  water  supply  goes  to 
prison. 

But  the  editor  who  poisons  the  brain 
is  immune  from  legally  inflicted  punish¬ 
ment  so  long  as  he  refrains  from  libel¬ 
ing  one’s  character. 


ANY  CHANCE  OF  A  DUEL? 


M.  Te»«an  Would  Like  to  Meet 

O’Malley  and  Denison  at  Dawn. 

Frank  Ward  O’Malley,  of  the  Sun, 
and  Lindsay  Denison,  of  the  Evening 
World,  have  hired  a  fencing  tutor  to 
prepare  them  against  an  expected  duel 
with  Francois  de  Tessan,  special  repre¬ 
sentative  of  the  Paris  Matin  and  L’ll- 
lustratioii,  whom  they  have  gravely  of¬ 
fended. 

M.  de  Tessan  has  sent  fiery  letters  to 
Messrs.  O'Malley  and  Denison  and  ahso 
to  the  editors  of  their  papers,  denounc¬ 
ing  them  for  the  flinpant  manner  in 
which  they  handled  I’ierre  Loti,  the 
French  llterateur,  upon  his  recent  ar¬ 
rival  in  America.  De  Tessan  has  es¬ 
sayed  the  role  of  press  agent  for  M. 
Loti  and  loves  him  dearly.  De  Tessan 
is  also  a  noted  duelist,  a  master  of  the 
fence,  la  sai’ant,  le  bo.rc  and  a  deadly 
pistol  shot. 

In  his  letters  to  Messrs.  O’Malley  and 
Denison,  Journalist  de  Tessan  bewails 
the  fact  that  there  are  stringent  laws  in 
the  United  States  which  prevent  one 
journalist  from  calling  another  journal¬ 
ist  out  in  an  affaire  d’ltonour.  M.  de 
Tessan  has  been  informed  by  Mr.  Deni¬ 
son  that  he  will  gladly  meet  h'm  outside 
the  three-mile  limit  aboard  any  Catiar- 
sie  fishing  boat  he  may  select.  Denison 
feels  that,  on  a  rolling  deck,  he  would 
have  as  good  a  chance  of  pinking  de 
Tessan  as  de  Tessan  would  have  of 
pinking  him.  Of  course,  if  M.  de  Tes¬ 
san  suffers  from  mal  dc  liter,  that  is  no 
fault  of  Denison. 

O’Malley  stands  ready  to  meet  de  Tes- 
san’s  seconds  where  and  when  they 
choose.  O’Malley  will  hold  no  converse 
with  seconds  wdio  wear  lace  handker¬ 
chiefs  in  their  cuffs.  O’Malley  has  al¬ 
ready  chosen  as  his  seconds  two  cad¬ 
dies  from  the  Montclair  Golf  Club. 
From  long  training  these  caddies  can 
find  a  ball  blindfolded.  In  cases  of  duel¬ 
ling,  when  one  gets  a  ball  somewhere  in 
his  system,  it  is  wise  to  get  it  out  as 
soon  as  possible.  O’Malley  is  sure  his 
caddies  can  do  this.  He  believes  that 
golf  caddies  should  make  perfect  sec¬ 
onds.  As  for  weapons,  O’Malley  doesn’t 
give  a  fluff  whether  it  is  a  goose-necked 
putter  or  a  jigger.  But  he  draws  the 
line  on  gold-tooth  brassies. 

It  is  suggested  by  both  Mr.  Denison 
and  Mr.  O’Malley  that  there  be  inter¬ 
missions  between  the  duelling  for  re¬ 
freshments.  The  friends  of  Messrs. 
Denison  and  O’Malley  are  organizing 
marching  clubs  to  accompany  them  to 
the  duelling  ground.  Jake  Mincer  and 
Tim  O’Brien  will  march  at  the  head  of 
the  marching  clubs.  Is  it  any  wonder 
that  Park  Row  tittilates? 


Briggs  to  Edit  Music  Magazine. 

Manager  and  Musician,  “a  magazine 
of  business  and  a  journal  of  opportunity 
for  the  musical  manager,  musical  artist, 
teacher  of  music  and  dealer  in  musical 
merchandise.”  will  be  issued  in  October. 
Ernest  L.  Briggs,  of  the  Chicago  Even¬ 
ing  Post,  is  to  be  the  editor.  Each  issue 
of  the  magazine  will  take  up  the  music 
in  some  particular  city  from  the  his¬ 
torical.  artistic  and  business  point  of 
view.  The  first  issue  will  relate  to 
Grand  Rapids.  Maurice  Rosenfeld, 
music  critic  of  the  Chicago  Examiner; 
Chas.  E.  Nixon,  music  critic  of  the  Chi¬ 
cago  Daily  News  will  contribute  to  it. 


KNICKERBOCKER  PRESS  AT  70. 


Enterprising  AIbnnv  Daily  Issues  An¬ 
niversary  Number  of  104  Pages. 

In  celebration  of  the  beginning  of 
its  seventieth  year,  the  Albany  (N.  A’.) 
Knickerbocker  Press  issued  on  Sunday, 
Sept.  8,  an  anniversary  number  of  104 
pages,  splendidly  illustrated  and  filled 
with  historical  and  descriptive  matter  of 
interest  to  readers  at  the  State  capital. 
It  was  a  fine  example  of  newspaper  en¬ 
terprise. 

The  paper  was  launched  as  the  Knick¬ 
erbocker  on  Sept.  4,  18 LI,  by  Hugh  J. 
Hastings. 

It  was  con.solidated  with  the  Press  in 
1870  and  became  known  as  the  Press  and 
Knickerbocker.  The  name  was  later 
changed  to  the  Press-Knickerbocker- 
Express.  It  came  under  the  present  en¬ 
terprising  ownership  May  20.  1910,  and 
became  the  Knickerbocker  Press.  Lynn 
J.  .Arnold  is  the  president  and  George  J. 
-Auer,  the  secretary-treasurer  and  busi¬ 
ness  manager. 

The  new  owners  found  the  property 
almost  moribund,  but  have  injected  new 
life  and  energy  into  the  paper  and  it 
has  grown  rapidly  in  circulation  and  in¬ 
fluence. 

Editor  Mayes’  Pecan  Mine. 

Tom  b'inty.  Jr.,  staff  correspondent  of 
tlie  Galveston  Dallas  (Tex.)  News, 
while  making  a  trip  through  a  prosper¬ 
ous  section  of  the  State,  visited  a  pecan 
grove  owned  by  \V.  H.  Mayes,  who  is 
publisher  of  the  Brownsville  Bulletin, 
and.  incidentally.  Lieutenant  Governor 
of  Texas.  One  tree  in  this  grove,  ac¬ 
cording  to  Mr.  Finty,  is  sixty-six  feet 
wide  and  seventy  feet  tall,  and  is  said 
to  be  the  largest  in  the  world.  The 
crop  sells  for  ninety  dollars  and  is  pur¬ 
chased  each  year  by  the  Chicago  Ad 
Club.  Mr.  Mayes  has  recently  planted 
Ififl  acres  with  paper  shell  pecans,  which 
will  begin  bearing  in  five  years  and  will 
yield  a  profitable  crop  in  seven  years. 
“From  the  above  data.”  says  Mr.  Finty, 
“anyone  can  see  that  Mr.  Mayes  will  be¬ 
come  a  very  wealthy  man,  providing  he 
doesn’t  stay  in  politics  too  long.” 


Terra  Bella  New*  Plant  Destroyed. 

.A  fire  at  Terra  Bella.  Cal.,  last  week 
completely  destroyed  the  two-story  brick 
building  owned  by  G.  .A.  Hart,  of  Los 
.Angeles,  in  which  was  located  the  plant 
of  the  News  Printing  Co.  The  loss  was 
placed  at  $05,000  on  building  and  con¬ 
tents.  with  total  insurance  of  $42,500. 

A  Full  Dinner  Pail  in  the  News. 

The  following  news  item,  sandwiched 
between  a  meeting  of  ad  men  and  the 
plans  of  a  park  improvement  associa¬ 
tion,  appeared  in  the  St.  Louis  (Mo.) 
Glol)c- Democrat  of  Sept.  4  : 

0,  joy!  the  leader.  418  market  st. 
to-day;  Turtle  Soup!  Bratwurst! 
Sirloin  Steaks !  Corned  Beef !  Cabbage ! 
Enougb  said. 

Represents  Das  Morgen  Journal. 

One  of  Howard  C.  Storv’s  strongest 
paper  was  unintentionally  omitted 
from  the  list  printed  in  our  columns 
last  week — the  New  A’ork  Das  Morgen 
Journal.  Mr.  Story  conducts  in  Phil¬ 
adelphia.  Ch'cago  and  New  A'ork  an 
agency  for  the  representation  of  the 
leading  German  newspapers  in  the  ad¬ 
vertising  field. 


®l)<  (Euening  Wisanisiit  "J,”*™ 

It  is  QUALITY  circulation  against  mere  BULK  circulation  that  the  “to-day”  adver¬ 
tising  man  desires. 

Cheap  quantity  class  means  large  waste  and  unsatisfactory  returns  and  poor  buyers. 
Results,  not  talk,  count.  The  Evening  Wisconsin  has  been  printing  a  series  of  inter¬ 
esting  articles  urging  its  readers  to  read  the  advertising  appearing  in  The  Evening  Wis¬ 
consin.  Our  readers  DO  read  the  advertisements  BECAUSE  they  have  respect  and 
confidence  in  their  favorite  paper.  We  will  not  accept  objectionable  or  questionable 
advertising. 

Our  circulation  is  the  paid  yearly,  delivered  into  the  home  kind — the  kind  that 
creates  a  buying  desire  in  the  minds  of  its  readers.  It  is  the  “Worth  While"  home 
in  which  this  paper  will  be  invariably  found. 

THE  MILWAUKEE  EVENING  WISCONSIN 

JOHN  W.  CAMPSIE,  Business  Manager 

New  Yosc  OeriCE:  6084  Metropolitan  Bldg.  Chicago  Opfice:  People’s  Gas  Bldg. 

CHAS.  H.  EDDY,  Representative.  EDDY  &  VIRTUE,  Representatives. 

Telephone.  Gramercy  4811.  Telephone,  Centrsf  S486. 
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THE  EDITOR  AND  PUBLISHER. 


The  New  York  Evening  Telegram 

Proves 

Its  Superiority 
Month  After  Month 

By  Publishing  More  Advertising 

Than  Any  of  Its  Contemporaries 

Here  Is  the  Record  for  August 

N.  Y.  Evening  Telegram  -  422,703  Lines 

“  “  Journal  -  -  367,334  “ 

“  “  World  -  -  327,609  “ 

“  “  Mail  -  -  -  276,020  “ 

“  “  Globe  -  -  227,636  “ 

“  “  Post  -  -  182,897  “ 

“  “  Sun  -  -  142,898  “ 


The  New  York  Evening  Telegram  is  the  only  afternoon  newspaper  which 
publishes  classified  advertising  —  the  small  daily  “home  wants”  which  are 
a  sure  indication  of  advertising  value. 

NATIONAL  ADVERTISERS 

Should  be  sure  that  the  Evening  Telegram  appears  on 
all  lists  of  newspapers  to  be  used  in  New  York  City 


Daily  Circulation  Over  200,000  Copies 
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AUTOMOBILE 

MAT 


BLACK  OR  FOUR  COLORS 
BIG  COPY  GETTER  FOR 
AN  AUTOMOBILE  EDITION 

WANT  PROOFS? 


World  Color  Printing  Company 


Est.  1900 


ST.  LOUIS,  MO. 


R.  S.  Grable,  Mgr. 


ACROSS  THE  BORDER. 


Francis  NeiUon,  Formerly  of  the  New 
York  Sun,  and  Now  a  Member  of 
tbe  British  Parliament,  Visits  Can¬ 
ada — An  Incident  of  the  Duke  of 
Connaught’s  Trip  —  Athabasca 
Paper  Sold — Newspaper  Personals. 

CSprctal  Correspondence.) 
Ei'Montox,  Sept.  ’21 . — Francis 

Xeilson,  a  member  of  the  House  of 
Commons  for  the  Hyde  division  oi 
Cheshire  and  president  of  the  English 
League  for  the  Taxation  t)f  Land 
V'alues.  was  in  Edmonton  last  week 
with  a  party  of  members  of  the  English 
Parliament  studying  tlie  municipal  own¬ 
ership  and  single  tax  plans  in  this  city. 
Mr.  Neilson,  who  is  an  ardent  advocate 
of  the  single  tax.  learned  the  first  prin¬ 
ciples  of  the  plan  from  Henry  George 
while  engaged  in  journalism  in  Xew 
York  twenty-three  years  ago.  He  was 
a  member  of  the  staff  of  the  Xew  York 
Recorder,  afterward  joining  the  Xew 
York  Sun,  and  spent  twelve  years  in 
newspaper  and  dramatic  work  in  Xew 
York.  His  drama,  “The  Butterfly  on 
the  Wheel,’’  a  satire  on  the  English 
smart  set,  created  much  comment  in 
Xew  York  last  season. 

H.  Hamilton  Eyfe,  of  the  London 
Times  and  Daily  Mail;  W .  J.  Healy.  of 
the  Manitoba  Free  Press  at  Winnipeg, 
representing  the  W'estern  .\ssociated 
Press,  and  Captain  Ferguson,  a  Cana¬ 
dian  Pacific  telegraph  operator,  who 
accompanied  H.  R.  H.  the  Duke  ot 
Connaught  and  suite  across  the  prairie 
provinces  to  Edmonton,  where  the  Gov¬ 
ernor  General  of  Canada  formally 
opened  the  provincial  parliament  build¬ 
ing  on  Sept.  T  had  an  amusing  experi¬ 
ence  at  Prince  .Mbert.  They  were 
looking  over  the  town  when  the  royal 
train  pulled  out  ahead  of  scheduled 
time,  leaving  the  two  correspondents  and 
the  all-important  brasspounder  behind. 
There  was  only  a  stretch  of  track  where 
the  train  had  been  parked  when  the  trio 
returned  from  the  sight-seeing  tour  and 
a  special  locomotive  was  requisitioned 
to  overtake  the  ducal  party,  but  before 
it  was  under  way  someone  on  the  train 
discovered  that  the  scribes  had  been  left 
behind  and  the  Governor  General  him¬ 
self  gave  orders  to  run  the  special  train 
hack  to  Prince  .Albert.  The  moral  of 
this  little  story  is  that  even  royalty  must 
wait  for  the  press. 

John  M.  hfillar.  a  capable  newspaper 
man.  widely  known  through  the  prov¬ 
inces  of  .\lberta  and  British  Columbia, 
has  taken  over  the  editorial  and  busi¬ 
ness  management  of  the  Northern  News 
at  Athabasca,  .\gncs  Dean  Cameron,  a 
feature  writer,  describes  Athabasca  as 
“a  funnel  through  which  percolates  the 
whole  trade  between  the  wheat  belt  and 
the  arctic  as  the  gateway  of  the  north.” 
It  is  the  central  point  of  supply  for  the 
largest  undeveloped  territory  in  any  part 
of  the  world,  being  also  rich  in  agricul¬ 
tural.  timber  and  mineral  resources. 

A.  B.  Watt  has  become  editor  of  the 
Weekly  Journal  of  this  city.  He  is  also 
writing  some  editorial  paragranhs  for 
the  Daily  Journal.  His  wife,  Gertrude 
Balmer  Watt,  is  editor  of  the  Mirror,  a 
publication  recently  launched  here.  Mr. 
Watt  was  identified  with  the  Woodstock 


:  (Ont.)  Sentinel  several  years  ago,  ana 
is  widely  known  throughout  eastern 
I  Canada. 

Mrs.  Genevieve  Lipsett-Skinner.  for¬ 
merly  a  member  of  the  staff  of  the 
j  Winnipeg  Telegram  and  president  of 
I  the  Canadian  Press  Club,  has  returned 
,  to  Canada  from  Great  Britain,  wheie 
^  she  delivered  a  series  of  lectures  with 
a  view  to  interesting  women  in  immi¬ 
grating  to  the  Dominion.  Mrs.  Skinner 
I  is  now  in  Edmonton,  gathering  material 
I  for  a  series  of  feature  stories  dealing 
j  with  the  north  country, 
j  Miss  Mabel  Burkholder,  a  magazine 
i  writer  of  Hamilton.  (Jnt.,  is  on  her  way 
j  home  from  a  trip  to  the  Rocky  Moun- 
I  tains  and  the  coast.  Miss  Burkholder  [ 
I  wrote  "The  Course  of  Impatience  Cam-  j 
'  ingliam."  a  story  of  Ontario,  which  | 
I  pleased  critics  everywhere.  She  is  also  | 
the  author  of  a  number  of  songs  and 
I  poems. 

'  Howard  .\ngus  Kennedy,  a  lajndon 
j  journalist  and  author  of  “Xew  Canada 
and  the  Xew  Canadians"  and  “The 
I  Story  of  Canada,”  and  Mrs.  Kennedy 
and  Miss  Kennedy  were  in  Edmonton 
recently  on  the  way  home  from  a  vaca- 
I  tion  in  the  Yellowhead  Pass  country.  I 


NEW  PUBLICATIONS. 

'  Mobkiix'.k.  S.  Dak. — A  new  weekly 
i  newspaper  is  to  be  established  soon. 
Robert  Weir  will  be  the  editor. 

'  Cr.\wf()Rdsviu.k.  Ind.  —  The  Daily 
.  Progressive  is  the  name  of  the  new 
j  paper  which  was  launched  last  week, 
lit  is  an  organ  of  the  new  Progressive  [ 
1  party  and  S.  M.  Coffman,  former  edi-  1 
j  tor  of  the  Review,  is  the  editor  and 
I  publisher.  Thomas  J.  Foster  is  busi-  I 
I  ness  manager.  | 

I  Pekin.  Ill. — The  talk  of  a  new  daily  | 
j  paper  will  not  down.  The  latest  rumor  I 
associates  two  federal  officeholders  and  | 
a  banker  with  the  proposed  new  pub-  | 
I  lication  which  is  not  to  be  of  the  Bull  i 
I  Moose  persuasion.  j 

i  Mobridge.  S.  Dak. — A  new  weekly  ■ 
I  newspaper  is  to  be  established  here.  I 
The  new  paper  will  support  socialistic 
principles  and  Roderick  Weir  will  be  | 
editor.  1  I 

Buff.xlo,  N.  Y. — The  Progressive 
party  launched  a  newspaper  devoted  to 
its  interests  this  week.  The  paper  is 
called  the  Progressive,  and  is  pub- 
I  lished  by  Chauncey  J.  Hamlin.  It  will 
appear  weekly. 

I  S0.MERS  Point,  N.  J. — The  Record,  a 
I  new  six-column,  four-page  newspaper, 

:  was  launched  here  last  week.  William 
!  A.  Haffert  is  the  publisher. 
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THE  EDITOR  AND  PUBLISHER. 


How  Much  Business  Are  You  Getting  from  Pittsburgh? 


Do  you  know  that  Pittsburgh  is  one  of  the  richest  markets  in  the  country  ? 
Do  you  know  that  Pittsburgh’s  metropolitan  district  contains  over  one  million 
people,  and  that  it  is  estimated  that  the  food  bill  of  this  one  million  people  is 
two  hundred  million  dollars  ($200,000,000)  annually  ? 

Pittsburgh  is  leaping  ahead  fast  and  her  prosperity,  shown  in  a  pay  roll  of 
over  one  million  dollars  a  day,  makes  her  a  market  full  of  tremendous  sales 
possibilities  for  the  manufacturer  who  is  getting  retail  co-operation. 

We  will  be  glad  to  answer  any  question  you  ask  us  regarding  the  possibil¬ 
ities  of  marketing  your  goods  in  Pittsburgh. 


Two  cents  every  morning ;  Five  cents  per  copy  on  Sunday 


THE  RITTSBURGH  SEIM 

One  cent  every  afternoon 

EMIL  M.  SCHOLZ,  General  Manager  CONE,  LORENZEN  &  WOODMAN,  Foreign  RepresenUtivee 

PITTSBURGH,  PA.  NEW  YORK  and  CHICAGO 


PRESS  ASSOCIATIONS. 

At  the  Tuesday  luncheon  of  the  Pitts¬ 
burgh  Publicity  Association.  Sei)tetul)er 
lb,  at  Fort  Pitt  Hotel,  a  committee  com¬ 
prising  T.  D.  Harmon,  of  the  National 
Stockman  and  I'armer ;  F.  O.  March,  of 
J.  S.  &  W.  S.  Kuhn  (Inc.),  and  Byron 
\V.  Orr,  manager  of  the  advertising 
copy  bureau  of  the  Pittsburgh  Post, 
were  appointed  to  look  into  the  matter 
of  securing  permanent  head(|uartcrs  for 
the  a.ssociation.  Secretary  Brooke  is 
arranging  to  issue  a  monthly  bulletin. 


Days  of  the  oiu-a.nc  packc''  conven¬ 
tion  were  revived  by  the  mock  conven¬ 
tion  of  the  Seattle  (Wash.)  Press  Club, 
held  recently,  which  was  attended  by 
twenty  or  thirty  candidates  for  office  and 
many  of  the  prominent  members  of  the 
club.  Delegations  were  designated  by 
placards  at  the  top  of  poles.  There  was 
the  delegation  from  Green  Lake,  Se- 
quim,  the  high  brows,  low  brows  and 
fall  guys.  There  were  burlesque  bands, 
cheers  for  favorite  candidates,  groups 
of  shouters,  committee  appointments 
and  reports  and  insurgency.  Governor 
Hay  was  present  and  contributed  to  the 
fun  of  the  evening. 


Members  of  the  Northwest  Missour. 
Press  .Association  were  guests  of  the 
St.  Joseph  Stockyards  Co.  at  luncheon 
last  week.  W.  E.  Warrick,  of  the  Stock- 
yards  Journal,  urged  that  the  press  of 
Northwest  Missouri  devote  more  atten¬ 
tion  to  the  question  of  practical  farm¬ 
ing.  He  recommended  that  officials  of 
agricultural  exiieriment  stations  edit 
their  bulletins  more  closely,  so  that  they 
may  be  available  for  immediate  publica¬ 
tion.  O.  W.  Waller,  general  manager 
of  Swift  &  Co.,  urged  the  editors  to 
give  more  attention  in  their  papers  to 
practical  farming.  He  cited  a  number 
of  figures  to  show  how  the  cost  of  living 
had  grown  in  the  last  several  years  and 


predicted  that  it  would  even  go  higher 
unless  the  farm  acreage  is  greatly  in¬ 
creased. 


Members  of  the  Souukim  Illinois  Edi¬ 
torial  Association,  who  visited  Peoria 
last  Saturday,  encountered  an  experi¬ 
ence  at  Kampsville  which  does  not  ofte.i 
fall  to  the  lot  of  man  these  modern  days. 
The  hotel  which  sheltered  the  tourists 
is  presided  over  by  a  genial  host  named 
Ritter.  The  forty  editors  “lit”  from 
the  lish-boat  Illinois  and  put  up  with 
Ritter  for  the  night,  also  partaking  ol 
a  sumptuous  breakfast.  In  spite  of  the 
fact  that  they  were  editors,  the  mem¬ 
bers  of  the  party  proposed  to  pay  their 
bills  before  dei)arting.  As  they  began 
producing  money  and  asking  mine  host 
.o  check  them  off  the  register,  Ritter 
yawned  and  shoved  th?  book  at  them. 

Von  fellows  find  your  own  names  and 
check  off  as  you  pay,”  he  said.  “Just 
lay  your  money  on  top  of  the  book  there 
and  it  will  be  all  right.”  The  visitors 
acted  on  this  suggestion.  Such  of  them 
as  had  even  money  laid  it  on  the  book 
and  those  who  had  not  made  their  own 
change.  Ritter  went  about  his  chores 
and  when  all  was  done  pocketed  the 
money  without  counting  it. 


.\n  Ozark  Women’s  Press  Club  is  to 
be  organized  at  Springfield,  Mo.,  in  Oc¬ 
tober.  All  women  who  are  employed  by 
newspapers  or  who  have  had  manu¬ 
scripts  accepted  by  magazines  will  be 
asked  to  attend  the  first  annual  conven¬ 
tion  of  the  club.  Dean  Walter  Williams, 
of  the  School  of  Journalism  of  the  Uni¬ 
versity  of  Missouri,  will  deliver  an  ad¬ 
dress  and  the  literary  women  of  Spring- 
field  will  hold  a  reception  for  the  visi¬ 
tors. 


The  News  at  Victor,  Colo.,  suspended 
publication  Sept.  10. 

The  Alton  (Ill.)  Times  has  recently 
installed  a  giant  Goss  press. 


TO  MEET  AT  LAND  CONGRESS. 

Editors  Will  Launch  Mississippi  Vah 

ley  Press  Association  at  St.  Louis 

One  of  the  big  features  of  the  Mis¬ 
sissippi  Land  Congress  which  meets  at 
St.  Louis  the  week  of  Oct.  14,  under 
the  auspices  of  the  Missouri  State  Im¬ 
migration  Society,  will  be  the  Missis¬ 
sippi  Valley  Newspaper  Men’s  Congress 
On  the  first  day  of  the  exposition. 

Newspaper  editors  and  proprietors 
from  all  the  towns  within  a  radius  of 
250  miles  of  St.  Louis  have  been  in¬ 
vited. 

Among  the  prominent  editors  and 
publishers  who  are  expected  to  attend 
the  congress  are :  Col.  Henry  Watter- 
son,  James  Keeley,  Arthur  Brisbane, 
William  Allen  White,  Henry  Wallace 
and  Walter  Williams. 

A  plan  is  under  way  for  the  forma¬ 
tion  of  the  Mississippi  Valley  Press  As¬ 
sociation  at  this  congress.  The  object 
of  the  association  will  be  the  ad¬ 
vancement  of  the  fraternal  and  business 
interests  of  the  papers  represented  at 
the  congress. 


Baltimore’*  New  Printing  Company. 

The  Industrial  Printing  Co.  was  in¬ 
corporated  at  Baltimore  September  9,  to 
do  a  general  printing  business.  'The 
capital  stock  of  the  new  company  is  $60,- 
000,  divided  into  $30,000  preferred  stock 
and  $30,000  common  stock.  The  officers 
are  S.  J.  Gaeng,  president;  Alexander 
Harvey,  vice-president;  Jesse  B.  Riggs, 
secretary  and  treasurer.  S.  J.  Gaeng, 
who  will  be  the  active  manager,  has  been 
well  known  in  the  printing  trade  for 
some  years,  having  had  charge  of  the 
printing  plant  of  the  old  W.  J.  C.  Dulany 
Co.,  and  later  of  the  Dulany-Vernay  Co. 


The  current  edition  of  Who’s  Who 
in  America  contains  18,794  biographies, 
filling  2,664  pages. 


FIRE  IN  ROCKY  MOUNT  OFFICE. 


Leaking  Gasoline  Responsible  for  a 

Quick  Blaze  That  Cripples  Plant. 

A  disastrous  fire  visited  the  office  ot 
the  Rocky  Mount  (N.  C.)  Evening  Tele¬ 
gram,  the  afternoon  paper  in  this  city, 
on  Sunday  night.  Sept.  8,  gutting  the 
building,  and  with  the  exception  of  the 
issuance  daily  of  a  four-page  paper, 
half  the  regular  size,  all  business  will  be 
at  a  standstill  for  two  weeks  or  more. 

The  fire  started  about  seven  o’clock  in 
the  evening  and  was  caused  by  a  leak¬ 
ing  gasoline  tank.  The  operator  went 
to  the  machine  roonf,  which  is  down¬ 
stairs,  to  light  his  machine.  As  he  struck 
the  match,  the  gasoline  which  had 
leaked  over  the  floor  caught  fire  and  in 
a  moment  the  whole  room  was.  in  a 
mass  of  flames.  The  operator  had  to 
make  a  hasty  get-a-way  to  save  himself 
from  being  enveloped  in  the  flames.  Be¬ 
fore  the  fire  company  arrived  a  five- 
gallon  tank  had  exploded,  spreading  the 
flames  under  the  elevator  shaft,  from 
which  they  ate  their  way  upstairs. 

Before  the  embers  had  even  cooled 
the  editors  were  planning  for  an  issue 
of  the  paper  the  next  day.  With  the 
use  of  a  job  press  of  a  neighboring 
printing  concern  they  were  able  to  put 
out  a  five-column  sheet.  This  continued 
until  Wednesday,  when  arrangements 
were  made  with  the  Wilson  Times,  in 
Wilson.  N.  C..  to  use  a  night  shift  on 
their  linotypes,  and  since  then  a  four- 
page  sheet  has  been  issued  and  every 
effort  is  being  made  to  get  back  to  the 
regular  size  in  the  quickest  possible 
time. 


Second  Sight. 

"Mamma,  our  govemcM  can  see  in  the 
dark.” 

"How  do  you  know  that?” 

"Last  night  out  in  the  hall  I  heard  her  tell 
father  that  he  hadn’t  had  a  shave.” — Flitgende 
Blactter. 
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SCRANTON  PROGRESS.  | 

How  Robert  D.  Towne,  Through  the  | 
Conkolidation  of  the  Tribune,  Re-  ! 
publican  and  Truth,  Ha»  Created  j 
a  Property  Whoae  Phyaical  Aktets  ' 
Amount  to  $250,000,  with  Earn-  | 
ingk  of  Over  $500,000  Grukk. 

Five  years  ago  the  Scranton  news¬ 
paper  field  was  choppy.  There  were 
four  newspapers,  one  of  them  making 
money  and  three  of  them  on  the  brink 
of  failure  and  sustained  fT<i:n  immedi¬ 
ate  collapse  by  the  support  of  more  or 
less  wealthy  backers  who  by  degrees 
had  obtained  control  of  the  securities 
of  the  three  publications. 

The  Tribune  was  a  Connell  paper 
Connell  being  the  rich  coal  operator 
and  Congressman.  The  Republican  was 
the  original  Scranton  newspaper,  hav¬ 
ing  been  owned  and  published  for  many 
years  by  Congressman  Joseph  .\.  Scran¬ 
ton,  who,  in  his  time,  was  boss  of  the 
Republican  party  of  the  anthracite  re¬ 
gion.  Mr.  Scranton  was  old  and  in 
retirement  and  the  Republican  was  in 
the  stress  of  failing  circulation  and 
diminishing  business.  The  Truth  was 
an  afternoon  paper  which  had  had  some 
years  of  prosperity  under  its  founders, 
Messrs.  Jordan  and  Barrett,  but  which 
in  1903  had  got  into  debt,  falling  into 
the  hands  of  Colonel  Watres,  one  of 
Scranton’s  richest  men. 

TWO  I.OSIN<;  VE.VTfKKS. 

Two  of  these  Scranton  newspapers, 
the  Truth  and  the  Tribune,  had  cost 
their  proprietors  and  backers  many 
thousands  of  dollars  to  keep  them 
going. 

It  was  at  this  juncture  that  Robert 
D.  Towne,  who  had  Iteen  for  some 
years  one  of  the  right-hand  men  of 
the  Newark  Evening  News  and  after¬ 
ward  for  three  years  was  editor  of 
Judge  and  for  a  brief  period  president 
of  the  Judge  Co.,  went  to  Scranton 
and  bought  the  Tribune,  The  paper 
was  claiming  a  circulation  of  10,000  or 
r2,00fl,  Mr.  Towne  announced  to  the 
public  that  he  was  going  to  begin  a  new 
policy  in  Scranton  journalism  by  tell¬ 
ing  the  truth  and  he  took  the  front 
page  of  his  paper  to  tell  it.  He  said 
the  paper  had  been  claiming  a  circula¬ 
tion  which  it  did  not  have;  that  in  place 
of  10,000  or  12,000  it  was  actually- 
printing  o,600  and  that  its  paid  circula¬ 
tion  was  probably  not  much  more  than 
half  that. 

tIRCrL.\TIOX  (.OES  I’P. 

Of  course,  he  lost  business  immedi¬ 
ately.  Advertisers  insisted  on  penaliz¬ 
ing  him  for  what  his  predecessors  had 
been  doing,  but  the  Tribune  went  on 
day  after  day  telling  the  truth,  and 
meanwhile  hustling  for  business.  In 
just  two  years  the  paper  had  increased 
its  circulation  to  15,0i<X),  and  its  com¬ 
petitor  in  the  morning  field,  the  Repub¬ 
lican,  had  gone  right  on  increasing  at 
the  same  time,  but  growing  weaker 
every  day  in  business. 

Tlft-n.  one  morning,  came  the  an¬ 
nouncement  that  the  old  Republican  had 
succumbed  and  sought  refuge  in  the 
arms  of  the  Tribune.  The  two  names 
were  joined  in  a  new  title  and  the 
Tribune-Republican  with  a  circulation 
of  20, <100  began  its  career.  Within  an- 
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other  two  years  the  20,000  had  grown 
to  more  than  30,000. 

Meanwhile  the  third  member  of  the 
failing  trinity  was  growing  weaker 
every  day.  On  Sept.  18  the  Truth, 
with  all  its  bejongings,  a  three-story 
building  thrown  in,  cut  loose  at  last 
and  drifted  into  the  Tribune  family. 
The  new  editor  announced  that  his  plan 
had  been  completed,  that  he  had  hoped 
from  the  time  he  entered  Scranton 
journalism  to  put  the  three  failures  to¬ 
gether  in  the  hope  of  making  one  suc¬ 
cess. 

The  story  of  Mr.  Towne's  adventure 
in  Scranton  journalism  reads  more  like 
a  business  romance  than  a  reality. 
There  are  many  incidents  and  circum¬ 
stances  which  make  his  achievements 
novel  and  almost  unprecedented.  To 
begin  with,  all  three  of  these  papers 
had  been  heavy  losers  for  years.  Mr. 
Towne  put  two  of  the  failures  together 
and  for  more  than  two  years  has  made 
the  Tribune-Republican  a  very  profit¬ 
able  enterprise.  With  the  addition  of 
the  Scranton  Truth  he  has  created  a 
property  which  has  physical  assets,  real 
estate  and  plant  of  more  than  $250,000 
and  a  gross  annual  business  of  $-500,000. 

The  Tribune,  up  to  the  time  of  the 
consolidation  of  the  Republican,  had 
increased  its  business  from  about  $40,- 
000  a  year  to  over  $100,000,  and  during 
the  two  years  after  the  consolidation 
had  still  further  increased  the  joint 
business  to  nearly  $300,000  a  year. 
Within  the  past  few  months  $:300,000 
was  offered  for  the  Tribune-Republican. 

H.\S  THREE  I.I.NE.S  OF  PRESTICE. 

In  the  next  place,  by  the  triple  con¬ 
solidation  Mr.  Towne  inherits  three 
lines  of  prestige  and  power.  With  the 
Republican  came  the  prestige  of  Con¬ 
gressman  Joseph  Scranton,  from  whose 
family  the  city  takes  its  name.  With 
the  Tribune  came  the  influence  of  the 
Connells,  the  Ripples,  the  Smiths,  the 
Belins,  the  Kingsburys,  the  Kellers  and 
some  other  of  the  first  families  and 


WONDERFUL  ACHIEVEMENT 

The  Detroit  News 

In  the  past  two  yean  shows  the  greatest 
circulation  gains  among  twelve  of  the  very 
biggest  newspapers  published  in  the  United 
States.  Nine  boast  of  gains  U[)  to  29,680. 
The  circulation  of  the  Detroit  News  is 
1R0.703— an  increase  of  3T,330,  and  the 
Sunday  News-Tribune  exceeds  100,000 
copies  “Sold”  which  is  over  25,000  in 
excess  of  its  only  competitor. 

“The  Where”  to  advertise  if  you  want 
to  do  business  in  Michigan  is  explained. 
Results  follow  the  first  insertion. 

New  York  Office:  Metropolitain  Tower 
1.  A.  Klein,  Manager 
Chicago  Office:  Peoples  Gas  Building 
John  Glass,  Manager 


richest  men  of  the  anthracite  region. 
With  the  Truth  comes  another  strong 
line  of  prestige  and  influence  repre¬ 
sented  by  Colonel  L.  A.  W  atres,  who 
has  been  prominent  for  years  in  the 
social,  industrial,  political  and  financial 
history  of  the  city  and  the  State,  and 
WHO  was  one-time  Lieutenant-Governor 
of  the  State. 

The  three  papers  were  always  Repub¬ 
lican  in  politics  and  for  the  most  part 
represented  strong  rival  factions  in  the 
party.  Under  Mr.  Towne’s  management 
each  paper  in  turn  has  repudiated  some 
part  of  its  former  allegiance  while  still 
holding  a  Republican  position,  with  a 
strong  leaning  toward  independence. 
The  new  management  has  won  no  small 
part  of  its  success  by  the  strength  of 
its  editorial  policy,  Mr.  Towne  having 
carried  to  Scranton  with  him  a  reputa¬ 
tion  as  an  editorial  writer  which  he 
had  acquired  in  Newark  and  New  York. 

THREE  P.\PERS  r.N  ONE. 

The  three  Scranton  papers,  it  is  an¬ 
nounced,  are  to  be  treated  as  one  paper 
henceforth,  publishing  a  morning  and 
an  evening  edition.  The  combined  cir¬ 
culation  of  the  two  is  46,000,  accord¬ 
ing  to  the  publisher’s  announcement. 

This  latest  development  in  the  jour¬ 
nalism  of  Scranton  has  been  accom¬ 
plished  by  means  of  an  issue  of  bonds 
with  which  the  papers  will  be  effective¬ 
ly  consolidated  and  operated  from  one 
plant,  for  which  a  new  building  will 
be  erected  on  a  property  purchased  in 
the  center  of  the  town,  and  the  pub¬ 
lisher  has  announced  that  it  is  his  pur¬ 
pose  and  hope  to  develop  his  news¬ 
paper  into  a  great  institution  which  will 
fittingly  represent  the  city  which  is  the 
metropolis  of  the  anthracite  region,  the 
thirty-sixth  in  population  in  the  United 
States,  and  in  connection  with  its  im¬ 
mediate  environs  the  twenty-first  met¬ 
ropolitan  district  of  the  country. 


BROKERS  IN  NEWSPAPERS. 


How  Harwell,  Cannon  &  McCarthy 
Put  Through  the  Scranton  Deal. 

The  newspaper  brokerage  firm  of 
Harwell.  Cannon  &  McCarthy,  of  200 
Fifth  avenue,  who  have  just  completed 
a  half-million-dollar  transaction  at 
Scranton,  Pa.,  reported  in  detail  in  this 
issue,  are  firmly  convinced  that  the 
present  tendency  among  daily  newspa¬ 
per  publishers  is  toward  consolidations, 
absorptions  and  mergers,  and  that  the 
immediate  future  will  bring  about 
many  transactions  of  this  character. 

There  are  three  strong,  vigorous 
workers  in  this  firm,  of  long  experience 
in  the  daily  newspaper  and  magazine¬ 
publishing  fields,  and  they  have  made  a 
number  of  important  sales  since  their 
organization  in  1910.  Several  weeks 


ago  this  firm  offered  the  Tribune  Pub¬ 
lishing  Co.  of  Scranton,  Pa.,  $300,000 
cash  for  their  morning  paper,  the 
T  ribune-Republican. 

Robert  D.  Towne,  as  president  of 
that  company,  declined  the  offer  and 
stated  that  he  was  in  the  Scranton  field 
to  stay,  believing  that  he  would  build 
in  the  Lackawanna  section  one  of  the 
greatest  daily  newspapers  in  the  State 
of  Pennsylvania  in  time. 

Further  negotiations  developed  in 
these  brokers  submitting  to  Mr.  Towne 
a  plan  by  which  they  believed  he  could 
acquire  the  Scranton  Truth  and  erect 
a  new  building  equipped  with  the  most 
modern  newspaper  machinery.  Mr. 
Towne  believed  their  proposition  en¬ 
tirely  practical  and  authorized  them  to 
proceed.  Three  weeks  later  these  nego¬ 
tiations  resulted  in  a  transfer  of  the 
Truth  Publishing  Co.,  including  all  of 
its  physical  assets  to  the  Tribune  Pub¬ 
lishing  Co.,  and  the  issuance  of  $300,000 
six  per  cent,  gold  bonds  which  are  find¬ 
ing  ready  purchasers  in  the  Scranton 
territory. 

Mr.  Towne  speaks  in  the  highest 
terms  of  the  methods  used  by  these 
gentlemen  throughout  this  entire  trans¬ 
action.  In  his  announcement  of  the 
purchase  of  this  property  through  his 
morning  newspaper,  he  prints  this 
paragraph ; 

“Harwell.  Cannon  &  McCarthy  are 
dealers  in  newspaper  properties  and  ex¬ 
perts  in  effecting  mergers  and  consoli¬ 
dations.  The  members  of  the  firm  indi¬ 
vidually  have  at  their  fingers’  ends 
local  newspaper  conditions  throughout 
the  country  and  their  services  gave 
satisfaction  to  all  concerned.” 

Editor  of  Fair  Deal  Sentenced. 

James  M.  Freeman,  editor  of  the  Fair 
Deal,  a  Saturday  evening  publication  at 
Knoxville,  Tenn.,  was  fined  $50  and  sen¬ 
tenced  to  six  months  in  jail  in  criminal 
court  last  week  on  a  charge  of  circu¬ 
lating  obscene  literature.  An  appeal  was 
taken.  Freeman  is  in  jail. 


SeI’TEMBER  2^^,  IQli. 


THE  EDITOR  AND  PUBLISHER, 
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In  Consolidation  There  Is  Strength 

We  have  just  completed  a  $500,000  transaction  at  Scranton,  Pa. 
This  deal  involved  the  transfer  of  the  Scranton  Truth  to  the  Tribune 
Publishing  Company  of  that  city  and  plans  for  the  erection  of  a  new 
concrete  building  to  house  the  two  properties. 

Through  this  absorption  the  Tribune  Publishing  Company  is 
enabled  to  issue  an  all-day  newspaper  with  46,000  sworn  circulation 
effecting  an  immediate  economy  of  more  than  $40,000  per  annum  in 
operating  expenses. 

There  are  many  cities  in  the  United  States  where  a  “clean-up”  of 
this  character  would  secure  equally  attractive  results  as  in  the  Scranton 
situation.  We  have  our  own  methods  of  financing.  After  the  Scranton 
deal  was  closed  Mr.  Robt.  D.  Towne,  President  of  the  Tribune  Publish¬ 
ing  Company,  said : 

“You  gentlemen  have  accomplished  in  three  weeks  what  I  have 
been  endeavoring  to  do  for  three  years.” 

HARWELL,  CANNON  &  McCARTHY 
Brokers  in  Magazine  and  Newspaper  Properties  200  Fifth  Ave.,  New  York 


SMALL  PUBLISHERS  TO  UNITE. 


Washington  State  Press  Association 
Seeks  to  Organize  Them  Into 
National  Body. 

The  Washington  State  Press  .Associa¬ 
tion  is  really  in  earnest  in  its  endeavors 
to  organize  the  country  publishers  of 
the  United  States  into  a  national  body. 
.At  its  annual  meeting  last  July  a  com¬ 
mittee  was  appointed  to  take  the  pre¬ 
liminary  steps  for  the  formation  of  such 
an  association,  the  objects  of  which  will 
he  "to  secure  a  fair  rate  tor  space,  to 
direct  foreign  advertising  to  country 
newspapers,  to  educate  manufacturers 
and  advertising  agencies  to  the  value  of 
country  newspapers  as  advertising  me¬ 
diums  and  to  take  united  action  on  all 
legislation  and  postal  regulations  affect¬ 
ing  the  country  press.” 

The  committee  has  gone  ahead  with 
its  work  and  is  now  engaged  in  securing 
the  co-operation  of  the  country  news¬ 
papers  all  over  the  country.  In  a  cir¬ 
cular  sent  to  prospecti\''e  members  the 
committee  says : 

"Do  you  know  that  at  the  present 
time  there  is  a  systematic  movement  in 
operation  to  discredit  your  paper  and 


Eight  Months’  Growth 
of  the  Sunday  Edition  of 
The  New  York  Times 

In  eight  months  of  1912  the  Sunday 
Edition  of  The  New  York  Times 
published  1,768,598  lines  of  advertise¬ 
ments,  compared  with  1,601,784  lines  in 
the  corresponding  period  last  year,  a  gain 
of  166,814  lines— a  growth  greatly  ex¬ 
ceeding  the  combined  gains  of  three  other 
New  York  Sunday  newspapers. 


every  other  country  paper  as  an  adver¬ 
tising  medium? 

“Do  you  know  that  if  the  country 
publishers  of  the  United  States  were 
organized,  they  could  by  concerted 
action  secure  the  unanimous  support  of 
the  country  merchants  in  an  effort  to 
induce  national  manufacturers  to  pat¬ 
ronize  local  newspapers,  and  that  the 
success  of  the  effort  would  bring  hun¬ 
dreds  of  dollars  worth  of  foreign  ad¬ 
vertising  to  your  paper  each  year? 

"If  you  are  a  thinking  man,  you  will 
consider  this  matter  carefully  and  will 
realize  what  it  means  to  you.  Then 
you  will  join  with  thousands  of  your 
brother  editors  in  forming  a  national 
organization  of  country  publishers.” 

The  committee  consists  of  .Arthur  .A. 
Hay,  of  the  Camas  Post  ;  .Albert  John¬ 
son,  of  the  Daily  Washingtonian; 
Thomas  Crawford,  "of  the  Centralia 
Daily  Chronicle. 

CHANGES  IN  INTEREST. 

Hershey,  Pa. — The  Press  will  ap¬ 
pear  this  week  under  a  new  name  and 
new  editorial  management.  The  editor 
is  Wm.  E.  Wright,  of  Middletown,  Del., 
and  the  name  hereafter  will  be  Her¬ 
shey 's  Weekly. 

Ravenwood,  Mo. — The  Gazette  has 
been  disposed  of  by  O.  E.  Smith  to 
I  Dale  Whitehurst,  formerly  of  the  Mary- 
j  ville  Tribune. 

!  Vaiden,  Miss. — The  Medium  ,and  the 
i  Carroll  County  News  were  consolidated, 
I  the  former  having  bought  out  the  lat- 
;  ter.  The  consolidated  publication  bears 
the  name  of  the  Medium. 

Leland,  Ill. — R.  W.  Bakley,  formerly 
of  Sapulpa,  Okla.,  has  purchased  the 
Times  and  is  now  in  possession.  J.  E. 
Hanson,  who  has  been  editor  for  some 
time,  expects  to  retire  from  the  busi¬ 
ness. 

Keatsville.  Mo. — ^John  A.  Larison, 
former  business  manager  of  the  Lin¬ 
coln  Courier,  has  purchased  the  Charles¬ 
ton  Courier,  a  weekly  newspaper. 


GENERAL  BOOTH  AIDED  PRESS. 

Late  Head  of  Salvation  Army  Under¬ 
stood  Value  of  Publicity  and 
Spoke  Freely  to  Reporters. 

General  Booth’s  relations  with  the 
press  were  always  cordial.  He  thor¬ 
oughly  understood  the  value  of  pub¬ 
licity,  sought  the  services  of  newspapers 
and  spoke  frankly  and  freely  to  their 
representatives. 

I  interviewed  him  on  three  occasions, 
each  time  in  the  Americon  fashion,  in 
the  company  of  other  journalists.  The 
first  time  there  had  been  some  robberies 
in  the  city,  and  it  had  been  suggested 
that  the  perpetrators  found  nightly  lodg¬ 
ings  at  his  shelter.  *T  know  nothing 
alwut  it,”  was  the  general’s  answer, 
"but  I  will  speak  to  my  people. 

"In  the  meantime,  I  fancy  the  charge 
was  due  to  this.  We,  following  the  ex¬ 
ample  of  God,  are  kind  to  all,  and  give 
to  others  than  the  good.”  Then  he 
added,  turning  to  me,  “God  is  good  to 
all.  and  blesseth  both  the  just  and  the 
unjust.  He  blesses  even  reporters  and 
sometimes  makes  them  into  editors !” 

One  reporter,  now  a  popular  novelist, 
greatly  daring,  asked,  if  the  general  was 
called  on  to  go  into  a  den  of  lions, 
whether  his  faith  would  be  equal  to  the 
task.  He  was  not  angered  at  the  ques¬ 
tion,  but  replied  that  his  faith  would  be 
equal. 

.At  the  second  interview  the  general 
spoke  of  his  emigration  schemes,  and 
took  the  businesslike  precaution,  to 
which  none  of  us  could  reasonably  ob¬ 
ject,  of  having  a  check  shorthand  note 
taken  of  the  interview  by  one  of  his 
staff. 

On  his  motor  tours  in  his  famous 
white  car  he  was  accompanied  by  sev¬ 
eral  correspondents,  who  made  in  this 
way  their  first  acquaintance  with  “va¬ 
rieties  of  religious  experience,”  and  got 
good  “copy”  out  of  it.  General  Booth, 
.however,  made  no  distinction  between 
special  correspondents  and  ordinary  sin¬ 


ners.  If  they  tried  to  draw  him  in  the 
interest  of  their  papers  he  would  clev¬ 
erly  turn  the  conversation  on  to  the 
state  of  their  own  souls,  and  escape  with 
a  friendly  “God  bless  you.” 

The  general  was  very  punctilious  in 
keeping  his  appointments  with  report¬ 
ers,  and  I  have  known  him  leave  a 
mayoral  reception  prematurely  in  order 
to  be  “on  time”  with  the  newspaper¬ 
men.  He  and  the  late  Mr.  Stead  were 
admirers  of  each  other,  and  the  general 
once  told  some  newspapi.*rmen  that 
they  were  jealous  of  the  ability  of  Mr. 
Stead,  and  that  was  the  reason  of  the 
attacks  which  were  being  made  upon 
him  at  that  time. 

Some  thirty  or  forty  newspapers  are 
printed  in  connection  with  the  Salva¬ 
tion  Army,  and  periodically  .i  return 
is  made  to  headquarters  showing  ex¬ 
actly  the  proportion  in  columns  of  dif¬ 
ferent  kinds  of  reading  matter  contained 
in  these.  All  Salvation  Army  papers 
are  clearly  printed,  and  well  “read”  and 
show  distinct  signs  of  journalistic 
ability. — Newspa[>er  Owner,  London. 


The  marriage  of  Elwood  H.  Ran¬ 
dolph,  advertising  manager  of  the  New 
York  Press,  and  Miss  Mary  Jane  Price, 
took  place  in  this  city  on  Thursday. 


Advertisers  who  have  always 
used  THE  NEW  YORK  TRIB¬ 
UNE  because  of  its  Quality 
I  Circulation  well  know  that  its 

I  Increase  in  Quantity  involves 

no  sacrifice  of  Character,  and 
that  its  readers  can  be  reached 
through  no  other  paper. 
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New  York,  Saturday,  September  28,  1912. 

AN  OBJECTIONABLE  LAW. 

The  new  Federal  statute,  which  practically  places 
every  newspaper  under  Government  supervision,  will 
not  put  the  newspapers  out  of  business,  as  some 
editors  have  hastily  concluded,  but  it  will  give  them 
a  lot  of  trouble. 

By  obliging  newspapers  to  publish  lists  of  their 
owners  or  stockholders,  the  names  and  addresses  of 
•heir  editors,  managing  editors,  publishers  and  man¬ 
agers;  the  lists  of  bondholders,  mortgagees  or  other 
security  holders,  and  to  furnish  circulation  state 
ments  covering  the  last  six  months  previous  to  the 
date  of  the  report,  the  Government  invades  the  lib¬ 
erty  and  property  rights  of  the  press  to  a  degree  not 
previously  attempted. 

James  M.  Beck,  former  L’nited  States  District 
Attorney,  of  counsel  for  the  American  Newspaper 
Publishers'  Association,  declares  that,  in  his  opinion, 
the  law  as  a  whole  is  unconstitutional,  but  asserts 
that  if  it  is  sustained  on  appeal  as  a  valid  law  it 
will  be  the  entering  wedge  for  a  Federal  censorship 
of  the  press. 

The  Publishers’  Association,  through  its  board  of 
directors,  has  passed  a  resolution  providing  for  an 
appeal  to  the  United  States  courts  for  a  test  of  the 
constitutionality  of  the  statute. 

The  Constitution  expressly  guarantees  the  free¬ 
dom  of  the  press.  Does  this  mean  that  newspaper 
publishers  can  be  subjected  to  an  examination  as  to 
details  of  their  private  business?  Because  they  are 
engaged  in  issuing  daily  and  weekly  newspapers  as 
private  enterprises,  has  the  Government  the  right  to 
pry  into  their  affairs  any  more  than  into  those  of 
men  engaged  in  other  occupations? 

Few  publishers  will  object  to  the  labeling  of  paid 
matter  “Advertising”  as  required  by  the  new  law, 
•fcecause  they  have,  of  late,  generally  refused  to  accept 
advertisements  to  run  as  reading  matter  unless 
marked  as  advertising.  Therefore  it  will  be  no  hard¬ 
ship  for  them  to  comply  with  that  part  of  the  statute. 

Neither  will  many  of  them  find  fault  with  the  pro¬ 
vision  requiring  them  to  furnish  the  Government 
circulation  statements.  Most  publishers  print  their 
circulation  figures  voluntarily  because  of  their  desire 
to  let  advertisers  know  what  they  are  getting  for 
their  money,  and  to  let  their  readers  see  how  they  arc 
growing  in  importance  and  influence. 

It  is  the  digging  into  their  private  affairs  to  which 
publishers  object.  The  Government  does  not  pre¬ 
sume  to  extend  its  inquisition  into  the  business  de¬ 
tails  of  a  merchant,  a  manufacturer  or  a  profes¬ 
sional  man;  why  then  should  it  make  an  exception 
in  the  case  of  the  newspaper  or  periodical  publisher’ 

A  singular  thing  about  the  new  statute  is  that  it 
was  framed  and  introduced  in  Congress  by  a  country 
publisher.  Representative  Bernhardt,  of  Rochester, 
Ind.  It  is  charged  that  his  purpose  ii1  urging  the 
adoption  of  the  law  was  to  “get  even”  with  news¬ 


papers  that  had  attacked  him.  Should  this,  on  inves¬ 
tigation,  prove  true,  it  is  one  of  the  most  notable 
schemes  for  “getting  even"  ever  attempted  in  the 
history  of  journalism. 

EDITORIAL  COMMENTS. 

It  makes  one  feel  somewhat  creepy  to  pick  up  a 
paper  and  read  the  advertisement  of  a  new  novel 
by  David  Graham  Phillips,  who  was  shot  by  a 
crazy  man  a  year  or  more  ago.  “George  Helm”  is 
the  story  of  a  man  of  Lincoln’s  type,  and  is  said 
to  be  one  of  the  best  novels  Phillips  ever  wrote. 
Phillips  was  a  journalist  before  he  became  a  story- 
writer  and  was  for  a  time  the  London  correspond¬ 
ent  of  the  New  York  World.  It  was  while  holding 
that  position  that  Phillips  secured  for  the  World 
one  of  the  most  famous  beats  in  the  history  of 
journalism — the  story  of  the  dramatic  sinking  of 
the  British  warship  Victoria  by  the  Camperdown, 
off  Tripoli,  June  22,  1893,  and  the  loss  of  nearly 
four  hundred  officers  and  men.  It  was  one  of  the 
most  thrilling  news  stories  ever  written  and,  although 
it.s  authorship  was  attributed  to  Dr.  Ira  Harris,  an 
.American  physician  then  residing  in  Tripoli,  it  is 
believed  that  it  was  Phillips  who  took  the  facts  and 
wove  them  together  with  the  skill  of  a  trained 
newspaiter  man. 


In  spite  of  Mayor  Gaynor’s  unwarranted,  intem- 
jierate  and  vicious  attacks  upon  the  newspaper > 
whenever  and  wherever  he  is  invited  to  speak  at 
dinners  or  before  commercial  or  social  bodies,  the 
latter  continue  to  print  what  he  says  about  them  a.s 
cheerfully  as  they  would  if  he  lauded  them  to  the 
skies.  The  newspapers  are  much  more  tolerant  of 
Gaynor  then  he  deserves.  Instead  of  giving  him 
the  satisfaction  of  seeing  his  diatribes  in  print  they 
ought  to  cut  out  all  mention  of  his  speeches.  This, 
we  admit,  would  not  be  living  up  to  the  basic  law 
of  journalistic  practise  “Print  the  news,”  but  it 
would  give  the  newspaper  men  who  resent  the 
Mayor’s  gadfly  stings  a  lot  of  satisfaction.  The  besi 
way  to  deal  with  such  egotists  as  Mayor  (iaynor  is 
to  print  nothing  about  them  beyond  the  barest  men¬ 
tion.  Silence  is  often  a  more  destructive  weapon 
than  speech. 

Advertisers  have  a  right  to  know  what  they  are 
buying  when  they  invest  in  white  space  for  adver¬ 
tising  purposes.  It  is  impossible  in  metropolitan 
cities  to  accurately  classify  the  readers  of  a  news¬ 
paper,  because  the  distribution  is  chiefly  effected 
through  street  sales;  but  in  the  smaller  cities,  where 
the  copies  are  delivered  directly  to  the  homes  of 
the  subscribers,  it  is,  comparatively,  an  easy  matter. 
When  you  can  satisfy  an  advertiser  that  you  have 
the  constituency  he  desires  to  reach,  you  will  not 
have  very  much  trouble  in  securing  his  business. 


It  is  exasperating  after  you  have  written  a  poem 
or  article  and  it  has  at  last  been  accepted,  printed 
and  paid  for  to  have  someone  steal  it,  write  a  new 
head  for  it  and  sell  it  to  another  newspaper  as  an 
original  production.  The  unmitigated  gall  of  the 
thief  in  appropriating  and  marketing  your  work  at 
first  astonishes  you  and  then  arouses  your  righteous 
wrath.  Edmund  Vance  Cooke  was  recently  the 
victim  of  such  a  rascal.  A  poem,  entitled  “How 
Did  You  Die?”  written  by  Mr.  Cooke,  which  was 
originally  published  in  the  Saturday  Evening  Post, 
appeared  in  Leslie’s  Weekly  Feb.  2,  under  the  title 
of  "Pluck’’  and  bearing  the  name  of  Harrfson  Lee 
as  its  author.  The  editor  of  Leslie’s  was,  of  course, 
deceived  by  the  thief  and  promptly  apologized  to 
Mr.  Cooke  in  the  columns  of  that  paper  when  his 
attention  was  called  to  the  matter.  There  seems  ti* 
be  no  way  of  preventing  the  recurrence  of  such 
literary  thefts.  Editors  cannot  always  be  expected 
to  know  whether  an  article  submitted  to  them  is 
original  or  not.  They  must,  in  a  measure  at  least, 
take  it  for  granted  that  the  contributions  sent  them 
are  not  stolen.  Perhaps  if  some  of  these  literary 
thieves  were  sent  to  jail  for  a  few  weeks  it  might 
deter  others  from  such  practises. 


Newspapers  are  as  frequently  imposed  upon  by 
rascals  as  individuals.  Well-dressed  and  decent 
appearing  persons  obtain  tickets  to  the  theaters  and 
other  places  of  amusement  by  pretending  that  they 
are  representatives  of  prominent  dailies.  Often  such 
swindlers  run  up  hotel  bills,  secure  transportation 
and  get  checks  cashed  on  the  strength  of  their 
supposed  connection.  Sometimes  the  police  catch 
the  cheats,  but  usually  they  make  their  escape.  Most 
newsjiapcrs  from  time  to  time  print  notices  warn¬ 
ing  the  public  against  such  fellows.  The  New 
York  Herald  in  an  editorial  this  week  speaks  of 
so-called  globe  trotters  who,  by  pretending  to  have 
a  connection  with  the  Herald,  seek  for  their  own 
profit  to  enlist  the  sympathies  of  consuls  and  others. 

"They  are  impostors,”  says  the  Herald,  “and  their 
pretensions  generally  are  that  they  are  making  the 
circuit  of  the  globe  afoot  or  making  transconti¬ 
nental  tramping  tours  in  order  to  gain  a  prize 
offered  by  the  Herald  conditioned  upon  some  absurd 
performance.  The  Herald  does  not  dispatch  re¬ 
porters  or  correspondents  upon  aimless  missions. 
Legitimate  Herald  employes  will  have  no  difficulty 
in  confirming  their  identity  should  (xrcasion  arise." 


Naturally  journalists  all  over  the  country  are  inter¬ 
ested  in  the  formal  opening  of  the  new  Pulitzer 
School  of  Journalism  at  Columbia  University,  which 
takes  place  on  Monday  afternoon.  The  institution 
represents  the  most  important  attempt  made  to 
estaltlish  journalism  as  a  profession  and  its  success 
is  desired  liy  every  titan  now  in  the  ranks. 


THE  NEWSPAPER  LAW. 

il-rom  the  Bost'on  Post.) 

James  M.  Beck,  formerly  Assistant  United  States 
-Attorney-General,  delivered  a  strong  opinion  attack¬ 
ing  the  constitutionality  of  the  new  so-called  “news¬ 
paper  law,”  which  was  enacted  as  a  “rider”  to  the 
postal  appropriation  bill. 

The  method  by  which  this  important  law  was 
passed  w.thout  notice,  without  hearings  and  ap¬ 
parently  without  investigation,  is  a  vicious  one,  for 
which  there  is  no  adequate  defence.  The  “rider” 
system  is  a  bad  legislative  practice,  as  has  been  re¬ 
peatedly  shown  of  late. 

The  Post  has  no  objections  whatever  to  the  actual 
requirements  of  this  newspaper  law.  It  seems  to  us 
ent  rely  in  accord  with  public  policy  that  news¬ 
papers  should  publicly  state  their  ownership,  their 
control  and  their  circulation  under  oath,  and  that  all 
adverlisctiients  in  newspapers  should  appear  clearly 
a.s  advertisements. 

Many  leading  newspapers  have  often  indulged  in 
the  claim  that  they  were  “public  institut.ons,”  and  so 
they  are  in  a  broad  view  of  the  case.  They  are  the 
medium  of  information  on  public  affairs.  They  arc 
the  counsellors  and  often  the  leaders  in  the  forma¬ 
tion  of  public  opinion.  The  direction  of  public 
policy,  local.  State  and  national,  often  depends  in 
large  measure  uiwn  their  conduct.  Is  it  not  desir¬ 
able,  and  indeed  almost  essential  to  the  general  wel¬ 
fare,  that  the  public  should  know  what  influences 
control  the  press,  and  what  the  extent  of  those  in¬ 
fluences  may  he,  so  far  as  it  can  be  measured  by 
c  rculation?  And  the  newspapers,  which  are  so  free 
to  recommend  publicity  for  everybody  else,  should 
be  willing  to  submit  themselves  to  the  calcium  light 
of  publicity. 

The  proper  objection  to  the  new  law,  therefore,  is 
not  so  much  what  it  actually  accomplishes — which  is 
commciulable  in  itself — but  the  fact  that  it  is  a  step 
toward  a  censorship  of  the  press  by  the  general 
government  and  in  some  degree  an  “abridgement”  of 
the  freedom  of  the  press,  which  ihe  United  States 
Constitution  explicitly  prohibits.  It  is  also  argued 
with  some  force  that  the  law  is  an  encroachment  of 
the  rights  reserved  to  the  States. 

It  seems  not  improbable  that  on  a  test  case  this 
law  will  be  found  in  conflict  with  the  United  States 
Constitution.  .  Rut  its  object  is  so  salutary  and  de¬ 
sirable  from  a  public  standpoint  that  it  is  to  be 
hoped  in  such  event  that  the  same  end  may  be  at¬ 
tained  by  State  statutes. 
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PERSONALS. 


James  Gordon  Hcnnctt  saile<l  for  New 
Vork  on  Tuesday  on  the  Kronprinzessoi 
Cecilie.  It  is  reported  that  he  will  make 
a  longer  stay  in  this  country  than  usual 
iKfore  returning  to  Paris. 


Arthur  Hrishane,  editor  of  the  Even¬ 
ing  Journal,  was  one  of  the  speakers  at 
a  dinner  given  in  Hempstead  Tuesday 
evening  by  members  of  the  Progressive 
Party,  including  Bourke  Cochrane,  who 
is  a  candidate  for  Congress. 

J.  S.  Seymour,  general  manager  of 
the  Chicago  Record-Herald,  was  in  Xew 
York  City  this  week. 


Norman  E.  Mack,  publisher  of  the 
Buffalo  (X.  \.)  News,  and  Mrs.  Mack 
sailed  for  Paris  on  Friday. 


Hannen  Swaffer,  as.soeiate  editor  of 
the  London  Daily  Mirror,  has  come  to 
this  country  to  study  American  news¬ 
papers  and  their  methods.  He  will  re¬ 
main  two  months  and  expects  to  t)htain 
a  first  hand  knowledge  of  Presidential 
campaign  methods  as  well. 

Edwin  Reynolds,  of  the  Boston  Globe 
staff,  has  been  appointed  ilireetor  of  the 
editorial  and  news  ends  of  the  .Xe\y- 
ton  (Mass.)  Times,  the  latest  i>aper  in 
that  city. 


James  Smith,  Jr.,  owner  of  the 
Newark  (N.  J.)  Star,  who  was  a  candi¬ 
date  for  United  States  Senator,  was  de¬ 
feated  at  the  primaries  on  Tuesday. 
On  the  same  day  Governor  Wilson  de¬ 
nounced  him,  saying  that  a  boss  was 
a  dangerous  menace  to  a  community. 


C.  D.  Atkinson,  business  manager  of 
the  Atlanta  (Ga.)  Journal,  was  in  the 
city  this  week. 

Frank  E.  Rowley,  managing  editor  of 
the  Cleveland  (O.)  Leader  and  the 
News,  who  suffered  a  slight  stroke  of 
apoplexy  while  at  his  desk  recently,  is 
said  to  be  considerably  improved. 


Major  John  M.  Carson,  formerly 
Washington  correspondent  of  the  Public 
Ledger,  Philadelphia,  is  said  to  be  suf¬ 
fering  from  a  serious  illness  at  a  hos¬ 
pital  in  that  city. 


Jose  N.  Borges,  a  prominent  Costa 
Rican  journalist,  has  come  to  this  coun¬ 
try  as  a  delegate  to  the  International 
Congress  of  Chambers  of  Commerce, 
which  is  being  held  in  Boston  this  week. 

James  H.  Anderson,  editor  of  the 
•Amsterdam  (N.  Y.)  News,  made  the 
principal  address  last  Sunday  at  the 
opening  of  the  Emancipation  celebration 
in  Rochester. 


R.  H.  Horst  has  been  appointed  city 
editor  of  the  South  Bend  (Ind.) 
Tribune,  to  succeed  the  late  Harry  W. 
Armstrong. 


Frank  R.  Price,  formerly  city  editor 
of  the  Shamokin  (Pa.)  Dispatch,  has 
been  appointed  city  editor  of.  the  Mil- 
ton  (Pa.)  Bulletin,  the  daily  launched 
there  recently. 


IN  NEW  YORK  TOWN. 

Louis  Wiley,  business  manager  of 
the  New  York  Times,  is  to  address  the 
Washington  (D.  C.)  .^d  Club  at  a  ban¬ 
quet  early  in  October. 


John  W.  Hunter,  publisher  of  the 
Washington  (D.  C.)  Herald,  was  one 
of  the  out-of-town  visitors  in  New 
^  ork  this  week. 


Herman  Ridder,  publisher  of  the 
Staats  Zeitung,  is  chairman  of  the  Citi¬ 
zen’s  Reception  Committee  that  will  en¬ 
tertain  officers  ami  members  of  the  fleet 
which  assembles  in  the  Hudson  next 
week. 


John  O’Hara  Cosgrave,  formerly  man- 
*ging  editor  of  Collier’s,  but  for  the  last 
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six  months  a  member  of  the.  editorial 
staff  of  the  New'  York  \ypcBl.  lias^been 
a|)i>ointed  Sunday  editor '?4^thc  Worhl. 


Joseph  S.  Jordan,  EveningVW^jrld 
political  reporter,  scooped  the  tow'ii 
Wednesday  by  getting  the  first  detail<?(ll 
interview  that  President  Taft  has 
grantetl  since  the  heghining  of  the  cam- 
paign. 


William  Rome,  of  the  Mail,  has  re¬ 
turned  from  an  enjoyable  vacation  at 
(Toon  Mountain,  N.  Y. 


James  .\.  Mills,  secretary  to  Melville 
E.  Stone,  general  manager  of  the  As- 
■sociated  Press,  is  spending  a  belated  half 
of  his  vacation  at  Lake  Placid. 


“Bill”  McLoughlin,  assistant  city 
editor  of  the  Evening  Worjd.  is  suffer¬ 
ing  from  a  blow  in  the  midriff  accident¬ 
ally  delivered  by  “Billy”  Wright,  Com¬ 
missioner  of  Corrections.  The  commis¬ 
sioner  was  with  McLoughlin  when  he 
got  news  of  the  capture  of  Froshrey, 
the  Tombs  jail  breaker,  and  was  so  de¬ 
lighted  that  he  playfully  handed  his 
friend  "Bill’’  an  awful  biff  on  the  solar 
plexus. 

H.  S.  Weber,  recently  of  the  Times 
staff,  has  joined  the  copy  desk  of  the 
Evening  World. 


Frank  N.  Robinson,  of  the  Mail,  is 
covering  the  Bidl  Moose  conventions  in 
Xew  England. 


Skipper  Merriweather,  of  the  World 
staff,  is  moving  in  from  Great  Neck 
Hills  for  the  winter  and  wdll  remain  in 
town  until  spring.  Poet  “Dick”  Linthi- 
cum  will  occupy  the  Merriweather  villa 
wdiile  the  skipper  hibernates  in  Gotham 


WASHINGTON  PERSONALS. 

Irvin  C.  Norwood,  formerly  of  the 
Washington  Star,  hut  now  press  agent 
extraordinary  and  booster  plenijioten- 
tiary  of  the  city  of  Davenport,  Iowa, 
has  been  visiting  in  the  city. 


Guy  W.  F'inney,  who  was  city  editor 
of  the  Post  several  years  ago  and  later 
with  the  Times,  has  been  appointed  sec¬ 
retary  of  the  Wilson  National  Progres¬ 
sive  Republican  League,  w'ith  headquar¬ 
ters  in  New  York  City.  Mr.  Finney  will 
have  charge  of  the  league  work  in  the 
East. 


J.  H.  Caffee,  who  until  recently  was 
located  in  Denver,  is  now  news  editor 
of  the  Washington  Times. 

Bill  Crawford,  of  the  .Associated 
Press,  is  in  .Atlantic  City  for  a  short 
vacation. 


J.  .A.  Truesdell,  of  the  New  A’ork 
Times,  has  returned  from  his  farm  at 
Bluemont,  \^a.,  where  he  had  a  busy 
two  weeks  overseeing  farm  matters. 

Paul  DeLaney.  of  the  l>enver  Post, 
who  has  probably  written  as  many 
divorce  stories  as  any  living  man,  blew 
into  Washington  a  few  days  ago. 


Fred  Steckman  of  the  Washington 
Post,  is  in  Chicago  with  the  Democratic 
National  Committee  publicity  bureau. 


Arthur  C.  Johnson,  of  the  Denver 
News,  and  Mrs.  Johnson,  have  just  re¬ 
turned  after  a  visit  to  Denver. 


Charles  C.  Hart,  of  the  Spokane 
Spokesman-Review  and  Spokane  Chroni¬ 
cle,  has  left  for  the  home  of  ice  by  a 
round  about  route.  He  will  visit  .At¬ 
lanta.  New  Orleans,  El  Paso,  Los  An¬ 
geles.  San  Francisco  and  Portland  be¬ 
fore  reaching  Spokane.  He  is  to  write 
letters  from  the  different  cities  visited 
giving  the  pf»l;tical  situation  in  each  as 
he  sees  it. 


Louis  Garthe,  chief  of  the  Baltimore 
•American  bureau  and  president  of  the 
famous  Gridiron  Club,  will  leave  in  a 
few  days  for  Philadelphia,  where  he  will 
he  married  to  Mi.ss  Emma  Frances 


Berry  on  Oct.  2.  John  S.  Shr.ver.  of 
the  Baltimore  Star,  will  l)e  his  Iiest  man. 

Tlie  ashington  Times  lias  started  a 
new  department  on  their  editorial  page 
called  “People  Aon  May  Not  Know.” 
jQ.  P.  Austin,  who  before  he  was  a])- 
flSfctted  to  his  present  position  as  chief 
of  tkcBureau  of  Statistics,  of  the  De- 
partmMlt,-“of  Commerce  and  Labor,  was 
a  newspaper  man,  was  the  first  subject 
of  the  new  Times  feature. 


.Austin  Cunningham,  of  the  San  .An¬ 
tonio  Express,  has  Keller,  Thurston 
and  Houdini  backed  off  the  hoards, 
when  it  comes  to  legerdemain. 

•Arthur  J.  Dodge,  of  the  Minneapolis 
Tribune,  and  Mrs.  Dodge  are  spending 
several  weeks  at  .Atlantic  City. 


Johti  C'allan  O’Laughlin.  chief  of  the 
Chicago  Tribune  bitreau.  is  traveling 
with  Colonel  Roosevelt. 


George  T.  (Adell,  of  the  Xew  A’ork 
Mail,  has  just  returneel  from  a  lisliing 
trip  in  Maine. 


Hal.  H.  Smith,  of  the  Baltimore  Am¬ 
erican  and  the  New  York  Times  bureaus, 
and  Mrs.  Smith,  will  leave  to-day  for 
several  weeks’  vacation.  They  will  be 
in  New  A’ork  at  the  time  of  the  naval 
review. 

WEDDING  BELLS. 

John  M.  Lindsey,  secretary-treasurer 
and  manager  of  the  Albany  Journal, 
and  Mrs.  Corabel  De  Tiere,  of  that 
city,  were  married  Sunday,  Sept.  8. 
Mr.  and  Mrs.  Lindsey  have  a  host  of 
friends  throughout  the  State  who  sent 
congratulations  and  good  wishes  to  the 
happy  couple. 


Henry'  S.  Hoopes,  of  the  Chester 
(Pa.)  Times,  and  Miss  Mabel  C. 
Stalls  were  married  Sept.  11  in  that 
city. 


(Arson  X.  Ritzman.  traveling  corre¬ 
spondent  for  the  Reading  (Pa.)  Eagle, 
and  Miss  Carrie  C.  Gottscall  were 
married  at  Pottsville,  Pa.,  on  Sept.  18. 


John  E.  Richards,  city  editor  of  the 
.Alpena  (Mich.)  News,  and  Miss 
Maude  Culligan  were  married  on  Sept. 
18  in  that  city. 


Clifford  S.  Lee.  a  well-known  news¬ 
paper  man  of  Indianapolis,  and  Miss 
Bertha  Wilkinson,  of  Ft.  Wayne.  Ind., 
were  quietly  married  at  St.  Joseph, 
Mich.,  on  Sept.  17. 


newspaper  property  in  city  of 
15,000.  In  1911  paid  two  owners 
$30  per  week  each  salary  and  in 
addition  made  a  profit  of  over 
$6,500.  Can  be  bought  for  $35,- 
000  cash ;  $8,000  worth  of  real 
estate  included.  Proposition  E.  P. 


Newspaper  Broker 

277  Broadway  New  York 


LEGAL  NOTICE. 


The  Annual  MeetinR  of  the  Stockholder*  of 
the  Dahl  ManufacturinR  Companv  will  be  held 
at  the  Company’s  factory.  .SIS  East  133d  Street, 
in  the  Borough  of  the  Bronx.  New  York  City, 
on  the  7th  day  of  October.  1918.  at  8:00  p.  m.. 
for  the  Election  of  Directors  and  Inspectors  of 
Election  for  the  ensuing  year. 

CARL  .M.  NICHOLSON.  Secretary 


FOR  SALE 


FOR  SALE— THREE  NO.  2 

Linotype  machines  equippel  with  German  and 
English  matrices.  GERMAN  DAILY  GAZETTE 
PUBLISHING  CO.,  PhiUdelphU.  Pa. 


_  SITUATIONS  WANTED 

.  idrcrtisemetits  under  this  classification  wiil  cost 
Ic.  per  iyorJ;  Display,  lac.  per  Agate  Line. 


A  YOUNG  MAX 

has  studied  journalism  and  advertising, 
seeks  a  |>ositif)ii  with  a  progressive  advertising 
uKt’iicy  or  trade  journal.  Iiest  of  references. 
.NddreSji  KIKSt  H\KK  (»0  \\’illett  Stret‘t  Xew 
York. 


CIRCULATION  .MA.N.AGER 

wants  position;  19  years'  experience  in  every 
branch  of  circulation  work,  from  scrubbing 
mail-room  tables,  mailing  clerk,  solicitor,  to  cir¬ 
culation  manager;  not  a  cliKk-watcher,  tem¬ 
perate.  34  years  ohi.  married:  salary  $2^0. 
.Vddress  “F..  R.  K./*  care  The  Editor  and  rrs- 

LtSKEK. 


CAN  YOU  USE  ME 

in  your  news  department?  Ten  years’  experi. 
ence  in  New  York  City;  general,  department, 
re-write,  desk  work.  Strong  on  sports,  markets, 
special  features.  I  desire  to  settle  in  smaller 
city;  prefer  evening  paper.  Age  88;  temperate. 
Address  “HUSTLER,’  care  The  Editoe  and 
Publisher. 


HELP  WANTED 


CIRCULATION  .MAN.AGER 
WANTED 

for  a  Chicago  daily.  Must  lie  thoroughly  ex¬ 
perienced  and  he  able  to  handle  a  large  volume 
of  husiiu-ss.  (iive  full  |>ariiculars  in  first  letter. 
-Vddress  ”1’..  care  The  Epitor  anp  IVb- 
LISItF.R. 


CIRCULATION  M,\N.AGF.R 

for  Southern  paper  in  town  of  3.>0,U00.  High- 
class  iKijier,  long  established.  Excellent  oppor¬ 
tunity  for  energetic  man  with  ideas.  State  ref¬ 
erences  and  salary  expected.  .Address  I- 
l-'.  N.,”  care  The  Editor  anp  Publisher. 


WANTED— LADY  TO  EDIT 

a  monthly  magazine  devoted  to  ladies’  apparel; 
must  have  full  knowledge  of  the  publishing 
business.  Exceptional  opportunity  to  the  right 
person.  Address  DOMESTIC  LACE  AND 
EMBROIDERY,  8607  Boulevard,  Jersey  City 
N.  J. 


MISCELLANEOUS 


WILL  INVEST  $1,500. 

Expcrieiiceil  eilitor  and  advertising  manager, 
aggressive  business  getter,  will  take  half  inter¬ 
est  in  established  country  weekly,  in  section 
where  there  is  opportunity  for  expansion; 
New  England  or  Middle  Atlantic  States  pre¬ 
ferred.  .\ddress  “E-XPERIENCED,”  care 
The  Epitor  anp  Publisher. 


.\  REAL  OPPORTUNITY. 

Real  iiewspaiier  opiiortunities  are  rarely  for 
sale,  for  the  owner  usually  wants  to  keep  a 
■‘good  thing”  himself.  In  this  case,  however,  the 
owner  has  another  pruiHisition  which  will  bring 
him  even  greater  returns,  so  he  is  willing  to 
sell  at  a  fair  price  to  get  the  use  of  his  money. 
The  property'  is  the  only  daily  and  weekly  in  a 
thriving  inaniifacturing  city  of  ;>,000,  doing  a 
$8(l,ilPii  cash  hiisiness  with  $4,II0U  clear  profit, 
well  eipiipped  newspa|>er  and  job  plant,  nearly 
2..VP0  subscribers.  Incorporated  for  $16,000,  and 
nine-tenths  of  the  stfick  issued  is  for  sale  for 
♦12,000  cash.  Splendid  chance  for  good  news¬ 
paper  man  to  acquire  well  established  business 
in  field  of  unusual  opportunities.  Write  C.  A. 
JONES.  914  Lane  Boulevard,.  Kalamazoo,  Mich. 


PRINTING  PLANT  WANTED. 

I  want  to  buy  a  small,  well-selected  plant — 
<lead  or  alive,  -Address  “BOX  117,”  Morse- 
mere,  N.  J. 


BUSINESS  OPPORTUNITY. 

I  know  an  important  New  York  newspaper 
man  who  has  “made  good”  in  a  big  way  and 
is  now  employed  in  an  important  capacity  with 
a  leading  New  York  daily,  desirous  oi  capi¬ 
talizing  for  himself  the  experience  of  the  years, 
who  will  invest  in  a  controlling  interest  in  a 
newspaper  proi>erty  in  a  growing  eastern  city. 
Address  “IN  CONFIDENCE,’'  care  The 
Editor  and  1'ublisher. 


NOW  IS  A  GOOD  TIME 

to  buy  a  publishing  business.  Several  good 
chances  available.  HARRIS-DIBBLE  COM¬ 
PANY.  71  West  83d  St..  New  York. 


DAILY  NEWS 

Reports  for  evening  papers,  advanca  news,  mail 
service,  special  and  Chicago  news.  YARD'S 
NEWS  BUREAU.  167  W.  Washiagton  St.,  Cki- 
cago.  Ill. 


LINOTYPE  MACHINES 

All  models,  bought  and  told.  Complete  line  of 
Printers’  machinery  and  supplies  on  band  for 
immediate  shipment. 

RICH  ft  McLEAN. 

61  Cliff  St.,  New  York. 
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COERCION  ALLEGED. 


Curtis  Publishing  Company  Accused 
of  Steam  Roller  Methods  in  Effort 
to  Secure  Business  from  Ireland 
Agency — The  Correspondence. 

That  the  Curtis  I’uhlisliing  Co.,  of 
niiladcl|>hia.  is  usiii};  "steaiu  roller 
methods”  in  an  attempt  to  force  husi- 
ness  into  tile  columns  of  the  Ladies’ 
Home  jounial  and  the  Saturday  L\e- 
ning  Post  is  the  charge  made  this  week 
hy  the  Ireland  Advertising  .\gency  of 
lliat  city,  in  making  public  certain  cor- 
responiience  jiassing  lietween  the  two 
concents. 

The  Curtis  Co.  thre.itens  to  withdraw 
recognition  from  tlie  agency,  and  the 
facts  leading  up  to  this  .situation,  as  dis¬ 
closed  in  the  correspondence,  has  caused 
a  big  stir  in  advertising  and  publishing 
circles. 

The  correspondence  follows : 

Philadelphia,  Sept.  12,  1012. 
Ikeland  .\dvekt1sinc  .\cencv. 

tlcntlcmen:  On  -Vpril  24.  1911.  the  present 
Ireland  Advertising  .\gency  was  recognized  by 
the  Curti.s  Publishing  Co.  We  were  encour¬ 
aged  to  believe  at  that  time  that  the  reorgan¬ 
ization  and  new  pt-rsonnel  of  your  agency  war¬ 
ranted  us  in  taking  this  step:  that  your  ef¬ 
forts  would  be  intelligently  and  profitably  di¬ 
rected  toward  the  creation  and  development 
of  national  advertising  in  this  territory. 

P'rankly,  we  have  been  very  much  disap¬ 
pointed,  anil  unless  there  is  some  good  reason 
to  the  contrary,  your  recognilion  will  auto¬ 
matically  cease  on  Oct.  1,  1912. 

You  will  lie  entitled,  of  course,  to  commis¬ 
sion  on  all  nnexpired  onlers  on  our  books  at 
the  present  time. 

Yours  very  truly. 

The  Ccrtis  Pcblishinc  Co.. 

Roar.  L  Harrows,  Mgr.  Phila.  Office. 

Philadelphia,  Sept.  13,  1912. 
Mr.  Robert  I-  Harrows. 

Dear  Sir:  Yours  of  Sept.  12  received. 

Will  you  kindly  inform  me  what  is  meant 
by  “unless  there  is  some  good  reason”  in  the 
following  paragraph  of  your  letter: 

“Frankly,  we  have  been  very  much  disap¬ 
pointed,  and  unless  there  is  some  good  reason 
to  the  contrary,  your  recognition  will  auto¬ 
matically  cease  on  Oct.  1,  1912.” 

Yours  very  truly. 

The  Ireland  .\dvertising  Agency. 

H.  I.  Ireland,  President. 

Philadelphia,  Sept.  14,  1912. 
Ireland  .\dvertisinc  Agency. 

(ientlemen:  Complying  witli  your  request 

of  the  13th  inst.,  for  further  elucidation  of 
our  letter  of  the  12th,  withdrawing  our  rec¬ 
ognition  of  your  agency  on  Oct.  1  unless  there 
is  some  go^  reason  to  the  contrary,  permit 
us  to  say  it  is  our  custom  before  taking  final 
action  to  ascertain  from  an  agent  wliether 
there  are  any  extenuating  circumstances  of 
sufficient  consequence  to  justify  a  further  ex¬ 
tension  of  existing  relations. 

Trusting  this  will  clarify  our  position,  we  are 

Yours  very  truly. 

The  Ccrtis  Pcblishing  Co., 

Robt.  I-  Barrows,  Mgr.  Phila.  Office. 

Philadelphia,  Stpt.  16,  1912. 
The  Curtis  Publishing  C<k 

Cientlemen:  Your  letter  of  Sept.  14  does 

not  “clarify”  the  situation  in  the  least.  The 
information  asked  was:  What  is  “some  good 
reason”  that  would  induce  the  C'urtis  Publish¬ 
ing  Co.  to  reconsider  its  threat  of  dropping 
the  Ireland  .\dvertising  Agency  from  its  list 
of  recognized  agents? 

I  also  ask  for  light  on  the  statement  in  your 
second  letter  of  Sept.  14,  of  what  you  would 
consider  “any  extenuating  circumstances  of 
sufficient  consequence  to  justify  a  further  ex¬ 
tension  of  existing  relations.” 

Awaiting  this  information,  I  am, 

V’ours  very  truly. 

The  Ireland  .\dvertising  Agency. 

-  11.  I.  Ireland,  President. 

• 

Commenting  on  the  above  correspond¬ 
ence,  the  Ireland  .\gency  says,  in  part ; 

“Reply  Xo.  2  ended  the  correspond¬ 
ence.  ilr.  Harrows  came  to  our  office 
to  answer  it  verbally.  Except  to  state 
that,  from  the  Curtis  Publishing  Co.’s 
standpoint,  developing  national  adver¬ 
tising  was  to  put  it  in  the  Post  and 
Journal — he  failed  to  enlighten  us  as  to 
what  was  the  ‘some  good  reason’  re¬ 
quired  by  the  Curtis  Publishing  Co. 

“But  the  real  motive  is  as  plain  as 
day.  The  Ireland  .Advertising  .Agency 
has  committed  the  ‘unpardonable  sin’  of 
making  a  success  of  advertising  cam¬ 
paigns  for  the  largest  laundry  soap  busi¬ 


GEORGE  MATTHEW  ADAMS. 


ness ;  the  largest  knitting  yarn  business ; 
the  largest  seed  and  plant  business  in 
the  United  States,  without  using  the 
Saturday  Evening  Post  or  the  Ladies’ 
Home  Jounial. 

“The  only  construction  that  can  be 
put  on  ‘some  good  reason’  is ;  ‘Run  the 
business  of  these  clients  in  the  Post  and 
Journal,  and  promise  to  “toot”  for  the 
Curtis  publications ;  then  we  w  ill  will 
continue  to  pay  you  commissions,  as  we 
have  been  doing  for  the  past  twenty- 
two  years.’ 

“Even  without  coininissions  we  shall 
continue  to  ‘recognize’  the  advertising 
value  of  the  Post,  and  use  it  for  ac¬ 
counts  for  which  it  will  bring  satisfac¬ 
tory  returns.  But  no  steam  roller  meth¬ 
ods  can  persuade  us  that  it  is  wise  for 
any  advertiser  to  give  all  his  appropri¬ 
ation  to  the  Curtis  Publishing  Co.,  nor 
to  run  full  pages  w'hen  a  smaller  space 
would  bring  as  good  results.” 


Williamsport  Sun  Issues  Big  Paper. 

The  Williamsport  (Pa.)  Sun  sent  out 
an  industrial  edition  of  sixty-four  pages 
last  week  which  is  a  credit  to  the  man¬ 
agement  of  that  paper.  In  addition  to 
the  general  news  there  were  sections 
coverin.g  the  financial  and  real  estate  in¬ 
terests.  the  wholesalers  and  jobbers  of 
the  town,  manufacturing,  religious  and 
educational  progress  and  civic  improve¬ 
ments. 


HAS  OUTGROWN  CHICAGO. 

Adams  Newspaper  Service  Opens  a 
New  York  Office  to  Handle 
Its  Growing  Business. 

The  Adams  Newspaper  Service  of 
Chicago  has  outgrown  the  city  by  the 
lake  and  has  opened  an  office  in  New 
A’ork,  where  it  expects  to  make  things 
hum  during  the  coming  year.  George 
Matthew  Adams,  who  is  at  the  head  of 
the  in.stitution,  is  one  of  those  wide¬ 
awake,  get-a-hustle-on  men,  with  brains 
under  their  hats,  who  are  getting  out 
into  the  front  row  of  newsjiaper  affairs. 

When'  he  started  his  newspaper  ser¬ 
vice  he  believed  that  there  were  lots  of 
publishers  in  the  country  who  would 
buy  good  feature  stuff  if  they  could  get 
it  at  a  price  that  would  be  within  their 
means.  That  he  was  right  in  his  as¬ 
sumption  is  shown  by  the  fact  that  his 
bureau  is  now  serving  over  400  news¬ 
papers  located  in  cities  in  all  parts  of 
the  United  States. 

Adams  deals  in  feature  articles  of  an 
attractive  type.  They  are  selected  with 
extraordinary  care  and  are  prepared  by 
capable,  well-known  writers  wdio  have 
established  reputations  for  gopd  work. 

The  Chicago  office  is  managed  by 
John  Flint  Dille,  the  secretary  and  treas¬ 
urer.  Mr.  .Adams  heads  the  New  York 
office. 


Auto  Hoax  Fooled  New  York  Papert. 

Several  newspapers  in  New  York 
Monday  morning  printed  a  thrilling  and 
dramatic  story  of  the  suicide  of  a  young 
Lis  .Angeles  (Cal.)  attorney,  telling  how 
he  had  run  his  automobile  over  a  cliff 
in  the  Santa  .Monica  mountains  while 
he  had  with  him  .Mrs.  Thelma  Hartee, 
of  San  Diego.  The  newspapers  that 
printetl  it  were  the  victims  of  a  hoax. 
.Mr.  I'olsoiu  was  found,  and  said  that 
not  only  was  he  \  cry  much  alive,  but 
that  lie  couldn't  drive  an  automobile 
over  a  cliff  if  he  wishetl  to.  as  he  did 
not  know  how  to  drive  one  at  all. 


Lzecrease  in  rrini  raper  v.iuiput. 

.A  decrease  in  'production  of  ."i.dliO  tons 
and  1.24(1  tons  in  shipments  of  news 
print  pajier  during  July  over  June  is 
rejHirted  by  the  Commissioner  of  Cor¬ 
porations  at  Washington.  Stocks  in¬ 
creased  4.1 '20  tons.  Production  was 
I(i2.0!i7  tons,  shipments  !)f*,862  tons  and 
stock  on  hand,  .Aug.  ],  40,441  tons. 


Ship  News  Men  Reported  a  Libel. 

Oscar  llammerstein  began  suit  on 
Monday  for  $-100.(j(iO  damages  for  libel 
against  Miss  Felice  Lyne,  his  I.ondon 
prima  donna,  on  account  of  what  sbe 
said  to  the  ship  news  reporters  when 
she  landed  last  week  from  the  Baltic 
on  her  return  from  England.  She  then 
is  said  to  have  allowcil  it  to  be  known 
that  she  had  struck  the  iniiiresario  in 
his  own  opera  house,  and  that  he  had 
grossly  insulted  her.  Mr.  llammerstein 
was  particularly  annoyed  at  the  words 
‘‘grossly  insulted  me.” 


Press  Clippings 


^  Everything  and  anything 
^  that  is  printed  in  any  news¬ 
paper  or  magazine,  anywhere— 
can  be  supplied  by 

BURRELLE 

CHARLES  HEMSTREET,  Manager 
45  Lafayette  Street,  New  York  City 
Established  a  Quarter  of  a  Century 


“Try  our  perfecting  News  at 
5  cents.  It  is  guaranteed  not 
to  smut  or  offset  and  is  black 
and  clean.'* 

SEND  FOR  SAMPLE 


F.  E.  OKIE  CO. 

MaoufacturerB  Fine  Printins  Inka 
PHILADELPHIA,  PA. 


TAKE  IT  TO 


OPE^N 
34  HOUBS 

I  OUT  or 


THEntansTl 

ENQEAVEaSl 

ON  EAKIH 


lON'nNEAIl'nDI 


04  Nassau  Stine 


For  Washington  Correspondence 

write 

AMERICAN  TELEGRAPH  PRESS 

District  National  Bank  Building  Waahinffton,  D.  C. 

“IPSCO”  TISSUE 

INTERNATIONAL  PUBLISHERS  SUPPLY  CO. 

LOVIS  A.  HOFFMANN.  Gen.  Msr. 

Proves  Newapsper  SappUcs  117  John  SU.  New  York.  U.  S.  A. 
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the  RETAILER’S  ADS. 

SERVICE  BEHIND  THE  PUB¬ 
LICITY  MAKES  FOR  BIG 
SUCCESS,  DECLARES 
H.  M.  GODDARD. 

No  merchant  worth  his  salt  can  fail 
to  realize  the  practical  advanlaste  to  his 
business  of  truthful  talks  in  the  aclver- 
tisitiR  a)luinns  of  tlie  newspapers.  The 
question  that  he  must  settle  to-day  is 
how  much  advertisint?  he  should  carry. 
For  modern  business  is  a  science  and 
high  power  efficiency  alone  can  keep  the 
local  husiness  man  from  being  run  down 
by  his  competitor. 

He  must  be  a  live  wire,  and  to  remain 
a  live  wire  his  store  and  its  offer¬ 
ings  should  have  a  "drawing"  display  in 
the  daily  newspaper.  That  is  the  only 
medium  that  will  tell  the  story  of  serv¬ 
ice  and  merchandise  and  tell  it  fresh 
every  day. 

COMPETING  WITH  G1.\NTS. 

The  national  corporations  and  depart¬ 
ment  stores  have  almost  solved  the  prob¬ 
lem  of  distribution  by  extensive  adver¬ 
tising,  but  what  about  the  retail  mer¬ 
chant,  the  “one  line”  store?  Can  it 
compete  with  the  national  advertisers, 
with  the  giant  department  stores? 

“Yes,  decidedly,  and  with  most  edfy- 
ing  returns  for  the  trouble,”  replies 
Horace  M.  Goddard,  advertising  wiz- 
zard  and  head  of  the  Retail  Adver¬ 
tisers’  Service  of  New  York,  and  pre¬ 
sents  conclusive  arguments  in  the  form 
of  increased  financial  returns.  One  firm 
had  strengthened  its  business  162  per 
cent,  in  one  year  by  persistent,  con¬ 
sistent,  and  truthful  advertising  on  a 
paying  scale. 

“What  is  needed  is  to  put  retail  ad¬ 
vertising  on  as  high  a  plane  as  that  now 
occupied  by  our  best  national  adver¬ 
tisers,”  said  Mr.  Goddard  to  a  represen¬ 
tative  of  the  Editor  and  Plblisher, 
who  sought  further  enlightenment.  “The 
retailer  must  be  taught  to  think  of  ad¬ 
vertising,  not  as  an  expense,  but  as  an 
investment.  He  must  be  shown  the 
wisdom  of  making  definite  yearly  ap 
propriations,  based  on  a  correct  per 
centage  of  his  gross  sales. 

NEGLECTED  OPPORTUNITIES. 
“Because  the  ‘one  line’  merchants  have 
neglected  their  opportunities  in  this  di¬ 
rection,  there  have  grown  up  the  big 
department  stores,  with  which  the  re¬ 
tailer  is  compelled  to  compete. 

“Department  stores  spend  five  to  eight 
per  cent,  of  their  gross  receipts  in  ad¬ 
vertising.  ‘One  line’  stores  usually  spend 
as  low  as  one  per  cent,  and  very  few 
of  them  give  up  over  three  per  cent. 
‘One  line’  stores  are  not  competing  along 
advertising  lines.  If  a  department  store 
can  spend  five  to  eight  per  cent,  the  ‘one 
line’  store  should  spend  as  much.  In 
every  instance  where  such  a  store  has 
reached  the  basis  of  department  store 
expenditure  it  has  had  enough  space  to 
tell  of  its  business  and  the  sales  have 
increased  proportionately. 

“The  retailer  must  at  the  same  time 
better  his  service  and  follow  the  mar¬ 
ket  closely  or  the  men  of  large  means 
who  are  establishing  chains  of  stores 
in  different  lines  of  trade  will  outstrip 
him.  Good  store  service  will  draw  more 
business  than  location.” 

Mr.  Goddard  has  had  twenty-four 
years  of  experience  in  the  newspaper 
and  advertising  field  and  might  be  called 


a  doctor  of  ads.  He  has  many  prescrip¬ 
tions  in  his  laboratory  for  the  advertis¬ 
ing  ills  of  the  retailer  or  “one  line” 
store,  as  he  puts  it.  He  believes  in  ap¬ 
plying  to  this  work  the  same  quality 
of  service  in  commercial  art,  copy,  and 
advertising  knowledge  as  is  offered  to 
the  national  advertiser. 

And  the  retailer  to-day  is  growing  fat 
on  the  results  of  applying  the  national 
advertiser's  experience  to  the  building  up 
of  bis  business. 


Two  years’  work  has  been  arranged 
in  the  day  course,  which  will  be  open  to 
juniors  and  seniors  and,  by  special  per¬ 
mission,  to  others  qualified  to  do  the 
work.  Some  of  the  more  important  sub¬ 
jects  covered  in  the  first  year’s  work  are 
News  style — How  it  differs  from  the 
“literary”  and  ‘‘magazine”  styles.  Style 
Book — The  method  to  be  folowed  in 
spelling,  punctuation,  capitalization,  etc., 
and  a  list  of  expressions,  phrases  and 
words  to  be  avoided.  News  Writing — 


Largest  proved  high-class 
evening  circulation. 

THE 

NEW  YORK 
GLOBE 

holds  certificates  of  A.  A. 
A.  and  N.  W.  Ayer  &  Son 
after  recent  audits. 


Sept.  19  at  his  home  in  Leonia,  N.  J. 
He  was  fifty-seven  years  old,  and  had 
been  associated  with  a  number  of  news¬ 
papers  in  different  parts  of  the  State 
during  his  life. 


Carl  Brayfield,  editor  of  the 
Charlestown  (lud.)  Citizen,  and  a  vet¬ 
eran  newspaperman  of  Indiana,  died  at 
his  home  on  Sept.  18,  from  an  attack  of 
pneumonia.  Mr.  Brayfield  was  born  hi 
18.‘)0  and  began  his  newspaper  career  in 
1872.  He  had  owned  several  publica¬ 
tions  and  had  worked  for  metropolitan 
dailies. 


Seth  K.  Gordon,  editor  of  the  Gore 
(Okla. )  Citizen,  died  suddenly  at  liis 
home  last  week. 


John  Booker  Hyde,  a  retired  news¬ 
paper  advertising  agent,  died  in  Brook¬ 
lyn  last  Wednesday.  He  was  eighty- 
three  years  old. 

Green  R.  Keller,  editor  of  the  Car¬ 
lisle  (Ky.)  Mercury,  died  in  his  sixty- 
eighth  year  Sept.  17.  He  was  a  well- 
known  newspaper  man  of  Kentucky  and 
had  been  a  Democratic  leader  in  the 
State  legislature. 


New  Home  of  the  Tampa  (Fla.)  iribune. 


PITTSBURGH  JOURNALISM. 

Course  for  Day  Student*  in  University 

to  Open  Sept.  30,  Under  T.  R. 

Williams’  Direction. 

Following  the  successful  inauguration 
ot  a  course  in  journalism  last  year  in 
the  University  of  Pittsburgh  in  connec¬ 
tion  with  the  evening  school  of  econ¬ 
omics,  accounts  and  finance,  announce¬ 
ment  is  now  made  that  a  newspaper 
course  open  for  day  students  will  be 
started  in  the  school  of  economics  when 
the  university  opens  September  30.  The 
day  course  will  not  interfere  with  the 
evening  course,  which  will  be  continued 
for  students  of  the  evening  school.  Both 
courses  will  cover  practically  the  same 
ground  and  will  be  under  the  direction 
of  T.  R.  Williams,  managing  editor  of 
the  Pittsburgh  Press. 

The  work  will  include  class  instruction 
and  practical  exercises  in  news  gather¬ 
ing,  news  writing,  editing,  etc.,  special 
lectures  by  men  actively  engaged  in  vari¬ 
ous  departments  of  newspaper  work ;  re¬ 
search  work,  including  tRe  reading  of 
the  best  w'orks  on  journalism  and  news¬ 
paper-making. 

The  courses  in  the  school  of  economics 
are  designed  to  give  a  broad  and 
thorough  knowledge  of  those  subjects 
basic  to  all  journalistic  work — literature, 
languages,  history,  economics,  politics, 
sociology,  public  law,  finance,  commerce, 
industry,  philosophy,  ethics,  psychology 
— and  to  supplement  this  general  knowl¬ 
edge  with  technical  instruction  in  the 
theory,  history  and  practise  of  journal¬ 
ism. 

It  is  not  claimed  for  this  training  that 
it  will  prepare  young  men  to  take  up 
without  further  experience  the  respon¬ 
sible  positions  in  a  newspaper  office,  but 
rather  to  give  such  training  as  will  help 
the  student  to  discover  and  develop 
natural  ability  and  aptitude,  and  to 
familiarize  him  with  the  principles  and 
methods  that  underlie  newspaper  or¬ 
ganization  and  writing  for  the  press.  He 
will  thus  enter  upon  the  actual  duties 
and  experiences  of  the  newspaper  office 
with  a  well-trained,  well-stored  mind, 
and  with  a  clear  understanding  of  what 
his  duties  are  and  how  he  should  per¬ 
form  them. 


Exercises  in  writing  news  paragraphs 
from  facts  given,  as  they  should  be  writ¬ 
ten  for  the  newspaper.  News — What  it  is. 
Reporting — Its  different  phases,  the  in¬ 
terview,  descriptive  stories,  “colored” 
stories,  fires,  accidents,  disasters,  etc. 
News-gathering — Local  and  telegraphic 
news,  the  Associated  Press,  the  United 
Press  Associations,  the  Tri-State  News 
Bureau  in  Pittsburgh,  and  how  Pitts¬ 
burgh  is  divided  into  routes,  or  runs,  for 
the  purpose  of  gathering  the  news  of  the 
entire  city. 

In  connection  with  the  practical  work, 
much  attention  will  be  given  to  the  actual 
work  of  securing  and  writing  news 
through  exercise  and  assignments,  par 
ticular  stress  being  laid  on  vocabulary 
and  style,  typography,  copy-reading,  etc. 

The  Tampa  Tribune’s  New  Building. 

What  is  considered  one  of  the  most 
modern  and  up-to-date  publishing  house 
structures  in  Florida  has  been  erected 
by  the  Tampa  (Fla.)  Tribune.  The 
building  is  ornate,  unique  and  is  01 
twelve-inch  Roman  bond  buff  brick, 
trimmed  in  marble.  It  has  been  built 
especially  for  newspaper  and  commer¬ 
cial  printing  purposes.  It  is  strong, 
durable,  well  lighted,  with  all  the  latest 
improvements.  and  contains  20,000 
square  feet  of  floor  space.  W.  F.  Sto¬ 
vall  is  the  president  and  treasurer  of 
the  Tribune  Co. 


Paul  Walker,  years  ago  a  well- 
known  newspaper  man  in  New  York, 
Chicago  and  St.  Louis,  died  in  the  State 
-Asylum  at  Newburg,  O.,  last  week. 

When  all  hands  were  out  for  supper 
on  Saturday  night  some  one  broke  into 
the  pressroom  of  the  Queens  Borough 
Press  in  Corona,  L.  L,  and  smashed 
the  cylinder  press  so  that  it  was  ren¬ 
dered  temporarily  useless. 
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Nashville,  Tenn. 

Has  a  non-piemium,  non- forced  circula¬ 
tion.  Ask  Association  of  American 
Advertisers,  New  York  City 

The  JOHN  BUDD  CO.,  Representative 
New  York  Chicago  St  Louia. 


The  News  Scimitar 

Of  MEMPHIS,  TENNESSEE 

is  the  leading  afternoon  newspaMr  in  cir¬ 
culation  and  importance  in  the  Mississippi 
Valley  south  of  St.  Louis,  and  in  a  terri¬ 
tory  over  800  miles  wide. 

Represented  by  PAUL  BLOCK,  Inc., 
250  Fifth  Avenue,  NEW  YORK. 

Steger  Building,  CHICAGO. 


OBITUARY  NOTES. 

James  C.  Wheeler,  for  many  years  a 
writer  on  New  York  newspapers,  died 
at  Denver  on  Tuesday.  He  was  born 
in  Brooklyn  in  1849.  A  few  years  ago 
he  dropped  the  newspaper  end  of  his 
work  and  turned  his  attention  to  short- 
story  writing.  Among  the  best  known 
of  his  works  are  “Captain  Pete  of  Pu¬ 
get  Sound,”  “There  She  Blows,”  and 
“Captain  Pete  in  Alaska.” 

Patrick  Garvan,  one  of  the  country’s 
best  known  paper  manufacturers,  with 
offices  and  warehouses  at  Hartford, 
Conn.,  and  New  York,  died  suddenly 
from  pneumonia  in  a  hotel  in  London, 
England,  on  Monday. 

Gordon  Minnerly,  a  well-known 
New  Jersey  newspaper  writer,  died  on 
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WICKERSHAM’S  VIEWS. 

Attorney-Ceneral  Declares  New  News¬ 
paper  Law  a  "Derogation  of  Com¬ 
mon  Right"  and  "Highly  Penal,” 
but  Must  Be  Obeyed — One  Restric¬ 
tion  the  Most  Drastic  Ever  Imposed 
on  Press  in  America. 

In  response  to  the  request  of  Presi- 
«ient  Taft,  .\ttorney  General  Wicker- 
sham  on  Thursday  sent  to  the  White 
House  his  views  on  the  new  Newspaper 
l^w.  He  does  not  pass  on  the  constitu¬ 
tionality  of  the  law,  but  devotes  his  at¬ 
tention  to  answering  the  questions  as  to 
whether  the  law  “shall  be  limited  to  paid 
individual  subscriptions  or  shall  include 
jiurchascs  in  bulk  by  news  agents  or 
others  for  re-distribution ;  also  whether, 
in  your  opinion,  the  provision  covers 
paid  circulation  of  daily  newspapers  not 
distributed  through  the  mails.” 

The  -Attorney  General  answers  these 
questions  categorically  as  follows; 

1.  It  is  immaterial  whether  or  not  the 
subscriptions  are  individual  or  in  bulk.  The 
statement  should  include  the  average  of  the 
number  of  copies  of  each  issue  of  such 
publication  sold  or  distributed  to  all  persons 
who  have  subscribed;  that  is,  have  agreed 
to  take  and  pay  for  one  or  more  copies  of 
the  publication  for  a  definite  period  of  time, 
and  have  paid  for  such  subscriptions;  and, 
2.  In  my  opinion,  the  provision  covers  the 
number  of  copies  of  such  publication  dis¬ 
tributed  to  such  paid  subscribers  by  any 
means,  whether  by  the  mails  or  otherwise. 

HIGHLY  PENAL  I.N  N.VTURE. 

-Attorney  General  Wickersham's  opin¬ 
ion  sets  out  with  a  review  of  the  law 
itself  and  the  questions  raised  by  the 
Postmaster  General.  He  refers  to  the 
provision  requiring  a  sworn  statement 
of  subscriptions,  and  writes  as  follows : 

“The  provision  is  highly  penal  in  its  nature, 
as  a  consequence  of  failure  to  comply  with  it 
is  punished  by  denying  to  the  publication  the 
privilege  of  the  mai’is,  not  merely  the  privilege 
of  being  carried  in  the  mails  as  second  class 
mail  matter,  but  the  privilege  of  being  carried 
in  the  mails  at  all. 

“Being,  therefore,  in  derogation  of  com¬ 
mon  right,  the  provision  should  not  be  con¬ 
strued  to  embrace  anything  more  than  what 
falls  clearly  within  its  terms  and  by  those 
terras  the  requirements  of  the  statement  are 
limited  to  the  average  of  the  number  of 
copies  of  each  issue  of  such  publication  sold 
or  distributed  to  paid  subscribers  during  the 
preceding  six  months.” 

Then  Mr.  Wickersham  goes  on  to  an 
extended  discussion  of  the  definition  of 
the  verb  “to  subscribe,”  and,  holding 
that  it  has  a  definite  meaning  in  both  a 
legal  and  a  popular  .sense,  quotes  ex¬ 
tensively  definitions  of  the  verb  from 
the  Century  Dictionary  and  Cyclopedia, 
the  Standard  Dictionary  and  a  decision 
in  the  case  of  .Ashton  versus  Storv.  fki 
Iowa.  1!I7-201,  (>4  \.  \V.  Rep.  Sill,  in 
w  hich  it  was  held  that  “to  liecome  a  sub¬ 
scriber  to  a  newspaper  includes  some 
voluntary  act  on  the  part  of  the  sub¬ 
scriber,  or  something  which  is  in  effect 
an  assent  by  him  to  the  use  of  his  name 
as  a  subscriber.” 

“Thus,"  holds  the  Attorney  General,  “a 
subscription  to  the  capital  stock  of  a  corpora- 
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A  Series  of 
Notable  Articles 

BY 

Thomas  E.  Doc 

krell 

One  of  the  Greatest  Experts  on  Business  Methods 

We  have  arranged  with  Mr.  Thomas  E.  Dockrell 
to  write  for  us  a  series  of  articles  on  the  subject  of 
advertising  and  merchandising.  Mr.  Dockrell’s  repu¬ 
tation  as  a  writer  and  speaker,  and  his  position  as 
advertising  and  sales  adviser  to  some  of  the  largest 
firms,  are  sufficient  guarantee  of  the  value  of  these 
articles  to  every  man  engaged  in  advertising  or  sell¬ 
ing. 

Mr.  Dockrell  will  make  an  e.xhaustivc  analysis  of 
present  tendencies  in  advertising  and  discuss  the  live 
sales. problems  of  the  hour. 

He  will  take  up  the  subject  of  where  advertising 
is  to-day;  the  factors  that  have  decreased  magazine 
advertising  and  increased  newspaper  advertising;  the 
reasons  why  the  newspaper  has  not  been  recom¬ 
mended  by  the  agent  in  preference  to  the  magazine; 
the  advertising  that  newspapers  must  themselves  do 
in  future;  the  changes  in  merchandising  ideas  that 
will  operate  in  favor  of  the  newspaper;  the  question 
of  the  net  rate  to  everyone,  and  other  kindred  topics. 

Those  who  have  listened  to  Mr.  Dockrell’s  ad¬ 
dresses  before  advertising  clubs  and  commercial 
bodies,  or  have  read  his  masterly  work  on  “The  Law 
of  Mental  Domination*’  know  that  he  is  a  master  of 
analysis  and  one  of  the  clearest  and  deepest  thinkers 
on  the  vital  topics  of  the  business  world. 

Mr.  Dockrell’s  first  article  will  appear  in  our  is¬ 
sue  of  October  12. 
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tion  implies  an  agreement  to  take  and  pay  for 
it.  But  if  the  steps  taken,  although  informal, 
are  treated  by  the  corporation  and  the  suh! 
scriher  a.s  sufficient,  they  will  Ik:  treated  as 
binding.  (Cressy  versus  Cook,  fi7  Kansas  20. 
23;  Xugent  versus  Supervisors,  19  Wall,  241.) 

AS  TO  FRICE  SUBSCRIPTIONS. 

“The  distinction  between  circulation  among 
paid  suliscrilicrs,  and  the  casual  or  uncertain 
•listributiun  to  other  purchasers  has  been  recog¬ 
nized  by  the  Post  Office  Department  in  its 
regulations  (Edition  of  1907,  Section  409) 
w;here,  after  pointing  out  that  the  news  agents* 
right  to  mail  second-class  publications  at  the 
pound  rate  of  postage,  under  the  provisions 
of  the  act  of  March  8,  1885,  Chapter  342,  ex¬ 
tends  only  to  actual  subscribers  thereto,  and 
to  other  news  agents  for  sale,  the  regulations 
state  that  ‘actual  subscribers  to  second-class 
publications  are  persons  who  personally  order 
the  same  for  a  period  of  at  least  three  con- 
seeutive  issues.’ 

“Subscribers,  therefore,  are  cle,Trly  those 
who  have  by  agreement  undertaken  to  receive 
and  pay  for  the  publication  for  some  sjiecified 
period  of  time,  as  distinguished  from  casual 
purchasers,  who  come  under  no  obligation  to 
take  and  pay  for  the  publication  in  advance 
of  its  delivery.  It  is  immaterial  whether  this 
subscription  is  for  one  or  many  copie.s.  Sub¬ 
scriptions  may  be  direct,  or  through  an  agent; 
but  the  delivery  to  agents  for  sale  or  distribu¬ 
tion,  unaccompanied  by  agreement  to  pay  for 
any  definite  number,  would  not  be  included 
within  the  term  ‘subscribers.’ 

THE  SECOND-CI-ASS  RATE. 

“With  respect  to  publications  seeking  (he 
privilege  of  the  second  class  mail  rate,  as 
shown  below,  the  Postmaster  General  is  re¬ 
quired  to  determine  certain  matters  of  fact 
upon  which  depends  the  enjoyment  of  that 
privilege,  among  which  is  the  question  whether 
or  not  there  is  ‘a  legitimate  list  of  subscribers’ 
to  the  publication,  (Sec.  200  p.  884).  But  the 
clause  in  the  act  of  1912  under  consideration 
devolves  no  such  duty  upon  you.  It  makes 
it  the  duty  of  the  editor,  publisher,  business 
manager,  or  owner  to  file  a  sworn  statement 
containing,  among  other  things,  the  matters 
above  ^cified  on  blanks  furnished  by  the 
Post  Office  Department. 

“These_  blanks  should  call  for  the  informa¬ 
tion  required  by  the  statute — no  more,  no  less. 
If  the  statement  is  not  filed  as  required  by 
law,  or  if  the  information  required  is  not  what 
the  statute  demands,  the  publication  may  be 
denied  the  privilege  of  the  mail,  oi  if  it  fail 
to  comply  with  the  provisions  of  the  law  with¬ 
in  ten  days  after  notice  by  registered  letter 
of  such  failure.  While  the  statute  does  not 
expressly  make  it  the  duty  of  the  Postmaster 
General  to  give  such  notice,  yet,  I  think  it 
may  be  fairly  implied  from  its  provisions  that 
it  would  become  his  duty  to  give  the  notice 
in  all  cases  where  (1)  the  editor,  etc.,  of  any 
publication,  of  whose  existence  the  Postmaster 
General  has  knowledge,  shall  fail  to  file  the 
statement  required  by  law;  or  (2)  the  state¬ 
ment  on  its  face  shall  not  conform  to  the 
statute;  or  (3)  information  shall  be  laid  be¬ 
fore  the  Postmaster  General  which  satisfies 
him  that  the  information  furnished  in  the  state¬ 
ment  is  inaccurate  or  untrue.  In  either  event, 
if  the  privileges  of  the  mail  should  be  denied 
because  of  failure  to  comply  with  the  statute, 
the  burden  would  be  on  the  Government  to  es¬ 
tablish  such  failure. 

POSTMASTER  UENER.SL's  POWER. 

“The  provisions  of  the  statute  under  con¬ 
sideration  should  not  be  confused  'with  those 
of  the  statutes  relating  to  second  class  mail 
matter,  and  they  in  no  respect  limit  or  affect 
the  power  of  the  Postmaster  General  to  re¬ 
quire  full  information  to  lie  furnished  to  him 
to  enable  him  to  determine  whether  or  not 
a  given  imblication  is  entitled  to  the  privileges 
of  the  second  class  mail  r.-ite.” 

The  .Attorney  General  then  iinotes 
the  act  of  1897,  wh'ch  stipulates  the 
conditions  upon  which  newspapers  and 
other  publications  were  to  be  entitled 
to  second  class  mailing  privileges,  and 
•specifically  stipulated  that  its  terms 
should  apply  only  to  those  having  legiti¬ 
mate  lists  of  subscribers,  and  should  not 
apply  to  any  designed  primarily  for  ad¬ 
vertising  free  circulation  or  circulation 
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at  nominal  rates.  The  Attorney  Gen¬ 
eral  then  continues: 

“The  act  of  Aug.  24,  1912,  extends  the 
benefits  of  the  second-class  mail  rate  to  cer¬ 
tain  publications  to  which  it  has  not  heretofore 
been  granted.  But  the  provisions  af  that  para- 
gryih  which  are  found  under  the  head  of 
^Iffice  of  the  Third  Assistant  Postmaster  Gen¬ 
eral’  do  not  otherwise  conflict  with  the  pro- 
vision.s  of  the  act  of  March  3,  1879,  or  the 
amendment  to  it  approved  March  3,  1885 

(Chapter  342),  except  that  with  respect  to 
some  of  the  publications  issued  by  or  under 
the  auspices  of  benevolent  or  fraternal  socie¬ 
ties  or  orders  or  trades  unions,  or  by  .strictly 
professional,  literary,  historical,  or  scientific 
societies,  as  second-class  mail  matter,  they  are 
limited  to  copies  mailed  to  such  members  as 
pay  therefor,  either  as  a  part  of  their  dues 
or  assessments,  or  otherwise,  not  less  than 
50  per  centum  of  the  regular  subscription 
price;  to  other  bona  tide  subscrihers;  to  ex¬ 
changes,  and  10  per  centum,  of  such  circu¬ 
lation  as  sani|ile  copies,  jirovided  further  that 
when  such  subscrihers  jiay  therefor  as  a  part 
of  their  dues  or  assessments  individual  subscrip¬ 
tions  or  receipts  shall  not  he  reiiuired.  *  *  • 

IIETKKMINING  SECONIl  CI..SSS  MATTER. 

“Independently  of  this  amending  act,  in 
order  that  the  Postmaster  General  may  de¬ 
termine  whether  or  not  a  iniblication  apply¬ 
ing  to  he  admitted  to  the  second  class  has 
a  legitimate  list  of  subscribers,  and  is  not  de¬ 
signed  iirimarily  for  advertising  imrposes,  or 
free  circulation,  or  for  circulation  .at  nominal 
rates,  the  Postmaster  General  is  entitled  to 
require  full  and  complete  statements  showing 
the  character  of  the  business  of  the  publica¬ 
tion,  and  by  Section  430  of  the  regulations 
(edition  of  1902)  he  has  required  Postmasters 
to  .secure  satisfactory  evidence  that  publica¬ 
tions  so  offered  for  entry  have  ‘a  legitimate 
list  of  subscribers  approximating  50  per  cent, 
of  the  number  of  copies  regularly  issued  and 
circulated;  by  mail  or  otherwise  made  up,  not 
of  iiersotis  whose  names  are  furnished  by  ad¬ 
vertisers  or  by  others  interested  in  the  cir¬ 
culation  of  the  puhlication,  hut  of  those  who 
voluntarily  seek  it  and  pay  for  it  with  their 
own  money,  althoiigh  this  rule  is  not  intended 
to  interfere  with  any  genuine  case  where  one 
person  subscribes  for  a  definite  iieriod  of 
several  issues  for  a  limited  nmiiher  of  copies 
for  another.’ 

MIST  n  RNISII  I.MOKMATION. 

“.\nd  by  Section  438  the  Postmasters  are 
directed  to  require  the  proprietor  or  duly 
authorized  representative,  on  apjilying  for 
second  class  mail  privilege,  to  furnish  detailed 
information  of  a  character  deemed  renuisite 
by  the  Postmaster  General  to  enable  him  to 
determine  whether  or  not  the  puhlication  falls 
within  the  requirements  of  the  acts  of  Con¬ 
gress.  The  right  of  the  Postmaster  General 
to  exact  this  information  is  in  no  respect  im¬ 
paired  or  alTecteel  by  the  provisions  of  the 
statute  under  consideuitiou. 

“Those  provisions  are  inserted  as  a  jiart 
of  the  Act  of  1912,  which  is  apparently  de¬ 
signed  to  insure  publicity  as  to  the  ownership 
and  control  of  the  publication.  This  particu 
lar  clause  was  inserted  by  amendment  just 
before  the  jiassage  of  the  act,  and  hears  no 
very  ascertainable  relation  to  the  subject  mat¬ 
ter  of  the  paragraph  in  which  it  was  inserted. 
It  is  a  provision  of  the  statute  law  which 
should  be  complied  with  to  the  extent  which 
its  language  requires,  but  it  should  not  be  ex¬ 
tended  beyond  that  language.  (See  Payne  v. 
Railway  Pub.  Co.,  20  app.  p.  e.  581;  people 
ex  rel  Opydyke  v.  Brennan,  39  Barbour  O.'il.)” 

They  Do  Thing*  Well  in  Rucsia. 

A  reinirt  front  Warsaw  dt'scrilies  the 
plight  of  the  press  in  tlu*  capital  of  Uns- 
sian  Poland.  During  the  first  seven 
nionths  of  the  year  the  Warsaw  news¬ 
papers  incurred  no  fewer  than  108  fnies. 
The  total  of  the  fines  amounted  to  $^10,- 
li’i-'i.  and  not  a  single  luwsiiaper  hut  has 
had  to  pay  its  tpiota.  Elsewhere  the 
My«l  of  Kieff  has  had  to  hear  eight 
fines,  amounting  to  $1,200,  and'no  fewer 
than  twenty  editors  have  heen  sent  to 
prison  since  January. 

Herald  Cartoonist  Badly  Injured. 

W.  Rogers,  the  Xew  York  Herald 
cartoonist,  slipped  and  fell  to  the  street 
while  attempting  to  hoard  a  moving 
Si.xth  avenue  surface  car  Wednesday 
afternoon,  dislocating  his  shoulder  and 
hreaking  an  arm.  .\n  X-ray  e.xamina- 
tion  showed  that  the  arm  had  heen  frac¬ 
tured  close  to  the  socket. 
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Dallas  Press  Club  Issues  a  Bogus 

Edition  of  Pittsburgh  Tourists’  Live 

Wire  Daily — It  Is  Packed  with 

Humorous  Stuff  and  Makes  a  Hit — 

Tom  Finty,  Jr.,  Is  the  Editor. 

(Special  Correspondence.) 

D.\li,.\s,  Tex.,  Sept.  2'i. — Six  news¬ 
paper  men  in  the  “Made  in  Pittsburgh” 
party  which  has  been  touring  a  large 
section  of  the  country  on  a  special 
train,  published  cn  route  a  daily  paper 
called  the  Live  Wire.  When  they 
reached  this  city  they  were  surprised 
to  find  that  the  Press  Club  had  issued 
an  extra  edition  of  the  Live  Wire,  in 
practical  fac-simile  of  the  original  as 
to  make-up,  color  (yellow),  etc.,  as  a 
compliment  especially  to-  the  visiting 
newspaper  men. 

Capital  was  made  of  the  silent  “h” 
which  Pittsburgh  insists  upon,  the 
name  of  that  city  being  rendered 
"Pittshurgll”  throughout  the  edition. 
The  leading  editorial,  expressing  sur¬ 
prise  that  the  “Smoky  City”  had 
eschewed  simplified  spelling  and  re¬ 
turned  to  “the  ways  of  the  fathers,” 
adding,  however,  that  “For  to-day.  and 
for  the  sake  of  Harmony,  we  assume 
the  burden  of  that  silent  ‘H,’  but  to-, 
morrow  we'll  break  our  silence  and 
throw  it  in  the  H -  box.” 

rSKI)  ST(K  K  CITS  KOK  I'HdT(K;K.\l’HS. 

The  first  page  of  the  extra  carried 
the  portraits  of  “PittsburgH's  Livest 
Wires'.”  the  six  newspaper  men  of  the 
party,  namely,  W.  H.  French,  Austin 
Beach,  Raymond  S.  Fendrick.  C.  G. 
Willis.  H.  H.  Kramer  and  Theo.  L. 
Lampert.  However,  accusations  have 
been  made  that  the  art  editor  used 
stock  cuts  of  Taft.  Wilson,  Roosevelt, 
Bryan,  Harmon  and  Henry  C.  Frick. 

The  extra,  “by  a  remarkable  stroke 
of  enterprise,  such  as  could  he  only 
‘Made  in  PittsburgH’  (or  Dallas),” 
published  what  imrported  to  he  the  ad¬ 
dress  of  welcome  to  be  delivered  by 
Mayor  “Bill”  Holland  of  Dallas,  the 
same  'being  a  satire  on  the  characteris¬ 
tic  welcoming  addresses  for  which 
Texas  politicians  are  so  strong.  In 
the  address,  which  was  frequently 
punctuated  with  “allowed  applause,” 
especially  after  references  to  “ties  that 
hind,”  “lutoks  of  steel,’’  and  the  like, 
the  mayor  was  made  to  say,  among 
other  things : 

"Our  cities  have  many  things  in  com¬ 
mon.  PittsburgH  has  a  losing  base¬ 
ball  team  of  which  it  is  justly  proud; 
so  lias  Dallas.  PittsburgH  lias  a  Car¬ 
negie  library ;  so  has  Dallas.  Pitts¬ 
burgH  has  many  rolling  mills;  Dallas 
has  none — but  look  at  our  rolling 
prairies. 

“The  patriotism  of  PittsburgH  chal¬ 
lenges  our  admiration.  Your  slogan, 
‘Made  in  PittsburgH,’  is  good.  We 
people  of  Dallas  are  al^p  loyal  to  our 
home  town.  Every  girl  is  taught  to 
purchase  goods  ‘Made  in  Dallas,’  and 
every  boy  looks  forward  to  the  time 
when  he  will  marry  a  maid  in  Dallas.” 

WHY  I).M-L.\s  IS  K.VMOUS. 

In  a  characteristic  boost  write-up  of 
Dallas  the  assertion  is  made  that 
Dallas  made  Texas  famous  by  break¬ 
ing  “into  black-face  type  on  all 


The  Circulation  of 

THE  BOSTON  AMERICAN 

IS  OVER 

400,000 

DAILY  and  SUNDAY 

THE  LARGEST  «  NEW  ENGLAND 


the  railroad  guides’’  as  a  “twenty-min- 
utes-for-lunch  stop  before  other  ham¬ 
lets  in  the  State  were  even  toot-toot 
flag  stations.”  The  writer  starts  in 
with  the  statement  that  “there  are  125.- 
000  people  in  Dallas,”  and  adds  blocks 
of  25,000  for  each  additional  five  lines 
of  the  “write-up,”  the  obdurate  make¬ 
up  man  alone  restraining  him  from  a 
raise  to  ‘250,000. 

The  extra  contains  a  breezy  special 
telling  of  the  doings  of  the  Pittsburgh 
party  at  Fort  Worth  during  the  fore¬ 
noon,  and  also  a  paraphrase  of  “Ex¬ 
celsior,”  being  a  suppositious  account 
of  the  Piitsburgher’s  parade  in  Dallas, 
during  which  they  “Shook  tons  of  coal 
smoke  from  their  clothes.”  The  last 
stanza  is  as  follows: 

‘■.\ncl  as  they  walked  a  trail  of  soot 
Was  left  by  every  marching  boot  -  - 
Pure  lampblack,  solid,  without  taint. 

Just  ready  to  mix  into  [>aint; 

.\nd  laundrymen,  with  joyous  whoop. 

With  baskets  lojwd  behiiui  the  troop; 

Their  coming  work  was  plain  indeed. 

No  need  that  haulier’s  words  to  read: 
MADE  IN  PITTSBl’KCH.” 

The  staff  of  the  Dallas  Press  Club 
which  issued  this  extra  was  as  follows: 
Tom  Finty,  Jr.,  editor-in-chief ;  H.  C. 
Withers,  managing  editor;  E.  S. 
Eberly,  assistant  managing  editor;  W. 
B.  McAdams,  news  editor;  Bill  Mc- 
Gintie.  sporting  and  religious  editor; 
Tom  Xapier,  marriage  and  divorce  edi¬ 
tor;  Ralph  Millett.  circus  critic;  C,  H. 
■Abbott,  conversation  editor:  C.  W. 
Holman,  social  center  editor;  C.  Du 
Bose,  stuff  co-respondent. 

BOOTH  APPROVES  OF  LAW. 


Thinks  All  Publishers  Will  Bless  the 
Day  It  Was  Enacted. 

Some  of  the  members  of  the  A.  X.  P. 
A.  who  have  received  from  President 
Baker  requests  for  an  expression  of 
their  opin.’on  of  the  new  newspaper  law 
have  already  sent  in  their  replies. 
George  G.  Booth,  president  of  the 
Detroit  Xews,  has  written  his  views  as 
follows ; 

I  think  there  is  great  danger  of  the 
newspapers  of  the  country  discrediting 
their  profession  before  the  people  if  in 
their  action  relative  to  this  matter  they 
appear  to  stand  together  in  opposition 
to  the  law. 

Such  a  course  is  likely  to  lead  to  fur¬ 
ther  legislation  to  which  we  might  have 
more  serious  reason  to  object. 

I  do  think  an  error  was  made  in  dis¬ 
criminating  or  singling  out  the  daily 
papers.  I  feel  that  there  is  equal  reason 
to  include  all  publications,  even  to 
religious  papers. 

So  far  as  this  paper  is  concerned,  we 
offer  iio  objections  whatever  to  the  en¬ 
forcement  of  the  law  as  it  applies  to 
daily  papers.  1  have  no  doubt  whatever 
that  there  will  he  an  increasing  demand 
on  the  part  off  the  public  to  know  some 
thing  about  the  inside  workings  of 
newspapers. 

We  think  publicity  is  very  henelicial 
when  it  affects  a  great  many  other  lines 
of  bus'ness,  particularly  when  they  be¬ 
come  so  large  and  important  that  they 
are  almost  a  public  institution.  But  the 
newspapers  have  always  heen  at  least  a 
semi-public  institution,  and  T  think  it  will 
he  very  strange  indeed  if  the  public 
docs  not  develop  in  time  a  real  curiosity, 
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if  nothing  more,  as  to  the  ownership  of 
newspapers  and  other  matters  that  may 
help  to  their  understanding  of  what  they 
read. 

I  believe  the  jiublishers’  association 
would  do  much  better  if  they  devoted 
their  entire  energy  helping  to  perfect 
this  law,  eliminating  its  real  faults  and 
trying  to  bring  out  the  information  the 
law  aims  to  accomplish. 

1  should  he  sorry  imleed  to  see  the 
association  utilizing  its  resources  in  con¬ 
test  ng  the  validity  of  the  law.  The  as¬ 
sertions  that  it  violates  the  freedom  of 
the  press  1  regard  as  beneath  any  man’s 
notice.  There  are  a  sufficient  number 
of  publishers  who  violate  the  freedom 
of  the  press  and  give  sufficient  reason 
for  the  enactment  of  this  or  .some  better 
law  to  preserve  the  freedom  of  the 
press. 

If  an  institution  is  honestly  organized 
for  an  honest  purpose  what  possible  ob¬ 
jection  can  there  be  to  gAing  to  the 
public  frankly  the  facts  relating  to 
ownership  or  financial  hacking  that  they 
may  at  least  judge  for  themselves 
whether  the  newspaper  is  a  public  jour¬ 
nal  or  a  private  organ,  or  the  organ  of 
some  special  interest. 

What  possible  objection  can  there  be 
to  ridding  the  papers  of  the  intolerable 
nuisance  of  tricky  reading  notices; 
notices  written  by  the  greatest  advertis¬ 
ing  writers  whose  sole  aim  is  to  cause 
the  public  to  feel  that  they  are  reading 
something  disinterestedly  published  by 
the  editor. 

I  am  not  assuming  that  the  law  is 
foolish,  therefore  I  do  not  believe  that 
when  it  is  scrutinized  carefully,  as  it 
now  must  be.  that  it  will  have  anything 
to  do  with  adding  the  word  "advertise¬ 
ment”  to  the  legitimate  story  written  by 
a  reporter  who  entered  the  hall  park  on 
a  pass,  or  the  dramatic  critic  who  used 
a  ticket,  or  the  book  reviewer  who  is 
furnished  a  book  by  the  publisher.  But 
even  if  it  should  be  so  I  should  vote  the 
law  a  better  law  than  I  think  it  intended 
to  be,  for  1  think  anything  that  will  rid 
the  papers,  small  or  great,  of  the  last 
vestige  of  free  passes,  free  tickets,  free 
books  or  anything  of  a  like  character 
will  prove  to  be  a  blessing  to  the  entire 
newspaper  publishing  business,  just  as 
I  am  sure  publishers  generally  now  ab¬ 
solutely  approve  the  elimination  of  all 
railroad  passes. 

As  publishers  I  think  we  should  use 
our  best  endeavors  to  enlarge  the  scope 
of  tlie  law  and  see  that  it  includes  all 
publications  enjoying  second  class  priv¬ 
ileges.  I  am  equally  sure  that  all  pub¬ 
lishers  would  bless  the  day  the  law  was 
enacted.  The  country  publisher  will 
cling  to  some  of  his  old  traditions  and 
perquisities  to  the  everlasting  injury  of 
his  business  just  so  long  as  we  let  him, 
anj  1  believe  we  have  a  real  interest  in 
rai?*ng  the  standard  of  the  publishing 
business,  whether  it  is  the  daily  news¬ 
paper  or  some  other. 

I  would  emphasize  the  answer  to 
quest’on  number  one  on  your  blank  and 
say  that  I  do  not  think  that  we  should 
oppose  a  law  because  it  fails  to  do  all 
that  we  think  would  be  perfectly  just 
and  wise.  It  is  not  right  to  single  out 
the  newspapers.  The  law  ought  to  in¬ 
clude  all  publications,  hut  I  do  not  op¬ 
pose  the  law  as  it  applies  to  <laily  news- 
(iaper.s.  Imt  believe  so  far  as  it  goes  it 
•s  good  for  the  business. 
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LIVE  AD  CLUB  NEWS. 


The  “where,  when,  how  and  why”  of 
salesmanship  was  discussed  in  a  series  of 
interesting  talks  at  the  Cleveland  (O.) 
Advertising  Club  when  the  fall  term  of 
the  club  began.  Lucius  G.  Wilson,  vice- 
president  and  general  manager  of  the 
Warren  Motor  Car  Co.,  Detroit,  spoke 
on  “The  Human  Side  of  Salesmaking.” 
Dr.  Stanley  L.  Krebs  also  delivered  a 
speech  on  the  art  of  salesmanship  and 
advertising. 


“.Advertising  vs.  Stagnatising  and  the 
Personal  Equation,”  a  paper  by  Secre¬ 
tary  J.  K.  Waterman,  was  the  feature 
of  last  week’s  meeting  of  the  Norfolk 
(Va.)  Advertising  Club.  The  meeting 
was  largely  attended.  E.  St.  Elmo 
Massengale.  of  .Atlanta.  Ga..  will  de¬ 
liver  an  illustrated  lecture  to  the  -Ad 
Club  next  week  on  “The  Psychology  of 
.Advertising.” 


The  Buffalo  (N.  Y.)  .Ad  Qub  has  ac¬ 
cepted  an  invitation  by  the  Rochester 
Affiliation  of  .Ad  Men  to  send  150  mem¬ 
bers  to  the  Elower  City,  Oct.  12,  to  take 
part  in  the  addresses,  banquet,  break¬ 
fast  and  other  convention  features  at 
the  Oak  Hill  Country  Club.  The  Buf¬ 
falo  delegation  will  leave  here  via  a 
special  train  Saturday,  Oct.  12. 

.Almut  2.-»  men  interested  in  advertis¬ 
ing  met  at  a  dinner  at  Bagg’s  Hotel. 
I’tica.  N.  A'.,  last  week  and  laid  plans 
to  form  an  advertising  club  of  the  rep¬ 
resentatives  of  various  advertising  inter¬ 
ests  in  the  city.  It  was  suggested  that 
advertisers,  advertising  managers,  agents, 
publishers  and  publishers’  representa¬ 
tives,  copy  writers  and  others  engaged 
in  advertising  work  should  be  eligible 
for  membership  in  the  proposed  club. 
T.  E.  Moser  was  named  as  chairman  of 
the  temporary  organization  and  E.  Pren¬ 
tiss  Ba'ley,  jr..  secretary.  The  chair¬ 
man  will  appoint  a  committee  to  report 
a  plan  of  organization  and  also  a  com¬ 
mittee  to  arrange  programmes  for  dis¬ 
cussion. 


R.  R.  Shuman,  advertising  manager  of 
a  Chicago  company,  addressed  the  St 
Louis  .Advertising  Men’s  League  last 
week  ’on  “Class  and  Trade  Papers.”  Mr. 
Shuman  said  not  sufficient  caution  was 
taken  by  large  advertisers  in  trade  pub¬ 
lications  as  they  often  advertised  expen¬ 
sive  produ.cts  in  5  and  10  cent  publica¬ 
tions.  Elint  Garrison  presided.  Elbert 
Hubbard  will  lecture  under  the  auspices 
of  the  league  Wednesday  night,  Oct.  0. 

Th  rty-five  members  of  the  Syracuse 
fX.  Y.)  .Advertising  Men's  Club  listened 
to  a  practical,  interesting  and  instruc¬ 
tive  address  on  printing,  which  Innes 
Henry,  president  and  manager  of  the 
Mason-Henry  Press,  delivered  in  the 
series  of  weekly  luncheon  talks  before 
the  organization  recently. 


.As  a  delicate  reminder  of  the  esteem 
in  which  the  members  hold  him.  a 
handsome  cut  glass  vase,  designed  to 
represent  a  large  loving  cup.  was  pre¬ 
sented  by  the  Houston  (Tex.)  .Adcraft 
Club  at  its  regular  noon  meeting  last 
Wednesdav  to  C.  L.  Sykes,  who  is 
'dw)ut  to  leave  Houston  for  Om.aha.  Tak¬ 
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ing  up  the  regular  order  of  business  an¬ 
nounced  for  the  meeting  the  club  author¬ 
ized  the  educational  committee  to  make 
arrangements  for  procuring  the  national 
educational  course  of  study  with  stere- 
opticon  slides  for  the  coming  year. 

■■\yhy  a  Retail  Druggist  Should  .Ad¬ 
vertise  and  How  He  Can  Do  So  Suc¬ 
cessfully”  was  the  subject  of  the  lec¬ 
ture  at  the  Baltimore  Advertising  Club 
meeting  last  week  at  the  luncheon  in  the 
Hotel  Emerson.  The  speaker  was  J.  B 
Rodgers. 


Mark  Plaisted,  advertising  manager  of 
the  Springfield  (Ill.)  Journal,  gave  a 
short  talk  at  the  Ad  Club  last  week,  in 
which  he  explained  the  different  methods 
of  advertising  he  came  in  contact  with 
when  on  a  three  weeks’  tour  of  the  East, 
from  which  he  has  just  returned.  Talks 
were  also  given  by  Secretary  W.  J. 
Horn,  Frank  Sullivan,  S.  M.  Loeb,  J. 
E.  Spaulding,  L.  L.  Legg,  C.  D.  Franke, 
J.  F.  Stevens,  S.  A.  Barker,  William 
Marlow,  Fred  Wilhite  and  Robert 
Woodmansee. 


George  L.  Cobb,  a  young  composer, 
has  won  the  Buffalo  (N.  Y.)  Ad  Club 
contest  for  a  “city  song.”  It  was  found 
that  there  were  sixty-eight  complete 
compositions  submitted  which  complied 
with  the  conditions  of  the  contest. 
These  conditions  called  for  a  musical 
composition  to  accompany  words  writ¬ 
ten  by  Carl  J.  Balliett,  president  of  the 
.Ad  Club,  to  become  an  official  song  for 
the  city  of  Buffalo.  The  $50  award 
has  been  made  to  Mr.  Cobb  and  the  song 
as  composed  by  him  is  now  being  pub¬ 
lished  by  the  Buffalo  Ad  Club. 


President  William  H.  Campbell,  of 
the  Advertising  .Affiliat'on,  has  been  as¬ 
sured  by  the  Mayors  of  Cleveland,  De¬ 
troit,  Buffalo  and  Rochester  that  they 
will  attend  the  affiliation’s  meeting  at 
the  Powers  Hotel,  Rochester.  N.  Y.. 
Oct.  12.  A  banquet  will  be  held  in  the 
evening.  One  of  the  subjects  that  will 
be  handled  fearlessly  at  the  morning 
session  will  be  that  of  fraudulent  ad¬ 
vertising. 


Banquet  to  Sir  George  Reid. 

.A  banquet  under  the  auspices  of  the 
New  York  Press  Club  will  be  given 
at  the  club-house  on  the  evening  of 
Oct.  1  to  Sir  George  Houstoun  Reid, 
High  Commissioner  of  .Australia  -in 
Great  Britain  and  former  Prime  Minis¬ 
ter  of  .Australia.  Members  of  the  Brit¬ 
ish  and  foreign  embassies  and  con¬ 
sulates  and  representatives  of  the  Stock 
Exchange.  Chamber  of  Commerce  and 
other  business  interests  of  the  city  have 
made  reservations  for  this  occasion. 

Editor  I*  Designated  for  Senate. 

.A.  H.  Tiley.  editor  of  the  .Ashland 
(Pa.)  Telegram,  was  last  week  desig¬ 
nated  for  Senator  from  the  Pottsville 
district  to  oppose  C.  .A.  Snyder,  who  is 
backed  by  Senator  Penrose.  The 
unanimous  request  of  the  members  of 
the  Washington  party  county  executive 
committee  which  met  at  Pottsville  last 
Saturday,  impressed  the  edi‘or  so  fav¬ 
orably  that  he  decided  to  make  the 
fight  for  Senator. 
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WASHINGTON  TOPICS. 

(Continued  from  page  1.) 

should  Washington  ever  suffer  such  an¬ 
other  storm  as  it  did  last  Inauguration 
Day.  when  the  Capital  was  virtually  cut 
off  from  all  other  cities.  All  telegraph 
and  telephone  wires  were  out  of  com¬ 
mission  except  for  a  few  minutes,  when 
one  wire  was  working  to  New  York. 

“The  Searchlight,”  a  newspaper  play 
written  by  newspaper  men.  Walter  Fox 
.Allen  and  Marvin  A.  Riley,  was  pre¬ 
sented  at  the  Columbia  Theater  last 
Monday  evening  and  received  favorable 
comment  from  the  critics  of  the  city 
papers.  They  all  agreed  that  the  play 
could  be  improved,  but  said  that  as 
evening  entertainments  go  this  was  a 
good  one.  The  plot  of  the  play  is  said 
to  resemble  other  newspaper  plays. 
Robert  Drouet  is  seen  in  the  leading  role 
of  the  “fearless  and  incorruptible  young 
editor.” 

Friends  of  Major  John  M.  Carson,  for 
many  years  chief  of  the  New  York 
Times  and  Philadelphia  Ledger  bureau 
of  this  city,  are  much  distressed  to  learn 
of  his  serious  illness  in  the  Jewish  Hos¬ 
pital  in  Philadelphia.  Major  Carson 
was  a  charter  member  and  first  presi¬ 
dent  of  the  famous  Gridiron  Club,  and 
is  said  to  have  given  it  its  name. 

Commenting  editorially  upon  tlic 
fifteenth  annual  international  hygiene 
congress  that  is  in  session  here  now,  the 
Washington  Star  says: 

In  the  work  of  establishing  a  high  stamhard 
of  hygiene  publicity  plays  perhaps  the  most  im- 
ortant  part.  For  every  law  enacted  there  must 
e  public  comprehension  of  its  need,  its  benef¬ 
icence  and  its  potential  effectiveness  if  suppor¬ 
ted  by  general  aquiescence  and  co-operation. 
The  newspapers  of  the  United  States  have 
done  a  remarkable  work  during  recent  years 
in  this  direction,  and  although  perhaps  the 
most  essential  of  all  results  are  yet  to  be  ac¬ 
complished,  especially  in  the  more  remote  sec¬ 
tions,  yet  a  broad  and  substantial  foundation 
of  general  understanding  is  being  laid  by  the 
daily  press. 

Dr.  L.  F.  Kebler.  chief  of  the  Divi¬ 
sion  of  Drugs  of  the  Bureau  of  Chem¬ 
istry,  Department  of  .Agriculture,  blames 
to  a  large  extent  irresponsible  news¬ 
papers  and  periodicals  that  accept  with¬ 
out  question  advertising  from  patent 
medicine  and  “dope”  concerns  for  the 
hundreds  of  thousands  of  victims  such 
medicines  claim  annually.  Dr.  Kebler 
in  speaking  before  the  health  exhibit 
in  connection  with  the  fifteenth  inter¬ 
national  congress  on  hygiene  and  dem¬ 
ography,  which  is  being  held  here  now. 
said  in  reference  to  the  patent  medicine 
dealers  and  “dope”  manufacturers: 

“These  concerns,  prohibited  by  the 
food  and  drugs  act,  from  printing  false 
and  misleading  statements  on  the  labels 
of  their  goods,  print  their  false  state¬ 
ments  in  newspapers,  which  the  Federal 
law  cannot  touch  so  long  as  they  are 
within  the  postal  laws.  We  cannot 
touch  them  there.  Take  consumption 
cures,  cruel  in  the  false  hopes  they  raise 
in  the  hearts  of  their  dupes,  are  found 
throughout  the  press  of  the  country.” 

ministers'  testimonials. 

Dr.  Kebler  also  said  that  most  of 
the  testimonials  printed  in  newspapers 
purporting  to  be  written  by  those  that 
had  been  cured  by  the  medicine  adver¬ 
tised  were  written  by  ministers  who 
did  so  because  of  their  desire  to  please 


Detroit  Saturday  Night 

is  an  rslablishrd  iarlor  in  ihr  nrwspaprr  lile  ol 
Driroil  and  Michigan.  Its  inlluencr  advances 
beyond  the  bounds  ol  its  home  community,  and 
in  this  larger  inlluence  there  have  come  both  to 
the  readers  ol.  and  the  advertisers  in,  DETROIT 
SATURDAY  NIGHT  a  larger  measure  ol 
personal  prolit. 

Foreign  Advertising  Representatives 

H.  L.  SELDEN  &  CO.  GEO.  H.  ALCORN 
Peoples  Gat  Bide.  Tribune  Bldg. 

CHICAGO  NEW  YORK 


and  their  hesitancy  in  refusing  re¬ 
quests. 

Motorcycles  have  been  introduced  into 
the  postal  service  to  expedite  the  col¬ 
lection  of  mail.  An  experimental  motor¬ 
cycle  route  has  been  established  here  by 
the  order  of  the  Postmaster-General. 
If  it  works  well  motorcycles  will  be 
used  in  the  collection  of  mail  in  New 
York.  Chicago,  Boston,  Philadelphia 
and  other  large  cities. 

Joseph  S.  Jackson,  sporting  editor  of 
the  Washington  Post,  as  president  of 
the  Baseball  Writers’  Association  of 
.America,  with  the  approval  of  the  Na¬ 
tional  Baseball  Commission,  has  issued 
instructions  to  the  press  regarding  the 
world’s  baseball  championship  series: 

“Scats  in  the  press  box  at  the  world’s 
series  will  he  confined  to  men  who  are 
actually  working.  Space  is  limited  and 
newspapers  of  the  cities  in  which  the 
major  leagues  will  have  precedence  over 
all  others. 

“Applications  for  space  for  the  games 
in  New  York  must  be  made  to  John  B. 
Foster,  New  York  Evening  Telegram. 
For  the  games  in  Boston,  to  Herman 
Nickerson,  Boston  Journal.” 

CURTIS’  NOVEL  MONUMENT. 

-According  to  a  wish,  often  expressed, 
that  nothing  but  a  natural  boulder 
should  mark  his  grave,  the  family  of 
William  Eleroy  Curtis,  late  of  the  Chi¬ 
cago  Record-Herald,  have  caused  such 
a  memorial  to  be  erected  over  his  grave 
in  Rock  Creek  Cemetery,  this  city.  Mr. 
Curtis  died  Oct.  5,  1911,  at  the  age  of 
sixty-one. 

In  speaking  of  the  stone  and  why  it 
was  selected.  M.  J.  Farley,  the  contrac¬ 
tor  who  attended  to  the  work  and  a 
personal  friend  of  Mr.  Curti.s,  said  that 
many  times  lie  had  asked  that  such  a 
stone  he  crecte,!  over  his  grave.  Mr. 
Farley  said  that  this  kind  of  a  stone 
is  very  rare  in  cemeteries  in  this  part 
of  the  country,  but  is  often  used  far¬ 
ther  north.  He  said  that  it  seem.s  to  be 
the  particular  choice  of  newspaper  men, 
many  of  them  having  such  stones 
erected  over  their  graves. 

Miss  Julia  Murdock,  a  feature  writer 
of  the  Washington  Times,  has  just  in¬ 
terviewed  Miss  Rac  Potter,  wlio  is  de¬ 
clared  to  he  Chicago’s  prettiest  working 
girl.  In  her  interview  and  observations 
.\Iiss  Murdock  says: 

“.A  newspaper  reporter  rarely  en¬ 
thuses  over  anything,  pretty  girls  in¬ 
cluded,  but  if  Chicago  possesses  any 
prettier  working  girls  than  Miss  Potter, 
girls  who  arc  well  bred,  dignified  and 
unspoiled  in  addition.  I  shall  certainly 
be  willing  to  go  a  long  ways  to  see 
them.” 

The  Washington  correspondents  may 
refuse  to  enthuse  over  many  persons 
and  things  and  may  appear  at  times  to 
he  cynical  or  blase,  but  Miss  Murdock 
docs  not  express  the  proper  sentiment 
of  the  men  here  when  she  includes 
really  trulv  pretty  girls.  Refuse  to  en¬ 
thuse— NF:VER. 


George  Mason’s  Big  List. 

George  W.  Mason,  for  seven  years 
manager  of  the  Chicago  office  of  the 
Omaha  Bee  and  Twentieth  Century 
Farmer,  is  now  representing  fourteen 
papers  in  Nebraska,  and  six  in  Iowa. 
He  has  just  returned  from  a  two  weeks’ 
trip. 


Rev.  Dr.  T.  I-ctmard  Levy, 
one  of  Ihe  most  popular, 
most  influential  men  in  Jew* 
i'll  circles  in  .\mrrica.  is 
starting  a  scries  of  articles 
in  The  Pittsburgh  Siintlay 
Post.'  Another  class  circu¬ 
lation  puller. 

THE  PITTSBURGH  POST 

Daily  and  Sunday 

EMIL  M.  SCHOLZ,  General  Manager 

ruNK.  I.ORKNZEN  &  VVOODM-AN. 
Foreign  Representatives, 
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CHICAGO  HAPPENINGS. 

Penwomen  of  the  City  to  Organize  a 
Club  of  Their  Own — Fir«t  Meeting 
of  Those  Interested  to  Be  Held 
To-day — Poetry,  a  New  Magazine, 
Makes  Its  Appearance  —  Two 
North  Chicago  Papers  Consolidate. 

(Sfccial  Correspondence.) 

Chicago,  Ill.,  Sept.  25. — The  Chicaso 
penwomen  have  followed  the  example 
of  their  masculine  colleagues  and  aspire 
to  the  importance  of  a  club  of  their 
own.  The  rooms  of  the  Press  Club 
serve  as  their  meeting  place,  and  al¬ 
though  the  aim  of  the  organization  is 
chiefly  to  promote  a  social  spirit  of 
“esprit  de  corps”  in  their  ranks,  a  ten¬ 
tative  effort  toward  charitable  useful¬ 
ness  is  bearing  fruit.  Thanks  to  the 
contributions  and  generosity  of  its  320 
members,  the  Illinois  Women’s  Press 
.Association  is  able  to  assist  several  in¬ 
digent  and  aged  authoresses,  who  are 
supplied  with  weekly  stipends  sufficient 
to  more  than  keep  the  dreaded  wolf 
from  the  door.  The  first  meeting  of 
the  association  will  be  held  at  the  club- 
rooms  Sept.  28  at  three  o’clock.  Mary 
Eleanor  O’Donnell  will  preside. 

The  newsboys’  strike,  which  has  con¬ 
tinued  in  the  outlying  section  after  the 
downtown  boys  gave  in,  has  finally  been 
declared  ('ff.  The  drivers’  strike  is  also 
said  to  be  on  its  last  legs. 

\KW  l*OKTKV  MONTIII.V. 

Chicago’s  new  monthly  magazine. 
Poetry,  published  by  Harriet  Alonroe, 
has  made  its  initial  appearance.  Its 
name  explains  its  object.  It  is  described 
as  “a  modest  effort  to  give  to  poetry 
her  own  place,  her  own  voice.”  Miss 
Monroe  adds:  “Poetry  has  been  left  to 
herself  and  blamed  for  inefficiency,  a 
process  as  unreasonable  as  blaming  the 
desert  for  barrenness.  This  art,  like 
every  other,  is  not  a  miracle  of  direct 
creation,  but  a  reciprocal  relation  be¬ 
tween  the  artist  and  his  public.  The 
people  must  do  their  part  if  the  poet 
is  to  tell  their  story  to  the  future;  they 
must  cultivate  and  irrigate  the  soil  if 
the  desert  is  to  blossom  like  the  rose.” 

XOKTH  CHir.XGO’s  NEW  PAPER. 

The  Xorth  Chicago  Review,  a  new 
suburban  weeklv.  has  absorbed  the 
North  Chicago  Times  and  has  changed 
its  name  to  the  Times-Review  in  con¬ 
sequence. 

S.  Delavan  House,  first  editor  of  the 
Dry  Goods  Reporter  and  a  resident  of 
Chicago  since  the  close  of  tlie  Civil 
War,  died  Sept.  19  in  the  Soldiers’ 
Home  at  Milwaukee,  aged  sixty-eight. 

Mr.  and  Mrs.  John  C.  Shaffer,  with 
their  son  and  his  wife,  Mr.  and  Mrs. 
Carroll  Shaffer,  of  Evanston,  and  Mr. 
Bennett  Griffin,  of  Chicago,  who  have 
been  stopping  at  the  Elysee  Palace 
Hotel,  Paris,  are  now  motoring  in  the 
chateau  country  of  France.  They  also 
expect  to  motor  in  England  and  tour 
up  to  Scotland.  Mr.  Shaffer  is  the 
owner  of  the  Chicago  Evening  Post. 


A  Star  Poaition. 

"What’s  become  of  Snappersby 
"The  star  sport  writer?” 

"Ves.” 

“Snappersby  has  the  greatest  job  of  his 
career.” 

'eUKuerS'  eh?” 

“No,  he  is  helping  to  make  out  the  batting 
«erages  of  a  fly-swatting  club.” — Youngstown 
Telegram. 


Only  Evening  Paper 

with  exclusive  political  field 
in  growing  small  city  in  Cen¬ 
tral  West.  Nets  annually 
over  $4000  and  every  pros¬ 
pect  for  immediate  increase. 
Modem  equipment.  Price 
$15,000;  reasonable  terms. 
Proposition  No.  798X. 

H.  F.  HENRICHS,  Newspaper  Broker 
Litchfield,  III. 


NEW  INCORPORATIONS. 

Buffalo,  N.  Y. — The  Progressive, 
Inc.,  to  publish  a  newspaper,  with  a 
capital  of  $15,000.  Directors:  Chaun- 
cey  J.  Hamlin,  Knowlton  Mixer  and 
Walter  V.  Davidson. 

Frankfort,  Ky. — The  Whynot  Co.; 
capital.  $1,000;  publishing  and  circulat¬ 
ing  a  newspaper.  Incorporators;  Geo. 
B.  Harper,  H.  C.  Harper  and  D.  V. 
Reading. 

Chicago.  Ill. — The  National  Publish¬ 
ers’  .Association ;  capital,  $5,000.  In¬ 
corporators:  l^lton  W.  Riggs,  .An¬ 
thony  Slokis,  E.  Mangoid. 

Bremerton,  Wash. — The  News  Pub¬ 
lishing  Co. ;  capital,  $18,000.  Edgar  L. 
(iale  and  Harold  C.  Stone. 

West  Chester,  Pa. — Star  Publishing 
Co. ;  $50,000. 

Oklahoma  City,  Okla. — The  Prog¬ 
ress  Publishing  Co.;  capital,  $6,000. 
Incorporators;  L.  J.  Abbott,  C.  M. 
.Allen  and  M.  M.  Abbot. 


FIRST  AD  BY  WIRELESS. 


Advertising  Manager  of  Consolidated 
Gas  Co.  Originates  New  Idea. 

The  “wireless,”  or,  at  least  the  uses 
to  which  it  may  be  put,  is  still  making 
history.  During  the  last  week  an  ad¬ 
vertisement  was  sent  by  wireless  to  the 
Mauretania  of  the  Cunard  Line  (which 
arrived  in  New  A’ork  waters  yesterday, 
Friday)  for  insertion  in  the  Cunard 
Daily  Bulletin,  published  on  board  the 
steamship.  Robert  E.  Livingston,  for¬ 
merly  of  the  New  A’ork  Herald,  and 
myw  advertising  manager  for  the  Con¬ 
solidated  Gas  Co.  of  New  York,  origi¬ 
nated  the  feat.  The  Mauretania  sailed 
for  New  York  last  Saturday.  On  Sun¬ 
day  evening  Mr.  Livingston  sent  the  fol¬ 
lowing  Marconigram; 

New  A'ork.  Sept.  ‘22.  19P2. 
Editor  CuNAKu  Daily  Bulletin, 

Steain.sliip  Mauretania  at  Sen. 

Please  print  the  following  advertise¬ 
ment  in  the  Cunard  Daily  Bulletin  each 
day  during  remainder  of  trip.  .Advertise¬ 
ment  reads : 

Passengers  on  the  Mauretania  homeward 
bound,  who  reside  in  New  York  City,  by  send¬ 
ing  a  wireless  request  to  the  Consolidated  Gas 
Co.,  New  York,  may  have  their  gas  turned  on 
and  in  readiness  in  their  houses  or  apartments 
on  arrival. 

CoNsoLin.\TED  CiAS  Co.  OF  New’  York. 

“.As  we  have  requests  of  this  charac¬ 
ter  from  homecomers  who  have  been 
spending  their  summer  vacations  in  va¬ 
rious  resorts  in  this  country.”  Mr.  Liv¬ 
ingston  said  to  a  representative  of  The 
h'niroR  AND  Pum.isHER,  “1  could  see  no 
reason  why  a  European  traveler  should 
not  have  the  same  attention.  The  wire¬ 
less  request  might  possibly — and  proba- 
ply  would — save  a  homecomer  a  great 
deal  of  trouble,  providing  a  steamship 
did  not  dock  until  late.  It  is  fortunate 
to  have  such  a  valuable  advertising  me¬ 
dium  as  the  Daily  Bulletin,  too.” 


Manager  Leave*  Socialist  Party. 

Ben  S.  Henry,  business  manager  of 
Mayor  George  R.  Lunn’s  paper,  the 
Citizen,  at  Schenectady,  N.  Y.,  resigned 
this  week  and  in  addition  issued  a  long 
statement  repudiating  the  principles  of 
the  Socialist  party.  “The  longer  I 
stayed,”  says  Editor  Henry,  “the  more 
disgusted  I  became  with  the  delusion 
and  inconsistency  of  Socialism  as  I  be¬ 
held  it.  I  resolved  to  follow  my  con¬ 
science  and  get  out  of  this  deluded  rut, 
and  to  do  so  at  once,  lest  I  might  get 
so  filled  with  the  ‘dope’  and  become, 
like  an  opium  fiend,  unable  to  leave  its 
dreamy  atmosphere  of  self-hypnotism, 
making  one’s  self  believe  the  impos¬ 
sible  and  impracticable.” 


Dr.  MorrUon  Aided  in  Chinese  Loen. 

The  issue  of  the  independent  loan  of 
$50,600,000  to  China  is  said  to  be  largely 
due  to  the  efforts  of  Dr.  George  E. 
Morrison,  formerly  correspondent  of 
the  London  Times  in  Peking  and  now 
political  adviser  to  the  President  of  the 
Chinese  Republic.  He  spent  a  month 
in  London  conferring  with  financiers 
and  politicians. 


SPEED  and  VERSATIUTY 

combined  in 


Quick  Change  Model  8 

Three  Magazine  Linotype 


MULTIPLE 

MAGAZINE 

UNOTYPES 


Quick  Change  Model  9 

Four.  Magazine  Linotype 


are  the  secrets  of  the  immediate  and  remarkable 
success  of  these  most  efficient  composing  machines. 

Let  us  send  \)ou  letters  from  users  in  your  vicinity. 

Ask  If  our  contemporaries  how  their  machines  work- 

See  them  in  operation. 

It’s  worth  your  while  to  investigate 

The  Multiple  Machine  Idea 

All  two-letter  Linotypes  are  covered  by  patents  having  a  number 
of  years  to  run.  Any  Linotype  using  two-letter  matrices,  multiple  mag¬ 
azines,  or  other  improvements  which  place  the  present  machine  far 
ahead  of  the  earlier  models  cannot  be  used  without  the  consent  of  this 
/company.  Any  person  or  persons  counterfeiting  or  imitating  our 
machinery,  or  using  such  goods,  will  be  held  strictly  accountable  in 
the  courts. 


Mergenthaler  Linotype  Company 

TRIBUNE  BUILDING,  NEW  YORK 
CHICACQ:  SAN  FRANCISCQ;  NEW  QRLEANS: 

1100  S.  Wabath  Ava.  638  646  Sacramaate  St.  S4S  Baroaaa  St. 

TORQNTO :  CANADIAN  LINOTYPE  LTD.,  3S  Loaabard  St. 


Publiahed  an  Undeairable  Paper. 

Allan  Bottsford,  editor  of  the  Cin¬ 
cinnati  (O.)  Owl,  a  weekly  publication, 
was  arrested  last  week  on  a  warrant 
charging  him  with  “selling  to  minors 
newspapers  largely  devoted  to  the  pub¬ 
lication  of  criminal  deeds.”  The  police 
say  that  copies  of  certain  issues  of  the 
Owl.  which  are  to  be  offered  in  evi¬ 
dence.  contain  accounts  which  are  de¬ 
moralizing.  and  that  Bottsford  himself, 
or  through  his  agents,  has  sold  the 
papers  to  newsboys.  Bottsford  was  re¬ 
leased  on  a  $300  bond. 

Golf  Change*  Hand*. 

Golf,  the  oldest  periodical  devoted 
exclusively  to  the  game,  was  sold  this 
week  by  Arthur  Pottow  to  Clifford  L. 
Turner,  who  will  conduct  it  hereafter 
at  the  office.  48  West  Twenty-seventh 
street,  with  Max  Behr.  the  New  Jersey 
champion,  as  editor.  Golf  was  founded 
eleven  years  ago. 

An  Evidence  of  Proaperitjr. 

The  Pittsburgh  Post  and  the  Pitts¬ 
burgh  Sun  have  opened  a  new  branch 
office  for  the  north  side  of  the  city  at 
206  East  Ohio  street.  The  office  occu¬ 
pies  the  first  floor  and  basement  of  a 
good-sized  building.  On  the  day  of  the 
opening  the  office,  which  w’as  decorated 
with  palms,  flowers  and  bunting,  was 
visited  by  a  large  number  of  the  resi¬ 
dents  of  that  section  of  the  city. 


Metal  Economy 

WILDES’  REFINED  METALS 

PLUS 

OXODIO 

THE  METAL  FLUX  AND  PRESERVATIVE 


NEW  YORK 


BARNHART  BROS. 
&  SPINDLER 

Chicago  New  York  Washington 
St.  Louis  Dallas  Kansas  City 
Omaha  St.  Paul  Seattle 
Will  equip  with  their  wonderfully 
convenient  5pace-saving 

Composinf  and  Press  Room 

Steel  Furniture 

making  layout  and  blue  print  of 
your  rooms,  so  that  you  can  save 
money  at  spigot  and  bung-hole 
every  day  of  the  year.  Call  us 
into  council.  .  -  -  •  v. 


Let  the  American  Ink  Co. 
of  New  York  City  be  your 
4-cent  inkman. 
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TIPS  FOR  THE  AD  MANAGERS. 


'J'ltc  Maliiii  .Vdwrtisiujt  -Vgoncy,  12."> 
.Monroe  street,  ('hieajto.  is  seiylinn:  out 
orders  for  lines,  one  year,  to  West¬ 

ern  iMiiiers.  for  the  l*ri<-e  Cereal  I*ro<l- 

IKNS. 


I  ROLL  OF  HONOR 

Publications  examined  by  tbe  Association  of  American  Advertisers,  of 
which  a  COMPLETE  EXAMINATION  of  the  various  records  of  circulation 


Klunii‘nstiH-k  Hros..  St.  ].s>ius.  are  ntak- 
isK  <^nitra<-ts  for  r».<Xtt(  lines,  to  Iw  iiswl 
n'itlihi  one  year,  with  Sontlicrn  ]<ai,er.s, 
for  the  S<-hwab  Clothinjt  ('o. 


, 'I'iie  SoiitlM-ni  -Vs<‘ne.v.  .Vtlanta.  (la.,  is 
ifljaiii);  orders  for  seven  lin«*s.  ;h5.'i  times, 
\^mi  Southern  iiaix'rs.  for  the  Colluni 
Itroi.-sy  Hetnedy  Co.,  same  city. 


Calkins  &  Holden.  Fifth  avenue. 

XeiV  York,  are  jilacins  cvvpy  in  Kasiern 
|>a|a>rs.  for  the  advertising  of  .laefter 
Cnderwear. 


was  made  and  the  ACTUAL  CIRCULATION  ascertained,  with  later  figures, 
in  some  instances  furnished  by  the  publisher. 


ARIZONA. 

OA2!£TTE  (av.  6  mo.  end  Aug.  5.823)  Phoenix 


_ MISSOURI. 

POST-DISPATCH.... . 


.Si.  Leuit 


CALIFCMINIA. 

ENTERPRISE . Chico 

RECORD . Los  Angeles 

TRIBUNE . . . .  .T7T . Los  Angeles 


MONTANA. 

MINER  . . —^  Buils 

NEBRASKA. 

FREIE  PRESSE  (Cir.  1 28,384) ....  Liacela 


The  M.  Volkmann  .Vdvertisiiig  .V»iicy. 
.*>  Iteekman  street.  Xevv  York,  is  sending 
out  renewal  eolitraet.s  for  the  Va|M)  Cre- 
solelle  Co.,  New  York. 


The  .Ma-sseligale  .Vdvertising  .\geuey. 
Candler  Imildiug.  .Hlanta.  (Ja..  is  send 
ing  out  on-lers  for  ‘Jit*  inelies,  one  year, 
to  Wv'slern  [laiKTs.  for  the  Marathon 
Motor  ^Yorks.  Nashville.  Teim. 


X.  W.  .V.ver  vk  Son,  .‘KiO  Chestnut 
s.r»H*t.  IMiiladelphia.  are  placing  orders 
in  a  few  wdvvted  cities,  for  the  Hygienic 
I’rialuets  Co. 


'Pile  .l{ola>rt  M.  MeMulleu  Co.,  Caau- 
hrif-lge  huilding,  Xevv  York,  is  placing 
oi-ders  with  a  s<*lect(*<l  list  of  jiastern 
paiK'rs,  for  C.  .1.  Yau  Houten  &  Zoon, 
Van  ‘Houten’s  Cocoa,  220  AVe.st  Xine- 
leiuwli  street,  Xevv  York.  This  company 
is  also  making  contracts  for  1.000  lines, 
with  some  IVestem  i»jl]M‘rs.  for  the  Stand¬ 
ard  Milling  Co..  Ceresota  Flour.  40  IVall 
stiwt,  Xevv  York. 


The  Matos- .Men/  .Vdvertising  Co..  Itul- 
letin  huilding,  IMiiladelphia.  I’a..  'iiaces 
the  adver.ising  of  the  Blue  liinuh:'  'I'al- 
ciini  IVivvder. 

The  .Mo.ss-Chase  Co..  ISuffalo,  X.  Y..  is 
making  contracts  with  .Massachusetts 
pa|M‘rs.  for  the  lairkin  Soap  Co..  OSO 
Si'iicea  .stris-t.  Huflfaio,  X.  Y. 

'Pile  Frank  Freshrev  Co..  l.'iO  Fourth 
avenue,  Xevv  York,  is  making  new  coii- 
tnicts  where  they  have  expirevl,  for  the 
.Vnierican  Tobacco  Co..  Ill  Fifth  avenue, 
Xevv  York. 

Stree,  \  Finney,  l.-i  West  Thirty- 
fourth  .street.  Xevv  Yviik.  it  is  r«‘i*orted. 
will  shortly  resume  the  ailvertisiiig  of 
Strouse.  .Vdler  iV  Co.,  C.  15.  .Ma  Spirite 
CorsiM,  4o  Fast  Seventeetitli  stree*.  Xevv 
York. 

The  J.  IValter  Tlioniiisoii  Co..  44  Fast 
Twenty-third  street.  X<-w  York,  is  placing 
orders  for  two  inche.s,  twelve  times,  witii 
Southern  and  I’acifii;  t'oa.st  pajiers. 


The  W.  J.  'nioiiijisou  Co..  (>4'.(  West 
Fort.v-thinI  street.  Xevv  York,  is  placing 
orders  witli  paisTs  that  print  their  own 
color  sections. 

The  tPShaugliiies.'y  .Advertising  Co,, 
Chicago,  is  sending  out  orders  for  the 
advertising  of  tho  l*i»‘duiont  Ked  Cedar 
Clu'st  Co.  and  the  <  U«‘.s<>n  &  Fbaiin  Co. 
to  standard  maga/iues  and  women’s  iiuli- 
lieatioiLs.  This  cotii|>any  is  also  semliug 
out  orders  to  farm  publicatums,  for  tho 
Kiihiiert  Vatiiii'liutn  Fngine  Co. 


j  Daily  circulation  in  excess  of  65,000  ctmies. 
i  This  is  the  largest  Daily  Circulation  of  any 
newspaper  puplished  in  Los  Angeles. 

I  INDEPENDENT . Sutn  Bntbgrn 

BULLETIN  . . . ; . . .Sm  FrMKiK* 

CALL . Su  Fraxcuco 

EIXAMINER . Su  Fruciacg 

ORCHARD  AND  FARM  IRRIGATION 
San  Francisco 

The  leading  Farm  Journal  of  the  Pacific 
Coast  and  the  Irrigated  States. 

RECORD  . . r.K.Sfcklmi 

Only  newspaper  in  Stockton 
that  will  tell  its  circulation. 

FLORIDA. 

METROPOLIS  . JacksuvilU 

GEORGIA. 

ATLANTA  JOURNAL  (Cir.  55.1 17)  Ailsnis 

CHRONICLE  . . AufusU 

I  LEDGER . Coliusbes 


ILUNOIS. 

POLISH  DAILY  ZGODA . Cbicafo 

SKANDINAVEN  . Chicago 

1  lERALD  ....  .7777777.“. . Jolist 

MFRALD-TRANSCRIPT . Peoria 

JOURNAL . Peoria 

INDIANA. 

LLADER-TRIBUNE  . . Marion 

HriE  AVE  MARIA.... . Notre  Dams 

IOWA. 

CAPITAL . Des  Moines 

REGISTER  &  LEADER . Des  Moines 

THE  TIMES-JOURNAL . Dubuque 

KANSAS. 

^Plf^ . .^.  .Topelm 

KENTUCKY. 

COURIER- JOURNAL . Louisviiu 

TIMFS . Louuville 

LOUISIANA. 

DAILY  STATES . New  Orleans 

ITEM . 777777777. . . .  New  Orlsam 

TIMES-DEMOCRAT . New  Orlsaas 


MARYLAND. 


NEW  JERSEY. 

PRESS . . . Aibury  Park 

JOURNAL . 77. . Elizabsth 

COURIER-NEWS  j^.  .  . .  ..^ . Plainfield 

NEW  MEXICO. 

^RNING  JOURNAL  .7 ...  .Albugnsigns 


NEW  YORK. 

KNICKERBOCKER  PRESS . . ALBANY 
BUFFALO  EVENING  NEWS. . .  .Bufals 
BOLLETTINO  DELLA  SERA,  New  York 


EVENING  MAIL . . New  York 

STANDARD  PRESS  . Troy 

RECORD .  . . Tnr 

OHIO. 

PLAIN  DEALeS . . racvslsi^ 

Circulation  tor  July,  1912 

Daily . .'110,906 

SuB^y . . . . .  .J . .•  1 32,389 

VINDICATOR  ......77 . Youofswwn 

PENNSYLVANIA. 

TIMES . ”  — -1^ . Chestei 

DAILY  DEMOCRAT  . . . . Johnstown 

DISPATCH . Pittsburgh 

GERMAN  gazette . Philsdsiphis 

PRESS . Pittsburgh 

TIMES-LEADER  7  .  .7  . .  .Wilkss-Barrs 

gazette . . . York 

SOUTH  CAROUNA. 

DAILY  MAIL . Aadsrsea 

THE  STATE  . 77. . Columbis 

(Cir.  July.  1912,  S.  20,986;  D.  20.956.) 

TENNESSEE. 

NEWS-SOMITAR . Memphis 

BANNER . 7 . Nsshvills 

TEXAS. 

RECORD . ....Fort  Worth 

CHRONICLE  .77777777 . Hewiu 

WASHINGTON. 

POST-INTELUGENCER . Suttls 

WISCONSIN. 

EVENING  WISCONSIN . Milwsukss 


CANADA. 


THE 

New  Orleans  Item 

Has  made  New  Orleans  a  “one  paper 
city.” 

Tbe  Association  of  Ameriv^an  Adver¬ 
tisers  recently  gave  The  Item  a  Sunday 
circulation  of  51,318,  daily  of  47,807. 

That’s  why  "The  Item  month  after 
month  carries  as  much  advertising  as 
The  Picayune  and  Times  Democrat 
CnaiUaed,  and  from  SOO  lo  500  Caiamns 
more  than  The  States. 

THE  JOHN  BItHD  COMPANY 
Aavrrtlilng  Icarocntallvek 
New  York  Cklengo  St.  Loiiln 


THE  SUN . Baltim  ore 

hat  a  net  paid  circulation  of  124,000 
copies  daily,  80,000  of  which  are 
served  in  Baltimore  homes. 

MASSACHUSETTS 

THE  HERALD .  . Boston 

Guaranteed  daily  circulation  110,714  (average 
for  whole  year  I9H ).  The  Herald  U  the  news¬ 
paper  of  the  home  owners  of  New  England. 

MICHIGAN. 


PATRIOT  . . Jackson 

Ths  Six  Months  Average  Was 

A.AA.  Figures . D.  10.366;  S.  11,289 

Patriot  Figures . D.  10331;  S.  11335 


MINNESOTA. 


ALBERTA. 

HER^  .7. . .7777. . .7 .Cdg^ 

BRITISH  COLUMBIA. 

WORLD . VucouTw 

ONTARIO. 

FREE  PRESS . Ludu 

QUEBEC. 

LA  PATWE . ilanul 

LA  PREISSE  (Ave.  (^.  lor  191 1, 104.197),  Montiml 

TRjS^E  PAPERS. 

NEW  YORK. 


TIPS  FOR  THE  AD  MANAGERS. 


rile  .Vlleii  .Xdvertiaing  Agency,  141 
NVeat  Tliirfy-sixtli  street.  New  York,  is 
making  trade  deals  for  the  Savoy  Hotel. 
Fifth  avenue  aud  hMfty-ninth  street  New 
York. 


II.  E.  Ayres  &  Co.,  164  Federal  stieet, 
Boston,  Mass.,  are  placing  orders  with 
some  New  Eugland  impers,  for  the  Magee 
Furnace  ('o.,  38  Union  street,  Boston. 


('alkins  llolden,  250  Fifth  avenue. 
New  York,  are  making  lO.OOO-linvv  con¬ 
tracts  with  a  large  list  of  iraiiers.  for  the 
(.’iMvvell  I’ublishing  Co.,  Springfield,  O. 


Nelson  Cliesinan  &  Co.,  1127  I’ine 
street,  St.  Ixiuis,  Mo.,  are  making  con¬ 
tracts  for  .500  inches,  with  some  Western 
'l>apers,  for  the  Boot  Juice  Metlicino  Co., 
Fort  IVayiie,  Iiid. 

Nelson  Cliesmaii  &  Co.,  200  Fifth  ave¬ 
nue,  New  York,  are  placing  mail  order 
cojiy  with  a  sehs-ted  list  of  papers,  for 
tile  Iiiteruational  Institute  of  Music,  98 
Fifth  avenue.  New  York. 

The  Hauehy  (3o.,  0  Murray  street.  New 
York,  is  sending  out  reiulers  to  New 
Fiigiaud  papi'rs.  for  the  advertising  of 
.Vdamson  B<>ianic  Balsam,  CiOl  Eighth 
avenue,  New  York. 

Henry  Decker.  Ltd.,  Fuller  buildiug, 
New  York,  is  placing  small  orders  with 
a  list  of  mail  onier  iwiiers,  for  .Tohn  Lynn 
&  Co.,  48  BoikI  street.  New  York. 

The  Freeman  .\dvertisiiig  Agency,  623 
South  IValiasli  avenue,  Chicago,  is  mak¬ 
ing  l.ooO-line  contracts  with  a  selected 
li.st  of  Southern  Sunday  isiiwrs,  for  the 
Village  View  Orchards. 

Charles  H.  Fuller  Co.,  623  South  Wa- 
Iwish  avenue.  Chicago,  is  making  contiacts 
for  5.000  lilies,  -with  Ohio  impers,  for 
Allen  B.  Wrisley  Co.,  Sail  Toy  Trio,  485 
Fifth  avenue,  Cliicago. 

The  Friicst  J.  Ooulston  Advertising 
•Vgciuy,  IS  'Treiiiout  street,  Bo.sron, 
-Mass.,  is  placing  new  i-opy  on  contracts, 
for  the  (Jeorge  Snow  Shoe  Co.,  Brockton. 

The  F.  A.  Cray  Advertising  Co., 
Dwight  'building,  Kansas  Oity,  Mo.,  is 
making  coutraels  with  Ohio  papers,  for 
the  Barlxi  Manufacturing  Co. 

W.  F.  Humhliii  &  Co..  20()  Fifth  ave¬ 
nue.  New  York,  are  asking  rates  on  3,000 

limvi. 


The  Lotos  Adverrising  Co..  17  Madison 
avenue.  New  York,  it  is  rejiorted,  has  se¬ 
cured  part  of  the  account  of  Stollwerck 
Bros.,  liic..  C<K‘oa  and  Chocolate,  New 
York  City,  Stamford,  Cmiii.,  nnd  Cliicago. 

Tile  L.viUloii  &  Haiiforil  Co.,  452  Fifth 
avenue.  New  Y'ork.  is  making  coinracts 
generally,  for  .V.  <’.  Me.ver  &  Co.,  Dr. 
Bull's  Cough  Syrup.  Baltimore,  Md. 

(Jiieiither-Bradford  &  Co.  are  placing 
orders  for  a  thirty-live  line  Ecgemt 
Hemedy  advertisement  for  Dr.  J.  E. 
('aiinaday  in  the  daily  newspapers. 


The  Merrill  Advertising  Agency,  Inc., 
1161  Broadway,  New-  York,  is  placing 
the  advertising  on  the  exchange  basu, 
laiyablc  in  room  aeeommodatioinB,  for  tbe 
hotels  in  Mount  Clemens.  Mich. :  Los 
Angeles,  Cal.;  El  Paso,  Tex.;  Pueblo, 
Colo.,  and  I’hiladelphifl,  Pa. 

Maudel  Bros.,  the  Chicago  Department 
Store,  is  using  large  copy  in  many  of  the 
dailies  in  cities  near  (Jliicago. 


New  Orleans  States 

32,000  Daily,  net 

Guarantees  the  largest  Carrier  delivery 
HOME  circulation,  also  the  largest  WHITE 
circulation  in  New  Orleans. 

Week  of  Aug.  18  to  18,  inclusiw  The 
States  led  The  Item  48%,  or  4,760  lines,  of 
Department  Store  advertising. 

On  Total  Space  for  that  period.  The 
States  led  The  Item  by  13,806  lines  a^te. 

Don’t  be  fooled  by  wild,  unsupported 
claims  “month  after  month.” 

Proof  of  above  record  shown  by  agate 
rule.  The  States  produces — it  doesn’t  tra¬ 
duce. 

The  S.  C.  BECKWITH  SPECIAL  AGENCY 
Sole  Foreign  Representatives 

New  York  Chicago  St.  Louis 


TRIBUNE,  Morn.  A  Ev« 


RETAIL  BAKER 
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N.  Y.  AD  LEAGUE  PROGRAM. 


DlREaORY  OF  ADVERTISING  AGENTS 


AD  FIELD  PERSONALS. 


Tody  Hamilton,  formerly  the  best 
known  circus  press  agent  in  the  world, 
but  who  retired  from  his  position  with 
the  Barnum  &  Bailey  show,  which  he 
held  for  over  twenty  years,  when  Mr. 
Bailey  died,  was  in  New  York  this 
week.  It  is  reported  that  Mr.  Hamilton, 
who  has  been  living  in  Baltimore  for 
some  time,  is  to  again  take  up  his  resi¬ 
dence  in  the  metropolis. 


S.  Blake  Willsden,  the  premium  spe¬ 
cialist,  who  has  been  traveling  on  the 
Continent  the  past  six  weeks,  has  re¬ 
turned  to  his  home  in  Chicago. 

H.  Jenkins,  recently  with  the  West 
Disinfecting  Co.,  of  New  York,  has 
joined  the  promotion  department  of  the 
Mahin  Advertising  Co. 


C.  S.  Beardsley,  of  Cleveland,  has 
joined  the  soliciting  staff  of  the  Chas. 
H.  buller  Co.,  Chicago. 


Harry  S.  Bishop,  formerly  of  the 
advertising  department  of  Lord  & 
Thomas.  N’ew  York,  is  now  in  charge 
of  the  advertising  of  Hackett,  Carhnrt 
&  Co..  Inc.,  retailers. 


William  Wakefield  has  started  an  ad¬ 
vertising  agency  at  Montgomery,  Ala. 

.Margaret  R.  Burlingame,  formerly 
advertising  manager  of  the  Prest-O- 
Lite  Co.,  has  this  week  joined  the  staff 
of  the  J.  Walter  Thompson  .\dvertis- 
ing  Agency  at  its  Detroit  office'. 


Charles  W.  La  Vey,  for  some  time 
with  the  O  C.  Wilson  .Advertising 
Agency  of  Chicago,  is  now  with  the 
Johnson  -Advertising  Corporation  solic¬ 
iting  staff. 


The  Commercial  National  .Advertising 
.Agency,  Monadnock  building,  Chicago, 
IS  a  new  organization,  of  which  Clark 
Helme  Loomis  is  manager. 


THE  CIRCULATION  FIELD. 

W.  H.  Hunter  has  been  made  circula¬ 
tion  manager  of  the  Moline  (Ill.)  .Mail. 
Mr.  Hunter  has  had  five  years’  experi¬ 
ence  in  this  work  on  the  Galesburg  Mail, 


Floyd  T.  Short,  formerly  manager  of 
the  Chicago  office  of  the  Federal  .Ad¬ 
vertising  .Agency,  is  now  with  the  Chi¬ 
cago  office  of  the  Curtis  Publish  ng  Co. 


E.  H.  Lawson,  formerly  of  the  cir¬ 
culation  department  of  the  Christ  an 
Herald,  has  been  ma  le  circulat  on  man¬ 
ager  of  Montreal  (Canada)  Witness. 

New  Head  of  Advertising  Bureau. 

Ernest  T.  Conloii.  formerly  of  the 
advertising  staff  of  the  Detroit  (Mich.) 
Free  Press,  is  now  in  charge  of  the 
advertising  department  of  the  AVinegar 
stores  at  Grand  Rapids,  Mich.  Air. 
Cnnlon  succeeds  L.  H.  Winegar. 

Moline  Mail  Contest. 

C.  J.  Zaiser.  manager  of  the.  Moline 
(111.)  Mail,  is  comhicting  a  voting  con¬ 
test,  prizes  being  a  2,10<>  automobile, 
four  player-pianos,  four  diamond 
rings,  four  gold  watches,  four  bank  ac¬ 
counts,  etc. 


Weekly' Paper 

,  Located  in  very  desirable  Southern 
County  Seat  town  of  3,000. 

Equipment,  including  No.  6  Linotype,  in¬ 
ventories  about  $9,000.00. 

Price,  $7,000.00;  terms,  half  cash,  bal- 
ance  deferred. 

Other  attractive  propositions  in  Publi¬ 
cations. 

HAtWELL,  CANNON  i  McCARTHY 

Brokers  in  Magazine  and  Newspaper  Prop¬ 
erties  which  are  not  hawked. 

200  Fifth  Ave.,  Suite  1168> 

I  New  York,  N.  Y. 


The  Monthly  Dinners  to  Be  Devoted 

to  Analysis  of  Selling  Problems. 

h'our  out  of  the  eight  monthly  din¬ 
ners  to  he  given  by  the  .Advertising 
Men’s  League  of  New  A'ork  this  season 
will  he  devoted  to  the  analysis  of  the 
selling  problem  in  four  itrincipal  lines 
of  trade — dry  goods,  hardware,  drugs 
and  groceries.  The  first  of  these,  on 
dry  goods,  will  take  place  at  the  Ald.’ne 
Club  Tuesday,  Oct.  8.  The  speakers  will 
he  Charles  Coolidge  Parlin  and  E.  J. 
Frost. 

Mr.  Parlin  is  manager  of  the  Division 
of  Commercial  Research  of  the  Curtis 
Publishing  Co.,  and  for  over  a  year 
past  has  been  traveling  the  country 
from  Maine  to  California  investigating 
the  dry  goods  situation — the  manufac¬ 
turing.  jobbing,  wholesaling,  commis¬ 
sion  house,  retailing,  and  even  the  con¬ 
sumer  situation.  His  findings  are  of 
high  importance. 

Mr.  Frost  is  vice-president  and  con¬ 
troller  of  William  Filene  Sons’  Co.,  a 
leading  Boston  department  store.  He 
will  speak  on  dry  goods  distribution  and 
selling. 


Advertised  for  a  Lost  Hotel. 

I•'nnny  thing  happened  in  Pittsburgh 
the  other  day.  -A  former  member  of 
the  Ciiitcd  States  Marine  Corps  came 
to  town  and  took  a  room  at  a  Liberty 
street  hotel.  He  then  went  out  for  a 
stroll  about  town.  When  he  wanted  to 
return  to  his  hotel  he  had  forgotten  its 
name  and  location.  .After  a  two-days’ 
hunt  he  inserted  an  advertisement  in 
the  Leader,  which  he  hoped  would  aid 
him  in  his  search,  as  he  had  left  in  it 
some  valuable  papers  in  a  dress-suit 
case.  Fortunately,  the  clerk  of  the  miss¬ 
ing  hotel  read  the  ad ;  and,  remember¬ 
ing  that  a  man  who  had  occuoied  a 
roiim  in  the  hotel  had  suddenly  disap¬ 
peared,  leaving  behind  a  dress-suit  case, 
he  answered  the  ad.  and  the  marine 
was  soon  in  possession  of  his  i)ropcrty. 


Changes  in  Railroad  Advertising. 

(From  the  New  York  Sun.) 

“The  railroads  have  changed  their 
ideas  about  what  makes  good  advertis¬ 
ing,’’  said  an  old  traveler.  “Wihen  1 
was  a  youngster  the  Pennsylvania  was 
as  proud  of  its  Horseshoe  Curve  as  a 
boy  with  copper  toed  boots  and  every 
time  table  and  folder  bore  its  picture 
and  its  praise.  Now  the  Pennsylvania 
is  spending  millions  to  do  away  with 
the  curve  entirely.  The  Hoosac  Tunnel 
used  to  be  the  proud  boast  of  the  Fitch-" 
burg,  but  not  now.  Straight  lines, 
level  roadways  and  absence  of  tunnels 
are  to-day’s  boasts.’’ 


Chicago  Li*t  of  Representatives. 

C.  George  Krogness,  the  popular  spe- 
c’al  representative  of  Chicago,  has  is¬ 
sued  the  lifteenth  edition  of  his  "Daily 
Xewspaiiers  Having  Chicagh  Represen¬ 
tatives,”  a  handy  little  booklet  that 
ought  to  he  on  the  desk  of  all  advertis¬ 
ing  men  who  place  l)us;ness  with  pro¬ 
gressive  and  up-to-date  newspapers. 
Not  only  are  the  names  of  the  papers 
given,  hut  also  the  names  and  addresses 
of  the  men  or  agencies  who  handle  ad¬ 
vertising  for  them. 


A  Welcome  Visitor  and  Friend. 

Rol)ert  M.  AIcQnade,  of  McQuade’s 
Si)ec'al  News  Bureau,  Washington,  D. 
C.,  writes; 

"F.nclosed  itlcase  find  my  check  for 
$J  for  The  Editor  .\xd  Purlisher. 
wliich  is  always  a  welcome  visitor  and 
friend  to  mv  office  and  home.  Good 
luck  to  you !” 

Editor  Wilson  Works  for  Brother. 

One  of  the  most  enthusiastic  workers 
in  the  Democratic  national  headquarters 
in  New  York  City  is  Joseph  Wilson, 
brother  of  the  Democratic  candidate  for 
the  presidency.  Mr.  Wilson  is  editor  of 
the  Nashville  (Tenn.)  Banner,  when  he 
isn’t  hustling  to  elect  his  brother  to  the 
highest  office  in  the  Ignited  States. 


General  Agents 


ADVERTISERS’  SERVICE 

5  Boeknum  St.,  New  York 
Tel.  CortUndt  3155 

AMERICAN  SPORTS  PUB.  CO. 

31  Werren  St.,  New  York 
Tel.  Barclej  7095 

ARMSTRONG,  COLUN  ADV.  CO. 
115  Bro^wey,  New  Yorir 
Tel.  4280  Rector 

BRICKA,  GEORGE  W.,  Adv.  Agent. 

114-116  Eeat  28th  St.,  New  York 
Tel.  1528  Med.  Sq. 

FRANK.  ALBERT  &  CO. 

20-28  Beaver  St.,  New  York 
Tel.  Broad  3831 

HOGUET  ADVERTISING 
New  York  Office, 

20  Veaey  Street 

TeL  CortUndt  2252 

HOWLAND.  HENRY  S..  Ady.  Ag’ey 
20  Broad  St.,  Naw  York 
Tal.  Raetor  2573 

KiERNAN,  FRANK  &  CO., 

156  Broadway,  Naw  York 
Tel.  1233  Cortlendt 

MEYEN,  C.,  A  CO. 

Tribune  Bldg.,  New  York 
Tel.  Beekmen  1014 

NAMROD  ADVERTISING  AGENCY 
926  Tribune  Bldg.,  New  York 
Tel.  Beekman  2820 


SECURITIES  ADV.  AGENCY 
27  William  St.,  Naw  York 
Tal.  Broad  1420 


ILLINOIS 

GUENTHER-BRADFORD  &  CO. 

64  W.  Randolph  St.,  Chicago 
Newspaper  and  Magazine  AdvertUing 


PENNSYLVANIA 


RUBINCAM  ADV.  AGENCY 
Drexel  Bldg.,  Philadelphle 
Tel.  Lombard  SISS 


CUBA,  PORTO  RICO  and 
WEST  INDIES. 


THE  BEERS  ADV.  AGENCY 
37  Cuba  St.,  Havana,  Cuba. 
Frank  Presbrey  Co.,  N.  Y.  Corr. 


N.  Y.  World’s  Huge  Thermometer. 

In  the  presence  of  scores  of  persons 
the  largest  thermometer  of  its  type  in 
the  world  was  placed  on  the  front  of 
the  New  York  World  building  last  Fri¬ 
day.  The  tube  is  thirteen  and  a  quarter 
feet  in  length  and  nineteen  inches  wide. 
The  numbers  are  so  large  they  may  be 
read  from  across  Park  row.  The  num¬ 
bers  and  dfgrees  are  placed  on  a  back¬ 
ground  of  white  porcelain,  filled  in  with 
a  black  pigment.  The  tube  itself  is 
filled  with  a  specially  prepared  spirit, 
which  gives  rapid  contraction  and  ex¬ 
pansion.  Together  with  the  frame  and 
fastenings  the  thermometer  weighs  500 
pounds.  The  scale  ranges  from  twenty 
degrees  below  zero  to  120  ''egrees  above 
zero,  Fahrenheit. 

Joint  the  A.  N.  P.  A. 

The  San  Diego  (Cal.)  Union  has 
been  admitted  to  membership  in  the 
.\merican  Newspaper  Publishers’  Asso¬ 
ciation.  The  Union  is  one  of  the  pro¬ 
gressive  newspapers  of  southern  Cali¬ 
fornia. 


Tlie  Pulitz.r  School  of  Journalism  at 
Columbia  University  opened  Wednesday 
with  an  enrollment  of  100  students. 


Publuhen’  Representativet 


ALCORN,  FRANKUN  P. 

33  WmI  34th  St..  N*w  Y*Hi 
Tel.  Gremercy  6332 

ALCORN,  GEORGE  H. 

406  'Tribnae  Bldg.,  New  Yerk 
Tel.  Beekman  2991 

ALLEN  A  WARD 

25  W.  42nd  St.,  New  York 
30  N.  Deerbom  St.,  Chicago. 

JOHN  M.  BRANHAM  CO. 

Branewick  Bldg.,  New  Yerk 
Boyce  Bldg.,  Chicago 
Tel.  Meditoa  Sq.  6380 

BUDD,  THE  JOHN.  COMPANY 
Branewick  Bldg.,  New  York 
Tribuae  Bldg.,  Chicego 
Chemical  Bldg.,  St.  Louis 
Tel.  Madison  Sq.  6187 
GRIFFITH,  HARRY  C., 

Brunswick  Bldg.,  Now  York 
Tol.  Madison  Sq.  3154 


KELLY-SMITH  CO. 

220  Fifth  Ave.,  New  York 
People’s  Gas  Bldg.,  Ckicage 
TIe.Msditon  Sq.  3259 

UNDENSTEIN.  S.  G. 

118  East  28th  SL.  Naw  York 
Tel.  Madison  Sq.  6556 
30  Nortk  Dearborn  St.,  Chisago 

NORTHROP.  FRANK  R. 

225  Fifth  Avo.,  New  York 
Tol.  Madison  Sq.  2042 

PAYNE  A  YOUNG 

747-8  Marquette  Bldg.,  Ckieago 
200  Fifth  Avo.,  Now  York 
Tel.  Med.  Sq.  6723 
PULLEN,  BRYANT  A  CO. 

200  Fifth  Ave..  New  Yerk 
Tel.  Gramercy  2214 
PUTNAM.  C.  1. 

45  W.  34th  St.,  Naw  York 
Tal.  Murray  Hill  1377 

VERREE  *  CONi^N,  laa. 

225  Fifth  Avanne,  Now  Yerh 
Tel.  Madison  Sq.  962 
WARD.  W.  D. 

Tribune  Bldg.,  New  York 
ToL  Beelanan  3108 

W AXELB AUM,  BENJAMIN 
Jewish  Newspapers 

102  Bowery,  New  York 
Tol.  Spring  7500 


ADVERTISING  MEDIA 


ILLINOIS. 


CHICAGO  EXAMINER 

The  largest  Morning  and  Sunday  Newi- 
paper  west  of  New  York,  and  the  ^ca4 
Home  Medium  of  the  Middle  West. 

WASHINGTON 


THE  SEATTLE  TIMES 

Tk«  unmistakable  leader  of  tho  Hsrihssil 
Abesd  of  all  American  newspspon  eauiMt  sos 
in  total  voluma  of  bnaiacas  asrrisd.  CSieniO' 
tioe— Dally,  *4.741 ;  Sunday,  •4.MS— «•% 
ahead  of  its  nearest  borne  comi^tor. 

A  matckicea  record — an  unbeatable  newapsssr. 


TIE  BLACK  Chlcsgo-Now  Yaek - PMabergk, 
ni  a  as  A  lilt  *0  years  tho  east  tradaa’ laid- 
91AM0ND  ing  jonrasL  Write  for  islaa 


Newspaper  Men  in  Golf  Contest. 

Members  of  the  New  York  Newspa¬ 
per  Golf  Club  played  the  qualifying 
round  for  the  Cooper  Cup  at  Van  Cort- 
landt  Park  on  Monday.  Of  the  thirty- 
six  golfers  eligible  for  the  competition 
thirty-two  were  on  hand  and  turned  in 
cards.  The  chief  honors  of  the  day  were 
shared  by  H.  D.  Cashman,  with  85 — 
14 — 71,  which  was  the  low  net  score, 
and  P.  B.  Lucas,  whose  82  was  the  low 
gross  score.  Mr.  Lucas  and  H.  B.  Mar¬ 
tin  tied  at  72  for  second  low  net. 
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Advertising  is  commonsense 

distribution  of  money  for  the  sake  of  develop¬ 
ing  trade.  You  can  spend  your  money  to  the  best 
advantage  and  develop  your  trade  in  the  quickest,  most 
economical  way  through  “  Zone  ”  newspaper  advertising. 
It  is  the  shortest  road  to  success. 

Through  an  advertising  medium 

like  The  Chicago  Tribune  you  can  concentrate 
on  one  particularly  good  territory  and  eliminate  all  lost 
motion.  You  can  tell  your  story  constantly,  commandingly, 
effectively. 

The  Tribune  talks  to  its  readers  intimately 
every  morning  in  the  year  and  discusses  those  things  which 
most  directly  affect  their,  daily  lives,  tastes  and  thoughts. 
The  Tribune  is  right  here,  every  day,  camping  on  the 
spot.  It  concentrates  all  its  strength  in  the  Chicago  Territory 
(Illinois,  Indiana,  Iowa,  Michigan  and  Wisconsin)  and  has 
an  intimate  acquaintance  by  virtue  of  existing  conditions 
that  all  other  forms  of  publicity  combined  cannot  acquire. 


You  can  concentrate  in  Chicago 
and  thus  reach  a  rich,  responsive  territory 
NOV\'  and  begin  cashing  in  immediately. 
We  would  be  glad  to  put  our  time  against 
yours  to  explain  exactly  how  it  can  be  done. 


The  Asaocwtion  of  Atner- 
iJiil*]  ican  Adeertisera  ha«  ex* 
amined  and  certified  to 
the  circulation  of  this  pub¬ 
lication.  The  figures  of  circulation 
contained  in  the  Association’s  re¬ 
port  only  are  guaranteed. 

Assodation  of  Amerioiii  Advertisers 


No  2288 


Whitehall  BM|.  N.  Y.  City 


The  Tribune  prints  far  more  advertising  than  any  other  Chicago  paper. 

The  World’s  Greatest  Newspaper 

(Trade  Mark  Registered) 

Eastern  Office,  1207  Croisic  Building,  220  Fifth  Avenue,  New  York  City. 
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